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Abstract

The present study explaéhechanges in the meaning of the wastdw, both in Italian and English
from the beginning of the Slow Food Movemapto 2019 with aparticular focus on the evaluative
language adoptet promotethe Slow Art Day gent Thereception of this language by both event
visitors and participants investigated

Since 198@Gndtheearly dayofCar | o Petrini 6s S| ow Fiooedsing/yo v e me
led people towards multasking in an attempt to save tinwehile & the same timeback to the past

trends are increasingly eviders seen in th8low Movementsfor examplein catering and hand
made/retro chains. The concept of slowness is becoming a relevant and ethical topic that is often
related to what is organic, local and sustainable. While the notion and impact of slowness have been
studied in different areas such a®d, medicine and education (Honoré, 2002)seums have not

been investigated idepth Additionally, the wordslowitself has never been anadyl linguistically

in this context

The primary objective of this projectis to explore the semantic chasgén the word slow
diachronically both in Italian and in Englisho this aim two robust corporavere createdone from

the Italian newspapédra Stampaand the other from the Britishhe GuardianThe wordSlowwas
analysed within the differenthnewspaper domains with a combination of both qualitative and
guantitative methods (Sinclair 2004; Brezina 2018¢condly,the promotion ofslow art was
explored Through the lens ofpgoraisal theory (Martin and White 2005pcusdon the language of
evduation adopted by the Slow Art Day blog athé museums that took part the Slow Art Day
event createdto promote and linkhe concept ofslowness to art exhibitionslo analyse the
perceptions and connotationsstdwin both spoken Italian and Englishquestionnaire wasreated
and administeretb speakers dtalian and EnglishVisitor and participarattitudes towardte Slow

Art Day were also evaluated

Resultdrom the diachronic analysshowdifferent paths oflevelopmenandchangen the usagef

slowin the different domains both in Italian and in Englishe Slow Art Day analysison the other

hand illustrateshow evaluative language reinforces and interconnects the meaning of each dimension
to theanother The outcomes of thguestionnairemtegratethe differenffocusareas of thistudyby

confirming orrefuting thefindings from the previous stages.



Chapter 1: Introduction

In our globalized consumer society, many thingsdreaply availablebut also, and above all, at the

drop of a hat. When we are hungry, we can order a pizza on our Uber Eats phone application, and a
Deliveroo driver will bring it toour door in less than ten minutes; we can find strawberries all year
round in any supermarket; and we can learn a new language on Duolingaiatieofythe day. In

other words, western society is a fast society, where time equals money, and wherarpe@led

on the basis on what they are able produce in the shortest possible timearnbis seem work

places, from factories, where workers are required to perform their tasks within time limits, to
academia, whereesearcherare asked to write eertain number of papers per year. Free time, or

time without production, is seen as a waste of time, and therefore as a waste of money. This has led
to multitasking, which is seen as a way to optimize our time, by doing as many things as we can at
the sane time. For example, while waiting for the bus on our way to work, we can listen to the
audiobook version offhe Brothers Karamazoand maybe check our email as well. Therefore,
fastness happens at many levels in western society: from educationutiuha industry, to tourism,

to industry andto economics. In this context of globalizatjom 1989 to protest fastood chains and
support | ocal and ethical production iQarlof av oL
Petrini created th8low Food Movement. Little did Petrini know at the time, that Slow Food would
beusedas an example all over the wottdinitiate similaiTovements, such as Slow Medicine, Slow

Shopping, Slow Housing, Slow Mediar, Slow Art.

Phil Terry created the Slowrt Dayin 2010 to encourage museum visitors to engage with art in a
norrconsumeristic waySlow Art encourages visitors to look at artworks for at least five minutes and,
through specific activities, to engage with and discussTéadugh thereare few sidies onthis
movementresearch shows that in museums and galleries people apenrage a28.7 seconds

in front of a piece of art before they move on to the next. Slow Art involves taking time to learn
something, engagwith art and discusthe expeencewith other people. Therefore, it seems that
since thefoundation of theSlow Food movement, the adjectisiewis no longer related to dullness

or to some sort of sluggishness, but rather newset of values, such as wellbeing, environraknt
awaraness, community building, and ethics. In this specific contaststixdyaimsto look at the new
meanings otlow, from both a linguistic and a social perspective. My hypothesis is that the English
loan wordslow, adopted by Carlo Petrini in Italy to name to the Slow Food Moverhastsince

gainedpositive connotations in English.
In order to explore my initial hygihesis, | developed the following research questions:

- Since it first entered the Italian language, has the meaning of theslwardhanged?
10



- How do both English and Italian speakers use and perceive theltawim their respective
language?

- Which value does the Slow Art Day event promote?

- Which linguistic options are adopted in the promotion of Slow Art Day events by museums
and organizers?

- How do Italian and English visitors potentially perceive Slow Art Day?

In order to answer my research questidnsarried out two parallel case studies. The first purely
linguistic study analyses the diachronic change of the wiordlin both Italian and English. Based

on a corpus of articles from the Italian newspdpeStampdrom 1969 to 2019 for the Italian sa
study, and fronThe Guardiarfrom 1989 to 2019 for the English case study, | investigated whether,
and if so how, the Slow Food Movement has influenced connotations of thelawitabth in Italian

and in English.

My second case study, also makes use of a small corpus to explore new meanings and values
connected to the Slow Art Day eveht.order to study perceptions of the teslowin both Italian
and English, | developed and administered a specific and tagdted questionnaire.

My dissertation is articulated in six chapte€hiapter lis an htrodudion andChapter 2 provides a

review of the literaturéor the theoretical basesed tadevelopthestudy. After examining the notion

and definitions of the ter slowin English, | outline the origin of the Slow Food Movement with a
focus on its development both in Italy and the UK. | then describe the impact of the Slow Food
Movement in other areas (such as Slow Media, Slow University, Slow Housing, etc.) setsiciut

the basis for an overviewtifen ot i ons of ti me, technology, and
accelerationo devel oped by Hartmut Rosa (2003
studies regarding museum communication. After briefly describing the purpose of museum
gener al ( Ravegnan, Del |l 60lio 2013) , I shift t
the differences and similaritiesf the two and focus on how they promote inclusiveness. In this
second section, | also explore concepts of museum comatiam¢HoopeiGreenhill 1995, Ravelli

2006), withapar ti cul ar focus on Lazzerettidos (2016
promotional discourse, paying special attention to museum websites and blogs. The third section of
my literature review fogses on different theories and approaches to evaluation (Biber and Finegan
1988, Conrad and Biber 1999, Hunston and Thompson 1999, Bednarek 2006, Hunston 2011,
Partington 2017), followed by a theoretical framework of appraisal theory, developed by Mdrtin a
White in 2005, presenting notions and tools to classify means of evaluation in language. Following a

discussion of the implications of appraisal theory in linguistic studies (Bednarek 2007, Fuoli 2012,

11



Su and Hunston 2019) | provide an overview of cerfinguistics. | briefly examine corpdmased
discourse analysis, provide a historical overview and general description of corpus linguistics
(Sinclair 1991, McEnery and Wilson 1996, TogrABonelli 2001, McEnery and Hardy 2011) as well

as a presentatiasf thenotions of diachronicity (Baker 2010, Brezina 2018) and collocation analysis
(Stubbs 2002, Glabasova et al. 2017). This section and the whole chap®wittbgeneral concepts

of statistics (Brezina 2018) and its common ground with corpus lithgglis

In Chapter 3 | describe materials and methods that | adopted in my dissertation. As my thesis pivots
on three main research questions regarding the diachronicity of thesleevdthe language of
evaluation in Slow Art Day events, and the percepdicsiowby Italian and English speakers, | will
describe the methods adopted to answer each question in three separate sections. After describing the
criteria adopted to construct my diachronic corpus, made up of texts from the Italian newspaper
Stampaandthe Guardiarrespectively representing Italian and English press, | describe the methods
that | used to analyse my data. | describe diachronicity (Baker 2011, Brezina 2018), collocation
analysis (Brezina 2018), and also introduce the tools that Iusmdefor my analysis, namely Words

Smith 7.0 and GraphCaoll. In the second section, | describe materials and methods used for the analysis
of the Slow Art Day blog and of museums that promoted the Slow Art Day on their official website.
After presenting th criteria of selectioffor the two corpora, one from the Slow Art Day Blog and

one from Slow Art Day Museum Corpuslllistratethe proces$o creatdhesix6 di mensi ons 6
analysis of both corpora. | then providdescriptionof UAM Corpus Tool 3an annotation software

that allowed me to carry out my appraisal analysis of the corpus. The chapter closes with a description
of themethods that | adopted in the third step of my analysis, namely the development of the online
guestionnaire with QUALTRIG. | also describe the notions of descriptive and inferential statistics
that | used to analyse outcomes from the questionnaires paying particular attention to the SPSS
software, which | used to analyse data.

Chapter 4 presents the results of my diachramalysis. Following a general description of the
diachronic evolution and trend of the wasbtbw both in Italian and in English, | provide a more
specific collocation analysis of the wostbw for each of the identified domain€rime, Education,
Environment, Entertainment, Food, Literature, Medicine, Politics & Economics, Society, Sports,
Technology, Tourism and Weathdth in Italian and English. The chapter closes with results and
discussons of the outcomesom the first part ofthe questionnaire regarding perceptions of the use

of slowboth inltalian andEnglish.

Chapter 5 is dedicated to promot@materials fronthe Slow Art Day in which | discuss my findings
linked to the campaigfor this event from the appraisal analysis of the Slow Art Day blog. In the
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second part of the Chapter, | discuss findings and rdsoittsthe promotioal materialof the Slow
Art Day on museum websites that took parthe event. The third part of tlthapter focuses on the
perception on the Slow Art day eventtao monolingual sets gfeoplewho speak eitheltalian or
English. This will be followed by conclusions.

Chapter 6 closes my dissertation with conclusions that retrace the stepsvofkni/then restate the

main conclusions of my research.
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Chapter Two: A Review of the Literature

In this Chapter, | set out to define meanings, concepts and implications connected to the concept of
slowness. This Chapter will also provide a revieuwhefliteraturefor the theoretical framework that
will be crucial for my analysis, such as museum communication, corpus linguistics and appraisal

theory.

The first section will focus on the birth and origin of the Slow Food Movement, providing details of

its success in ltaly and in the UK, and its development from food to other areas such as education,
medicine, housing, wajust to name a few will explore the social implications of slow movements
within a globalized and consumeriented society and éois on the notion of time and the need to
re-humanize society through slowneseen ot i ons of ti me wi | | be ana
lens of social acceleration and deceleration, the importance of technology in our fast society will also

be exploredsuggesting a link, as argued by David (2015), between slowness and use of technology.

The second section will explore definitions of Slow Museums and Slow Art in detail together with

their relationshigo inclusivenessThe promotional language of museuwifi also be introduced.

The third section of this Chapter will focus on promotional discourse, as this dissertation will also
examine the way museums use language tepsethote the activities and eventdhe language of

evaluation will also be expted, with a particular focus on appraisal theory.

Finally, in the fourth section | will present corpus linguistics outlining both a historical overview and
a categorization of the different approaches to consider when creating a corpus. In this sedtion, |
highlight both ways in which corpora can be adopted for diachronic study as well as in collocation

analysis.

2.1 Notions of Slow

The year1989, when the Slow Food Movement was founded, marks theingtapbint of the
developingconcept oslowness and its influence on other fielélee notion of slow migrated from

food to numerous other walks of life such as academia, the tourist industry, education, medicine and
many others. The Slow Food Movement sets a paradigm of new values, orraditenal values,

within a context of globalization and capitalism. In the following subsections detail the slow food
movementboth in Italy and in the UKThe developmenbf the movementand spread into other

areas will also be described.

2.1.1 The orign of the Slow Food Movement
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The sl ogan of the S| ow F ohludho, bulito @giustm,t w hhiecrhe amhe
Afgood, cl ean and f aslowe noldnger asshciated witlotime, but with tasteh e
cleanliness and fairnesthis slogan is the tip of a semantic iceberg that wilrm the concept of

slowness and that | shall explore in this thesis.

The necessitpf a SFMand its basipremisescan betraced throughitne. At the beginning of the

20th century, with the economic boom, Fordism led to the birth of industrial manufacturing chains
and advertising, which meant more work: hence, more money. Despite the increase of capital, some
instances of what Bauman (2007: 27pabel s #dAcol | at er al damageso o
refl ected in personal |l ives of families that
certainly led to changes in household routines, as families no longer had time to sit dowm togethe
meals but had to keep up with completely new rhythms. This is the settingladhtolthe appeance

of fast food chains.

2.1.1.1 Slow Food in Italy

After the Second World War, from 1959 to 19
characterizd by trade | i beralization and openness t
of 1963 (Crafts and Magnani 2011). From 1920s to thel990s Italian industriesxperiencedhigh

levels of production, with the emergence of small and mediamenerprises in historical locations

in central and northern Italy. This was known
Afaggl omeration of economies-maokel okabwhetweodk
Magnani 2011: 15). This newethod of production meant of course more labour wandking

different shifts; in a familythe husband and wife both had to work. This had consequences on the
daily lives of Italian families, who are known all over the world for their Mediterranean and

staeotypical concept of family.

Beginning in the USA, globalization propagated through space and time until 1989, when the first
Mc Donal dds outl et opened in Piazzdl kndwn foSifsa gn a ,
culture ofla tavolawhichl i t er al |l y means 0t Heetavdlaaskalsacial placé n | t
where family, friends and colleagues take time to sit, enjoy food and discuss important and
unimportant issuesln Italy, eating is amd e X t e n d gKbrsneeyee 10996 186)\where the

temporal dimension of eating satisfies the appetite allowing the individual to develop a narrative text
within the art of consumptio(Bosio 2013:19)

The arrival of the first fast food chain in Italy meadisrupting traditions andthe narratives that

corverged around social spaces such as tables and kitchens. This triggered a number of public
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demonstrations headed by Carlo Petrini, in defence of the traditional cultural and locainvaakes

Thispra est was and is known as the fASIlow Food Mc
workers, lowcost products and globalized food, Petrini créateontrastingnovement where being

slow means being aware of what you are eating, supporting loca doddaking time to eat food
properly.

Carlo Petrinistarted layinglown the premises of whatowld become the manifesto of the SFM in

1981. The Movement has its origins in Bra, a city in the Piedmont region in northern Italy. The region

is not only known for its commerce, agriculture and wine making, but &sadts tradition of
associazionism¢ 6 associ ationi smod) , namely a group of
same ideals andght for the same working rights (Petrini, 2003). At the satime, theywere
members of théARCI, a strong recreational and cultural association made up of mainrlyihejt
members whose main objective was to get local communities involved in culture and political
awareness. The culture asociazionismotogethe with ARCI, made it possible testablishthe

Libera e Benemerita Associazione degli amici del Bafotohe O Fr ee and Pr ai sew
friends of Baroldd ) i n 1980& Thés assdcigtion consisted of a group of people with shared
interess who wanted to raise awarendss local products, rather than promoting tourism. They
created the nucleus of what 1986b e c a me k Aradgelad . a ST hfeArcig@ahme c 6 nt ai n ¢
complex pun in which the first part of the woadlci- recallsthe ARClassociation, but it also means

far cheso an dyoldimeank bvth thradh amad ghuthory, while also referring to the magazine
Gola2and t o t he tAecigola coOap plethe ebransl at ed wi th
AArchgl utt ony o Ar€igéladouniech50Q mediied &hen iBs)aréedirose to 00

only three yeardater. In 1987,ll Gambero Rossoa special insert in thieft-wing newspaperll

Manifestq was created as a guide to Italiasterie or taverns,that valuedtradition, simplicity,
moderate prices and territory. Meanwhile by 1988igola had reached 1,000 members and
changed its name t#rcigola Slow Foodso that it couldalsobe appreciatetieyond the borders of

Italy. InParisthas a me y earF odd hlentSd roorwat i onal Movemento

soonbecame&nownaround the world

The focus of the whole movement is on the importance of territory. According to Petrini (2003:55)
western society is undergoing a sort of AEI C
and colour at any time and at any season in any supermasketentioned above, during the 1950s

Italy underwent massive industrialization that cayssaple to flee to the cities frothe countryside

1 Barolo is a red wine produced in the northern Italian region of Piedmont.
2 La Golamagazine was an attempt to approach the culture of food and wine through sociology, literature
and anthropology; it was created in 1982 and was closed in 1989.
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and an emerging dichotomy between the food produtiyssmall farmers and world consumption.

This led to a los;n human contact and of traditions and even the Italian ¢emtadinj in English,
peasantsc ar ri es al most a nostalgic meaning. This
are often religiously kept like precious objects. In order to keepetblisig alive, Petrini emphaside

the need to educate people in taste as in the pleasure of food that holds culture, the use of all the five
senses and history. In 1998, he introduced an innovative project in Italian schoolDcadtegi,
Progetti,espei enze i ntorno al(lé8Sepdeuacka znigo n eD osi enngs, 0 rTiaaslt e

education in school o) . The project focused o

principle and learning about food through a sensorial alphabetsitsyhand social processes.

Onthe 28 of June 1997, thla n i f e s t avaspublished ahd its aims were to preserve species
and ingredients that were becoming extinct, support small purveyors, encourage food education and
make a stand against obsessworrying about hygienic matters. In January 1999 a committee
(Petrini, 2003:91) set out thselectioncriteria for the products of Slow Food and the five

indispensable requirements:

1) excellent quality of the food;

2) use of local ingredients through tradnal practices;

3) ingredients have to be linked socially and historically to the territory;
4) portions have to be small and in limited quantities;

5) ingredients must be at real or potential risk of extinction.

However, food is not only about eating and itsparation. Historian Massimo Montanari (in
Schneider, 2008) states that in all societies, eating habits are governed by rules and conventions,
which together create a grammar, a structure with components and meaning. This means that food is
connected to ithistory and is entangled in regional and cultural specificities and traditions at the
same time. This is why food is never only about ingredients, but also about the traditions that lie
behind them. Going back to the SFM, the mod#iewmakes all of ths explicit and creates a whole
Airhetorico (Schneider, 200 8awcaBi8smgw. mednings.sSFMne a n s
indeed more the rhetoric of a community organization, rather than a protest movement. It is a
movement of positive values. éarding to Wexler et al. (2017), Aesogoes not malign the hare but

rather points out the virtues of the tortoise which are persistence and hard work. The SFM focuses on

social capital, which is based on healthy community values built upon the huntantfdtie market

SAe s o p 0is abbutabldrecand and a Tortoise. As the Hare was always bragging abailtilliiss, the

Tortoise challenges him to a race. Of course the Hare is faster and confident about winning so he stops for a

nap. When he wakes up, the Tortoises hlmost reached the winnipgst. Even though the Hare tries to catch

up with the Tortoise , it is now too | ate and | os
17



rather than its dismantling. As argued by Bal
members primarily as consumer s, only secondar
SFM positions itself in sharp contrast with si@s where quantity is preferred over quality and
where labour is therefore seen as production. The objective of the whole movement is to provide
human beings with what Bauman (2007: 29) <call
them as cosumers, producers, chain workers or robots. The scope of the movement is to make people

engage with their traditions and culture.

2.1.1.2 Slow Food in the UK

The social implications of the SFM that have been described in subsection 2.1.1.lalsarapelied

to the UK. However, what is interesting to point out about the UK, is the political engagement of
SFM to current causes. The Slow Food London movehgeraising awareness towards biodiversity,
teaching taste education, political and sonialtters such as Brexit and climate change as well as

creating international networks.

Despite being a nepolitical organization, Slow Food UK, has no fear in expressing its opinions
regarding Brexit, as the new rules of the WTO (World Trade Organizatitinjlefinitely have a

negative impact on farmers and local businedsasdzettel, 2019b). As for social issues, Slow Food

UK is taking action on climate change matters, such as drawing attention to the issue concerning the
reduction of bees. Climate ahge and the increasing use of pesticides have caused a change in our
biodiversity, causing a reduction in the number of bees that has led to a drop in the production and
hence also the consumption of honéwar(dzettel, 2019¢)Along with this, Slow Food K also
defends organic farmers who have now become t
everythingo, (Landzettel, 2019b) . I't supports
(2019a) Ahumane, ef fi ci e nsoil therefbre aving dhke planet frain t h
climate change.

What i s also interesting about the UK, and in
highpaced city | iving and the desire to eat wit
being a modern and highly developed city, people still support ethical awareness. This political and
social awareness leads citizens to search for ethical solutions within a fast context. The coexistence
and collaboration of slow movements and moral pples with technology, might lead to wellbeing.

The purpose of slow movements is not to refuse technology and its developments, but rather to find

4 The link to the official website is available https://www.slowfood.org.uk/groups/centiahdon/
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a possible integration of technology in an ethical lifestyle. This means acknowledging technology not
only in terms of production and consumption, but also as a means of carrying out wellbeing and

sustainability.

2.1.2 Beyond Slow Food

This subsection will explore how SFM values have been employed as an example in our society and
how they have spread to other fields. | will provide brief overviews of slow tourism, slow housing,
and slow media to illustrate how the notion of slow hasagpteareaseyond food. Focus will also

be given to O6 Neillbés (2014) concept of sl o

introduction on slow museums and slow art, which will be our focus of the next section.

A closely related field thdtas been affected by the SFM is tourism, which in recent years has become
gl obalized and easily accessible to everyone.
and spaceo (1981: 131) has | ed t oainallleeandrwhesee o f
host communities and tourists work towards green andresally goals. The latter implies giving
meaning to travel. In other words, rather than visiting cities as if they were things to tick off on a
supermarket checklist, people migbnsider engaging with the local community, understanding their
culture and traditions. This automatically 1 e
such as pilgrimages and cycling are strongly encouraged, not only for susitginedsons, but also

to understand more about geography, distances and cultures (Howard, 2012: 19).

According to Steele (2012) Aslow housingo al |l
through community and sharing principles. Itis based ofittd ow homes movement o
to build homes that facilitate interaction, community building andsestainability. Slow housing
however, takes this tanatherlevel, addressing institutional housing agendas on issues concerning
Ahousingfésopphbesjtyg and equityo (Steele 2012

AiSIl ow Mediado started up to promote a more att.
by doing less, focussing on quality over quantity, reducing sipsnton digital platforms (Rauch,

2011). The kow mov ement has even affected the haroc
medi ci neo, which offers complementary educat.

patient interaction (Wear et al. 2015).

Another influence of the SFM can be seen d¢ademia where the function of higher education is

shifting from a | earning environment towards

According to Hol mwood, hi gher education is fr
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c api tOHLI 18) which leads to a removal of direct public funding, implying that the beneficiary
should pay. This has generated a fast academia, related to high student fees, the incursion of private
providers, student loans and quantity over quality. Universiseen as a business where students

are seen as clients and both teaching and administrative staff are seen as employees in a corporation
It is in this context, that a manifesto for a Slow University was develpedeiit he concept

is connectedtoweb ei ngo ( O6 Nei | | 2014:3) which implie
emails only at certain ti mes -lainkde fdtnyli e@m gamda an
(Vostal, 2013).

The SFM has alsoafe ct ed museums, which began the fAsl o\
encouraging visitors to take their time in the presence of works of art and organizing activities and

discussion groups at the end of their visits to galleries and museums.

2.1.2.1. The Social Implications of Slowness

The SFM is perceived as a social movement where speed and business are seen as dysfunctional
delusionary and costly. Rather than being a protest group, it is a movement that focuses on positive
values. When campaigniy agai nst McDonal doés, Petrini real
namely a reeducation of the public, teaching people to take pleasure in food (Wexler et al., 2017).
Petrini is not in neat opposition to globalization, but rather he states it cdesivable when it
connects people and different communities without levelling their differences. According to Pratt
(2007) the movement identifies itself in a localized global perspective and has the hybridization of
two positions, on one hand it is antinsumerism and on the other giobalization. For example,

one aim of the movement is to have globalised fresh ingredients at a fair price: this leads to the
phenomenon of fAglocalizationo (Bauman 2005; W
that are customized and adapted to local movements. SFMs opt for a version of the local that embraces
with the global; the glocal mobilizes informed consumers to create a market demand that is flexible
enough to include fresh ingredients in a ready glotsket (Wexler et al., 2017:14).

The slogan Agood, clean and fairo cited many
concept of slowness. Good relatesthe state of the product, clean to its sustainability and the
preservation of the envinment,andfair to what is socially sustainable. One could create a new
whole new acronym based on the word S.L.OaAposteriori Sustainable, Local, Organic and

Wellbeing.
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Petrinios i ntroduction to t he SFM wals thei n t
AMcDonal di zati ono of society. This refers to
resembles the same dynamics of any-fastl chain: higkproductivity, lowprice goods, low
salaries, and immediate consumption. As we have seen in theyzsection, the SFM was taken

as an example and a form of inspiration for o
(Steele, 2012), the media (David, 2015), education (Peachey, 2016) and medicine (Wear et al., 2015).
|l nspired ifoveméhg the usa bofGhe same adjective, narslely began to refer to
alternative lifestyles in which slowness began to be associated with taste, sustainability and

wellbeing.

2.1.3 Time and Acceleration vs Réumanization through slowness

To understad need for a slow wavend its purposeye need to understand what presgay society

is going through. According to Lacrouix (in Petrini, 2003: 86), society is now witnessing a shift from
the myth of Prometheus t o No@hdahel? stolefie frgmithe . A
gods to give it to human beings, introducing progress to the world. Fire and technology can no longer
be the aspirations of contemporary society; we have already proven to ourselves that we can (partly?)
master the physitavorld. Nowadays our model is more likely to be Noah; we need to preserve our
culture and food in the Ark, an important symbol of the SFM. Just as Noah had to build an Ark to
save human and animal kind from the flo@k(.5:32-10:1 Revised Standard Vessi), we have to
preserve some of our traditions from imminent consumerism. In our psertrk, there will be

the protection of biodiversity, breeds of animals and plant varieties that are in extinction together with

long forgotten ways of treating meat

What we have been witnessing in recent years is a process of acceleration. Without defining the
concept of acceleration first, it is not possible to understand fully the meansigwofWe find
ourselves in a culture of speed, characterized by the goofimmediacy and where acceleration
seems to be the leitmotif of our society (Tomlinson, 2007). More specifically, it seems to be that we
are facing what Rosa (2003: 3) has |l abell ed d
to do everythig faster and faster: for example, our cars are going at higher speeds, athletes are
running faster, and our neighbours are continuously moving in and out. According to Muller (2014),
acceleration is also visible on a larger scale. This is the case ititioes that seemed to remain
untouched by time, such as academia, and which are now related to New Public Management (NPM),
where quantity overcomes quality. Academics are evaluated for the number of publications they have
rather than for their contenivhich leads to acceleration in production (Lubbe in Muller, 2014).

Acceleration is also visible in digital culture. The awareness of speed and immediacy has led to a
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change in language: emoji substitute the verbal expression of emotions and gifs replace t

description of an action or a story.

A society characterized by rationality is one which emphasizes efficiency, predictability, calculability and
substitution of nonhuman for human technology and control over uncertainty (Ritzer, 1983: 372).

The effciency of a state is synonymous with organization, control, cleanlinesfobdststaurants

have pushedthe development of this praggby making it possible for families involved in the
organization of their jobs, to eat in a prefixed amount of time. Moreover, predictability has to do with
routines that are the same every day. Fast food restaurants meet this requirement, as you know what
to expect over time, they never change. Another aspect that is valued in the rational state is quantity
over quality. Industrialization has led to overproduction of items, food, clothes at a low cost of

manufacturing and labour, which means a cut in guali

We need not belabor the ability of the computer to handle high numbers of virtually anything, but somewhat

less obvious is the use of the computer to give the illusion of personal attention in a world increasingly

impersonal in large part because fthc omput er 6s capacity to turn vi
dimensions (Ritzer, 1983: 345).

This increase in rationality is achieved by using technology to limit personal independence.
Mc Donal dés does not have r &dosdotrepeat thesame mdtionsiadl e s
day thereby slowly preparing society for robots. In fact, factories are now more frequently replacing
human labour with nehuman labour, with machines and robots. Scientific management sets out
rules that limit tasks,csthat people who do not have to think while working and are more efficient
(Ritzer, 1983). This process of dehumanization of human beings may well pave the way for our final
substitution with robots. The urge for social deceleration, may well be necéssgive back a

human dimension to our species. The SFM embodies the need to put back pleasure in eating and to

connect food with its traditions.

2.1.3.1 Notions of Time

According to Rosa (2003), time can be defined according to two diffeprbaches. The first
objectively defines time according to two ways of measuring it, namelysjraes and multitasking.

1. Time-spans can be measured in units in which certain episodes occur (for example eating,
sleeping, studying, etc.). Acceleration igerthmeasured in doing more things in less time. It

has been objectively observed that nowadays we have less time to eat and sleep (Rosa 2003:
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3). However, we need to be careful with this argument as the cause of this situation may be
due to the fact that weow conduct different lifestyles than in the past anchaéongercarry

out heavy jobs so we may not need as much time to sleep as we did in the past.

2. Multitasking occurs when we contract time so that we can carry olipia activities at the

same tine such as cooking, listening to the radio and talking on the phoneatiat

Rosa theorises three types of social acceleration. First, there is technological acceleration that we are
all witnessing. The age of the internet has made everything possidlean communicate with
anyonewherever they are ithe world, in no time and as if there were no oceans nor mountains to
cross. The second is what Rosa calls nacceler
longer valid, the futureisnotyye val i d and t he -gpareferehichthda hsrizandr e o
of experience and ibdenpedt)yat i obu rcioni gn-spary eociad f r e s
acceleration is defined and quantified by the high number of experiences and expectatioms tha

can collect. The third notion is the category of acceleration of the pace of social life. This last category
has more to do with the use of technology as an aid in our everyday life. Technology makes us do
things faster and helps in more common nagking. For example, one can listen to a podcast while
booking a train ticket with the latest app or watch the news while our Thermomix robot is cooking
supper and we are checking our email. However, if actions are carried out faster, theoretically time
should be abundant. On the contrary, time becomes more and more scarce, which leads to a

paradoxical effect that calls for a sociological explanation.

If free time decreases in spite of technological acceleration, the only possible explanation isjttzattttye
of activity itself has changed and risen faster and faster (Rosa, 2003: 10).

According to Rosa (10), the term 6acceleratio
acceleration and the growing scarcity of time (ian accelerabin o f the O6pace o

simultaneously, i.e., i f growth rates outgrow

Due to the fast pace of our lifestyle, Rosa identifies five different forms of deceleration and inertia in

western society. Some of these are inevitablesrethre our attempts to stop time:
1. Anthropological and natural speed limits. We cannot go against the force of nature.

2. iOases of decel erationo: t her e ahumankiredt ur al
There are communities who continue to livéhia same way as people did years ago, such as
the Amish. There are also processes that have been carried out in the samieasalyways

been donsuch as the production of whisky.
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3. Unintentional consequences of acceleration, catlggfunctional and pathological, for

example traffic jams or depression and psychosis.
4. Intentional forms of (social) deceleratiorthese are divided into two subcategories:

a. Those who, on an individual level, create spaces to slow down, such as yogaalspirit

retreats and spending periods in monasteries.
b. Radical and fundamental movements, which refuse technology. These have often failed.

5. 6Pol ar intarctctied@rat edhgpamdstill 6 isithe
this is a pessimistic gw of the near future, leaving no possibility for change. Scientists claim
that social acceleration will lead to no new visions and energies available to modern society,

which could cause an A(extreme) paralysat.i

Most probably,th& | ow Food movement places itself in t|
above4 a. It does not stand aggressively as a r
Aintenti onal resi stanceo e Xx eesihdgdtiateewdth thersocidty ( R

in which it occursGivenits glocal position (Wexler et al., 2017), there is no complete refusal of

technology as a means of customisation and communication.

2.1.3.2 Slowness and Technology

Technologies are containers theave temporal quality, speed and efficiency. Their objective is to

last through time, and their physicality allows them to travel while stocking numbers and information
(LeBel, 2016).Technologies have become a means of communication and thereforearéhey
continuously influencing culture and being influenced by it at the same time. Kovarik (2011) argues
that society has faced four main communication and technological revolutions: the first with printing,
the second with the visual revolution (photogrgplthe third with electricity (radio and television)

and the fourth with digitalization (computers and internet). According to Arpad, (2015), we are now
witnessing a fifth revolution of knowledge and sharing, which comes with the help of our mobile
phones and the internet. This also seems to have been affecting the spread of slow movements, which
are more frequent i n countries where technol o
(David, 2015). A recent study of Slow Media shows that somésadispects focus, discourse,
attachment, sociality and qualityare deeply connected to digital change and the neealpaxdt

digital society (David, 2015). After the translatidrom German into Englishyf the Slow Media

Manifest@ was posted onlig, it went viral on the internet, was shared on many different social

5 Slow Media Manifiesto available dittp://en.slowmedia.net/manifestfl ast accessed: 22.02.2021)
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platforms, and was then translated into many other languages. Of course, this is true for places that
have easy access to technology (David, 2015). However, despite creating andngr@matre
attentive and deliberative mode of communication, doing more by doing less, quality over quantity,
reducing time on digital platforms, the slow movements are widespread thanks to technology.

Theat c o mes @015sinady\havel liridged gap between Northern Hemisphere countries
(including Australia, Brazil and South Africa) and those belonging to the Southern Hemisphere
terms of the spread of Slow Movements (Figure 1). The coloured countries indicate those where Slow
Movements have spad, whereas the blank countries represent where they did not develop at all. We
can see that the Northern Hemisphere is where the Slow Food developed, in opposition to Southern

Hemisphere, indicating a possible correlation between wealth and slow mogement

o

Figure 1: Diffusion of the Slow Food Movement in the world (David, 2015: 110).

~

There seems to be a correlation between the
computers and networks (Van Dijk, 2006), and slow movements. Theriesuthiat took up slow
movements are mainly thoséth greateraccess to technology. Van Dijk (2006: 223) argues that this

i s probably because the nAdigital divideodo is
immaterial (life chances and oppamities), to the material (economic, social and cultural capital),
the soci al (position, power and participation
the moment when people realize that technological progress is ambivalent amdes|veith dark
sides needs to be consideredo (David, 2015:
edged sword. On the one hand, it is an important means of communication and of devdimpaent
country; on the other hand though, it may cratitterent issues oflependence (for example, the

replacement of human labour with technology). It is possible that in the next decade, people will not
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|l ook for new technologpescédrcédesempeinenept ot
111). Raher, they will look for tools that will support knowledge and culture and that will be

appropriately integrated politically culturally and socially.

Of all the Slow Movements, Slow Museums and Slow Art have been explored the least. It would be
interestirg to explore and analyse the ways in which technology is used to support Slow Museums
especially to understand more about leeshnology and slow movements manage to coexitste

role of technology in Slovart.

2.2 Slow and Museums

In this section afteproviding a definition of museums and their purpose, boundaries between Slow
Art and Slow Museums will be described and the link between inclusiveness and slow museums will
be examined. The second part of this section will focus on museum communisationy L az z er e
(2016) categorization of museum discourse, paying particular attention to promotional discourse.
This section will also highlight previous studies carried out on the subject of museum websites.
Finally, the link between technology, sloveseand slow museums will be presented.

2.2.1 The purpose of museums

Museums play a central role in contemporary society: they are spaces for construction and
interpretation of both historical and contemporary events, which is whynthetkeep up with tb
societyaround thenmand need to constantly evolve (Franco Mantovano 2019: 16). Every time the
world faces a social crisis, such as wars, terrorism, climate change, a pandemic or an economic

downturn, museums become the physical space to keep memories alive.

The wor d denvesdremuAndent Greekuseionreferring to a building dedicated to the

Mus es, which were the protectors of the Arts
According to more recent museum manuals, three characteristics define museucentbeiy their
container and their audience (Ravegnan and D:
museums, what idisplayedand represented, while container, as the word suggests, refers to the
general structure of the building. Recentlgaarch has been focussing on a third aspect of museums,
namely visitors. When thinking about museums,shveuldalways bear in mind some fundamental
guestions: who is visiting them? For whom are museums intended? What is the purpose of a museum?

Whatiste vi si tordés background? (Franco Mantovan

Focusing on the purpose of museums, it seems that museums have always been associated with
culture and educati on, rather than with pleas

the results of a&tudy carried out in 2004 by the Fitzcarraldo Foundation (an independent research
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centre based in Turin), fun and pleasure were not listed as the reasons why people visit a museum.
However, according to Falk and Dierking (1992), visitors go to museumsotuatrecreational

reasons, educational reasons and reverential reasons too.

It is true that museums are places where objects are stored and collected, but they are also related tc
the experience of visitors, otherwise they would dmply warehouses angrivate collections
(Tishman, 2018). It was not by chance that the International Council of Museums (ICOM)@yreed

the definition of museums as structures whose aim is knowledge, education and pleasure (Ravegnan
and Dall 60l i o, 2 (hdeBs:tob8cBme.akey factostg enqourage@asidiattract people

to visit museums.

2.2.2 Slow Art, Slow Museums

As we have seen, museums and art galleries are among thé¢hatdwmve been influenced liie

SFM. There have been satmeorsd,udtihees ainm ficfl owh icoot
waste consumption in museums (Staniforth 2010) where slowness becomes a synonym for
environmentafriendly: museums should not leave environmental footprints. This means reducing
energy consumption by usingylight, recycled and sustainable materials, renewable resources and
being considerate of local energies (Staniforth 2010:77). There seems to be an interconnectedness

between ecology and society, as the latter needs to change in order to achieve WEi#rpiag11).

The slow movement articulates the interrelationship among natural resources, the process of making
(whether it be music, sense, love or cheese) and use (Carp 2011: 105).

However, the definition of Slow Museums is a little blurry, as it does not have a movement Manifesto

stating its objectives.

First, it is important to state that Slow Museums are strongly interrelated to Slow Art. However, Slow
Art itself is an ambivalenmo v e me n t as it refers both to the
observing an art piece. The artist Tim Slowinski originally introduced the movement in 1995. His
aim was to create a movement that supported the creation of a type of art that woeléifetted

by consumerism and time pressure. Indéte pressure and consumerism have also affected the
way visitors approach art galleries and museums. In fact, research has shown that visitors generally
spend 28.7 seconds looking at a single piece oft . It seems that museum
their cell phones rather than | ooking at pi ct
now, museums have become more and more frenetic, with masses of people going to check a

particular famous work of art off their list or to take a selfie with a weibwn iconic object. In other
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wor ds, fimuseums have succumbed to the Amall o

10 years agoo (Latham 2018) .

Matthew Gale, director at the Modern &&iallery, advocates a slow looking approach to exhibitions:

the longer one looks the longer one sees (Grant 2018). The purpose of slow looking is to focus
attention on that precise moment and not on external ideas or thoughts, thereby potentialipglleviat
anxiety (McGivern 2019). In 2010, the USemmerce entrepreneur Phil Terry founded an annual
Slow Art Day. Terry came up with the idéa the movement after visiting the Action/Abstraction
exhibition at the Jewish Museum in New York in 2088er having spent a full hour with Hans

Hof mannds painting Fantasia (1943).

fAt the end of the hour, | was energised. These ragperiences can be transformative and go much,
much deeper than a quick |l ooko (Terry in McGiver

Slow Art Day is intended for both visitors and museusns@ d has fAone a si mpl e
people discover for themsel v&StowArhDay gims atbenfy | o c
i ¢ o ucultuelrto the smartphone and its growing dominance in culburtealso to blockbuster
exhibits and the focus on absolute numberso (I
to organize exhibitions where visitors have to focus on five different art pieces for ten minutes each
(Gould, 2018). At the end of thexhibition, there will be a convivial discussion around food and
drinks where people will share their feeling and impressions. Since 2009, more than 200 museums
around the world have taken part in the initiative. Museums that take part in Slow Art Daytlzad

Slow Looking movement are so called Slow Museums.

The latter might seem a little paradoxical as museums are already slow per se in the sense that they
can be slow in the way one visits galleries, or even in the way exhibitions are orgamndthugh

what is on display may be contemporary (Lawther, 2017). However, taking part in the Slow Art
Movement might be a good advertisement campaign, as the more people spend time in a museum,
the more willing they are to buy something at the gift shop ertelstop at the museum café, which

are the two primary financial resources of museums (Grant, 2018). However, this is not the only
reason for museums to agree on the slow movement: it is in fact likely that visitors might also find
the event or initiativenindful and relaxing. Potential health benefits aside, the format of Slow Art
ultimately enables those with no historical knowledgeartt o bui | d t heir HAconf
in lookingo (Lawther 2017).

6 From Slow Art Day About Us pagéttps://www.slowartday.com/about/
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For example, the Wellcome Collection in Londaxsltreated a Reading Room: a quiet space with
some digital and interactive facilities that gives visitors a chance to rest. Moreover, the V&A and the
Natural History Museum in London have’béf@en of
visitors séfoot in their exhibitions (Bailey 2019). Creating seating and spaces are the key for a slow
museum experience as they make the environment friendlier and less intimidating (Lawther 2017).
According to entrepreneur Johan Ideih& not about the time #t you spend on a certain piece, but

more about the amount of support that you get from galleries and museums. In times of uncertainty,
slow art can be Areassuringod and actually #fAgo
to bewithslowmusems i s t hat they are more concerned w
than with joy (Lawther 2017). There is a sort of snobbery about interactive and digital museums

although they actually help visitors feel at ease and to engage with wih&bist of them.

The Museum of Old and New Art (MONA) in Hobart, Tasmania is a good example of how the digital
and the interactive can be integrated in museum visits. Although this particular museum does not
claim to be sl ow, s oiptes can be applied to m cAY teeneptmaricéd te thep r |
museum, visitors are provided with a device that locates each room and all exhibits. Next, visitors are
advised to start their visit from thmttomfloor, where it is darker and disorientating, and grdigrlua

move to the top floor and towards the lightt pieces are not in a specific order, visitors can find an
Egyptian mummy next to a pestodern painting. Moreover, none of them are labelled with details

of the author and date, or with an explanation. Bh i s done i n order to ti
will then have to engage with their device where they can either read more about it to or listen to the
specific podcast in order tliscovermore about a specific piece they are interested in. Sometimes,
interviews with artists are provided in the podcasts. MONA also organizes different ways to interact
with visitors, such as activities and performances during the exhibition. For exampteswisay

have the opportunity to reproduce certain drawing techniques by themselves in order better
understand the piece. Throughout the museum, visitors also have the chance to rest in different cafés

located on each of the floors, or even sit in thetdilieary and read a book.
2.2.2.1 Slow Museums and Inclusiveness
Museums have started to focus and to give importance to visitors and to their experience, linking

them to pleasure and joy. Among the initiatives to encourage people to visit museursso anedte

museum installations in nemuseum spaces. For example, in the city of Sesto Fiorentino in ltaly, the

" A form of meditation that is facilitated through sounds.
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Ipercoop shopping centre agreed to open an excavation of ancient Roman walls for $hdihess

Airport has opened a small museum contajnattractions from the capital and it seems that
passengers like to spend time there while waiting for their flighdwever, there seems to be a
problem with inclusiveness of all/l visitors. A
happenhat museums forget about people with mental health issues, physical disabilities or even from

diverse cultural backgrounds.

Slow Museums are connected to Slow Art. However, in the UK there is a parallel movement, which
has the same denomination. The SMwseum Movement, which is funded by the Slow Shopping
Movement, aims to make museums inclusive to anyone who needs extra time to visit a gallery.
According to the 2016 International Council of Museums (ICOM) meeting in Milan, museums will
soon have a newosial role and function mainly related to the creation and development of social
relationships, social changes, stimulation of discussions and different points of view (Franco
Mantovano, 2019: 26).

The Tyne and Archive Museums, in the Northeast of Engkamed organizing Slow Museum

afternoons, where people suffering from dementia and anxiety, as well as stroke survivors, can find
support. Staff have received extra training in preparation order to welcome and assist these visitors
with special needs. Manctiee r Museum al so organizes activit
second Saturday of the month, they organize an Autism Friendly Day, where visitors with autism can

see art pieces at their own pace and take part in activities related to the exhibition.

After this brief introduction on museums, Slow Art and Slow Museums movements, in the following

section | will focus on museum communication, promotional discourse and museum websites.

2.2.3 Museum Communication

It is important to understandiv museumestablish a bond with their visitoasd which messages
theyaretrying to conveyWhen HoopeiGreenhill (1995) highlights the centrality of the relationship
betweena museum and its visitors, it is clear that what she means by communicatiers allthe

various ways museums interact with their visitors. In this sense, communication can work in two
ways: the first ovtagetof acdi acoemmpersanadbon; whil
communi cat i on eéway melsage bonveyed by thatimtion to its visitors (Hooper

Greenhill, 1995: 6). This approach to communication creates a link between the power of institutions

8 Official website available ahttps://www.archeologiaviva.it/3272/metinavilla-romanasottail -centre
commerciale/

9 Official website available ahttps://www.aia.gr/traveler/airpemformation/artandculture/permanent
exhibitions
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and its visitors. According to Ravelli (2006: 75), institutions usually control and set the parameters
of this relationsltp, deciding whetheit is distant or close. In this thesis, | will be examining how the
adjectiveslow has been used as a loan word in Italian for the SFM and how this has subsequently
influenced its connotations in English. The results will be @sedbasis to study the existence of a
slow discourse in slow museum websites, both in Italian and Engliblat follows isa brief
overview of museum communication, promotional discourse and evaluation notidhstmuds that

| will apply in my investgations.Within the field of evaluationl will specificallyexamine Martin

and Whiteds (2005) apprai sal theory and how

themselves. This will be followed by an overview of corpus linguistics methods.

In some ases, we get a hint of what museums are trying to communicate by labels and panels, which
reflect their mission (Wallace 2016). This is reinforced by exhibitions, museum tours, photos
designated brandppropriate, hashtags, sites for picture taking, stedyns and talking points
(ibidem. This is a less traditional and maybe a broader way to see communication. Everything in
museums is communicating something, even the architecture of the building itself may be making a
statement (Ravelli 2006, Pierroux a8kjulstad 2011, Ravelli and McMutrie 2016, Lazzeretti 2019).
Ravell.i (2006: 70) <calls the way everything c
spaceo, hence, museums become a place to mak
proposd by Kress (2010: 33), communication happens through different signs such as a gaze, a
touch,or spoken comments, which may act as prompts. Prompts are considered as such when at least
another participant is involved and there is an intention to stimulggeest, attention or a reaction

of any kind. All these signs convey a message, which can be more or less absiradtichneed

to be interpreted by the so called receivieid]. In communication, members of a community
participate in the renewingerma ki ng and transformation of t h
prospect of meani ngo péarchatingin dommusication, aecigents rhake , W
meaning out of it reinterpreting what canhey

become the basisofanewsigro mpl ex i n the making of a new m

Communication and meaning are thus conveyed in many ways in museums. Position and disposition
of objects in exhibitions as a way of making meaning wisdal statements have been widely
analysed and explored in literature (Hoeeeenhill 1995, 2000; Lord and Lord 2001; Kress 2010;
Ahmad et al. 2014). When visitors find themselves in museums, they make meanings for themselves

even if these are not imk with the aims of the exhibitions:
fiCommunicationallyandsemioticallyspeaking an art exhibition is a complex sign designed to function as
a message. It i's meant as @edpgogicatyspeakihgy an exhibiton v i s i
presents a curriculum for the visitor/learnero (
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As Kress sugges, when communicating through exhibitions, museums are conveying messages and
meanings on many levels. Ravelli (2006) has analysed the construction of meaning in museum texts
at great | ength adopting Hal l i datprdakframmeeqkrtee s e n't
analyse the making of meaning in such texts. Focussing on the interactional framework, Ravelli goes
beyond the Aconventional and technical sense
interlocutors engage with each otherhnd c o mmuni cati on processo (Ra
this sense hold a fispeaking roledo, constructi
roles themselvesiidem). In this context, language plays a major role, helping to establish a
relationship between its interlocutors and the community. Ravelli focuses on how role, style and
stance are enabled by language choices (72). Concerning role, language choices of museum texts
Aireflect and construct t htrs,thatfsfthey reflactand censtaicti o n
the Tenor of the cont extringtdbwhdis speakingtandantolvednno ( 7
the discourse including their status and role (Halliday and Hasan 1989), depends on the degree of
social distancand of relative power of the interactants. The power of the interactants is relative to
their status or autonomy, while social distance depends on how close or distant the interactants are.
Language choices make the degree of reciprocity clear, settittieaoles and relationships between

the institution and its visitors. How are conversational relations built in this confggi®ally,
museums are institutions that have the control over the display of the exhibitions and over the texts,
while visitorstake up the roléefinedby the institution. In this sense, there is lack of reciprocity, as

you cannot talk back to the writer/exhibitiofConversational relations are therefore achieved
through the way visitors make meaning by themselves. Howeverdaug to Ravelli, interactants

are only one part of the interactional framewi

to that continuum where communication ranges from the formal and impersonal at one and end, to

theininformalandperspal at t he othero (2006: 82). There
| anguage of for mal occasions or Apublic styl e
and | anguage of i n tibidemh Thes stglea canfivarnedm Joomalawtittersteéxtg | e 0

to chatty and conversational texts, where the foim@naracterised by complex nominal groups and

technical lexical items.

The sources that affect style are grammatical voice, types of address and lexical choices (84).

Grammatichvoice refers to the use of passive and active forms in tekish creae more or less

101n some case such as the ationalMuseum ofAfrican AmericanHistory & Culture (NMAAHC) in Washington
visitors caninteract with theexhibition, by recording their stories and/or emotional reactions to the artefacts, and
through a series of initiatives and blog8VMAAHC website available ahttps://nmaahc.si.edu/
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distanceto the reader. Types of address indicate a different degree of closeness with the
readers/visitors and is achieved through the
creates |l ess distance than a ¢ elerical@Hoicesiastead, s u c |
depend on the association that words carry (for example, dog, puppy, canine and hound are used in
different contexts, despite being synonyms), making the text more or less forowghthe use of

more familiar terms or highly tecn i ¢ a | ones (86). However, word:s
create distance, by being familiar to a fpart
slang terms, abbreviations andgroup termsibpidemn)

Communication in museum texis also achieved through stance. According to Ravelli (2006), in
Western society there seems to be an important distinction between reason and emotion. Reason is
usually associated with objective texts (this includes fields such as science, acadpmiaalism)

and it is therefore seen as a reliable source, while emotion is associated with subjectivity therefore,
less reliable (88). Objectivity and subjectivity are both expressed in texts through modality, which is
used as a resource for taking stancehensubject of matter, and it is expressed with modal verbs
(shall, may, might, etc.modal adjunctsperhaps, probably, possildy) and expressi o
(sometimes) or loelieve thd ) ( ( 90) . Stance taking is al
(Martin and White 2005), which will be explored in more detail below (Section 2.3.1.1)

As we can see, itis difficult to define and identify museum communication within defined parameters.
Exploring the possibility ofeting discourse boundaries within muse communicatiorand fow
communication achievedtho u gh mu s e um cis Slemdeerssdo be no clear path to
follow when it comes to museum discourse. Lazzeretti (2016) however, classifies museum
communication discourse by highlighting theiffetent forms of discourse (Figure 2) and different
ways of communicatingAlong these linesshe divides literature concerning museum discourse into

art discourse, media discourse and marketing discourse (2016:24).
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Figure 2: Classification of museum discourse (adapted from Lazzeretti 2016: 24).

Lazzeretti groups together museum texts, textual genres and literature concerning art communication,
categorizing them as art discour s e artdiscoudisgaort s pe
fartspeako is to Adescribe, interpret and eva
the At heme of evalwuation plays a major role ir
2016: 26). Whenever somethirghbeing described, even if what is being described is quite neutral
and not related to evalwuation, the speaker ds
Descriptions are known to be fAi nher enetatchicals ubj
choice of objects to describe and ofibid:t3@d)e acc
Subjectivity is also achieved in a less obvious way, thanks to lexical expressions, figurative language
and the trust bonds that exists between #scdber and the describebidem). Harris (2003:4)
highlightsthe necessity of theorising artspeak/art discotorggvereaders and visitothie abilityto

take forterminologygrantedin orderto identify works considered art together with readgde
rhetoric of praise and bl ame-ented raege af tHiscaurtses whicth e m.
comes in a variety of de mdtdemc). ahe way arl id desartbeda c a
provides a social validation or rejection of certain typeroducts and activitylfidem). Art discourse

has al so been studied from a |linguistic persp
connections between propositions and evaluation have been exploreéhistaital discourse

(Tucker 2@3). Art historical discourse is conditioned by the need to present visual art verbally
through verbal texts and as Tucker argues (2003: 308), valuation is reached through verbal

characterization of a work with a view to explanation.
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According to Lazzereét i (2016: 32) nAMedia (or news) disco
statements produced by media professional community, is one of the most prominent research areas
in Iinguistics and in discour seusmadnotherimeans | n

for museums to communicate with their visitors. In particular, she focuses on Exhibition Press

Announcements (EPA) as @imaryt o o | of communi cati on. Press
informative and promotional purposeso that,
Ahybrid genreodo. I n her work, Lazzegcant(asarguedx pl o

by Bell 1991) or cannot (as argued by Lassen 2006 and Catenaccio 2008) be considered and classified
as news discourse. She also points out that the boundaries between artspeak and media discourse wil

become less clear in the future (Lazzeretti 2016: 38).
| will now focus on promotional discourse, which | will explore in more detail in the next section.

2.2.3.1 Promotional Discourse

Promotional features seem to be widely present in the language of museum communication

(Lazzeretti & Bondi 2012, Lazzeretti20) . 1t seems that fApromoti ona
genres used in museum communicationo (Lazzeref
Apromotional discourseo within museum cslownmuni

art, | shall attempt to answer the following questions: how is slow art promoted? Are there any
differences, if any, in the way it is promoted on the official blog of the Slow Art Day event and on
museums websites? Has the promotion of slow artiboidd in any wayo the creatiorof new

values related to slowness?

Over the past years, museums have begun to organize and include other types of experience, which
are Nl ess cerebral o and more intuit.iTheeamidi | e
to attract visitors who seek sociability as well as an educational and participatory experience. This
means that along with their cultural purposespuseumsoffer cafeterias, restaurants, dining
experiences and both inexpensive and expensinops to attract visitors (Kotler et al. 2008: 19).
AMuseums need marketing because they constant
t i me mar kibidenu2lp Aseng are talking about museum promotion, we are talking also
about the rarketization and promotion of culture. The poaterial nature of culture makes it a
temporary service related to experience and to the mind. As Macalick argues (2018: 12), marketing
communication of culture has a public and social mission, which musesmts promote together

with seeking a new and wider public while keeping bonds with their regular visitors. This does not
mean that they avoid making use of traditional marketing strategies. For museums, marketing is an

fexchange pr oces s oseelb a tpradect/service Hexpereencew [dea, place,
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information) and those who can supply it. Kotler et al. (2008:27) highlight different types of

marketing strategies that museums use and can adopt to attract more visitors. Among these, they

menti amlfiyyoaesponsi bl e marketingo, wh-etbhidal i s ¢
environment al i ssues or Atactical mar keti ngo,
goal . I't is not by chance -ctehnattr ekdoot laenrd e€fitp raolf.e s

strategies (32 33). The way they refer to visitors as consumers makes it clear that, to some extent,

museums are a business, and like every business, they need to find ways to promote themselves.

Elements of promotiaal discourse are increasing throughout different genres. As we live in a
Aficonsumer cultureo (Featherstone 1991), it fo
(Bhatia 2005: 213). The concept of promotional culture can be understood inidestemss as the
generalization of promotion as a communicative function (Wernick 1991: 81). Being discursive,
promotional discourse can be seen as a vehicle for selling goods, services, organizations, ideas or
people across the internal and external noohsliscourse (Fairclough 1993: 142). The most
important part of promotion is the differentiation of a prodistiescrile it and explain why it is the

best product out of many choices. It makes
differentiationi s achi eved by offering a product descr
(Bhatia 2005: 215).

Promotion is a dynamic and versatile genre, which may include advertisements, job applications,
book blurbs, company brochures and a number of ¢éx¢s. These can then be categorised once
more according to the medium through which they are promoted, such as radio, television, print and
the internet. Nevertheless, it is still possible to find patterns in the rhetorical structure; lexico
grammaticalé at ur es and di scoursal form. Bhatia (19F¢
way a genre moves within its territorial boundaries, considering texts with internal and external
factors. By texinternal we refer to the lexiegrammatical and rhetical features of the
textualisation of a genre, while with tesxxternal factors we refer to the socketorical, contextual

and procedural elements that make the genre possible. Howlesa@rssingpromotional genres,

Bhatia (2005) identifies differeit mi x ed genr es o0 such as i nfomerci
This distinction relies on the different communicative purposes and strategies of each category. The
most popular strategy in promotional genres is to describe and evaluate a producsitiva p
manner; informational and promotional purposes are not opposite functions of text even if not fully
complementary. As a result, promotional genres entangle and combine different purposes such as

marketing, persuasion and information, which inflleenoe another.

36



Philip Shaw (2006)argues, for example, that not all book reviews, which Bhatia (2005) classified as
belonging to a promotional genre, are necessarily related tgrseffotion when advertising
somet hing, and introduces Aint er essifygehmrese Jlweo (2
dimension of interestedness refers to the extent to which the genre is normally recognized and used
to persuade the recipient to do something that will benefit the producer. This means that the
producer sdé ai m i s anyortheiepersohal hiappihessethus, evaluative interested
genres are mostly linguistically positive while negative content is hidden or avoided. When reading
an interested text, one knows that t hlenotbke i t er
i mpressed by pure statement of qualityo (Shav
both positive and negati ve -thipdtniimmntsi.v erheasvs ( R2f0
which are not used to express good or bad caseshey are spread through the text in a generalized

way.

There are also nedistinctive epithets, which do not providenagativeevaluation, but rather they

reinforce a positive one.

2.2.32 Museums and seHpromotional communication

The key pointsto examine next are hoglow artis promoted by museumsvhetherthere any
recurrent patterns in the way slow art is promoted on museum wednsitedhetherthereis such a

thing as slow discours&nlike other educational and entertainmiastitutions, museums cannot be
easily compartmentalised in different sectors or defaieqbly as norprofit organizations. Museums

do not have a fixed O6productdé and bébcustomer 6,
attitudes (McLean, 997). The experiencat an exhibition or institution is a powerful and

communicative toolhatdefines the features of a museum.

Museums do use sgifomotional language to attract their potential target audience. Lazzeretti and
Bondi (2012) have focussed on the promotional language of the Exhibition Press Announcement
(EPA) T arguing that they were influenced by a twofold aim, om dne handa need to attract
journalists that could then write about their musewsmnslon the other, reaafg potentialvisitors.

EPA texts have been analysed linguistically and ethnographically, spotting and classifying self

promotional adjectives.

When discussing selpromotional language, we need to take a step back and understand that it
belongs to the area of marketing. Although it is difficult to understand what marketing really is, one
thing that defines it is the notion of customer. Without peotblere would be no rationale for

marketing, the objective of which is to bring organizations and pdogkther As pointed out by
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McLean (1997:3), marketing is the lowest common denominator between a museum and the public
and since museums exist for fiabenefit and, by implication, their goals are social, their marketing

practicemeed to reflect these social goals.

It could be argued that rather than promoting their content, museums focus more on how they present
themselves. What are slow museumdlydeying to promote? AccordingtoLumley (8 : 15) , AT}
notion of the museum as a collection for scholarly use has been largely replaced by the idea of the

museum as a means of communicationo while Rave
process where the language that a museum choosesploy, establishes the relationship between

the institution and its visitors.

Museums can reach their goals and build a relationship with their audience through the way they
advertise themselves, throudietorganization of their exhibitions or even through the very structure

of their building (McLean, 199 7: 129). Accord
Adi stributiono, i n other words, the:13)eAsthgery
location of a museum is fixed and difficult to change, so it is for their exhibition and content, which
remain exactly where they are. This is why museums need to find ways to attract visitors and make
them feel journey to get there worth the effort If the product is special, such as a blockbuster
exhibition, people will be more willing to travel long distances (McLean 1997:131). Museums
manage to attract visitors through warfimouth and through different means of s@ibmotion.
Word-of-mouth cannot be controlled, but museum managers can predict positive feedback by putting
effort into the museumbébs organization. For ex:
special training or specideals The process of museum advsirig requires a lot of organizatian
resourcesn terms of frontstage and backstage work, which correspond respectively tosaokzone
visibility and of invisibility thatis hidden to the user (McLean 1997: 132). Frontstage work focuses

on the importancefor example,of personal selling (manner and appearance of frontline staff),
tangible clues, such as corporate communication, clarity of services, communication gortinuit

direct communication with employees (George and Berry 1981).

Everything in a museum is strictly related to marketing. Printed material is another means used to
reach target audiences and effective distribution depends on many factors such agrthinde$or

design printing, and contemMluseumsiotend to communicate through other means as well, such as
newsletters, blogs (Lazzeretti 2021) and websites. Of cothreesffectiveness of literature and
special promotions should be monitorédis important for museums to keep a specific target

audience in mind.
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Museums need to identify and monitor the functions of all services, inclaldégxecution and
availability of what is being promoted footential visitors Museumperformanceneed to be

measured in relation to their goals and objectives, to their competitaisitty expectations and to
resources deployed. According to McLean, the succesauseumselfpromotion can also be

measured quantitatively through certain parameters such as edusgpgwealuating for example:
- Number of coursesr workshops arranged and their take up

- Number of school visits

- Percentage of schools in the target areashed

- Number of enquiries

- Percentage of total enquiries successfully dealt with

- Average time cost per specific enquiries

Performance can also be measured in terms of access, considering data such as:

- Visitorsdé | ength of stay

- Number and type ofisitors

- Return visitors (number of visitors that decide to visit the museum a second time)

- Percentage from a given catchment area

- Relative performance with competition

- Measurement of visitorsd satisfaction

What is important about sgifromotion ishe way museums advertise themselves and attract visitors.

To successfullyachieve their goal, promotional objectives need to be set at the start, together with
three broad headings: to inform, to persuade, to remind (McLean 1997:139). Objectives uukey incl
the devel opment and enhancement of t he museu
museum and its rel evant attributes, activikemdi ndi r
reminding funders and stakeholders of the value of the museum, degetopployeemotivation

and commitment. Marketing strategies can be analysed following the AIDA model, evaluating the
Attention, Interest, Desire and Action of visitors. According to a model of hierarchy of effects, users
move through a number of sequehst@ps: awareness, knowledge, liking, preference, conviction and
action (for example clinching the sale) (Lavidge and Steiner 1961). The goal of promotion is to move
the target audience from one stage to the next. This also depends on how well knowsetla s

and thepotentialvisitord per cepti on of it According to Mc
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promotional message revolves around four issues: content (what to say), structure (how to say it
logically) and source (who should develop it). d®rthe message museum wants to promote is

clear, it cannot be left to chanaedeverythingpossiblemust be don& perpetuate ittach museum

has its own personality, which is wigsuinga mission statemethat shows their corporate identity

is impotant Museums should use lotasting values, rather thathme trends of the moment.
Corporate identity creates a communal imageatinga certain perception of the museum from the

outside.

2.2.33 Museum Websites

Whenexploring types omuseum communicatioit,is importantto consider the advent of Web 2.0
together with its new technologies and new media. Lazzeretti (2016: 2) questions the directions that
museum communication will take within this new technological context. What seerbg t
characterizing Web 2.0 is the change in the way the internet is perceived by its users (Lopez et al.
2010; Russo 2012) who are no longer passive observers, but become active and conscious authors o
the web (Lopez et al. 2010: 236). Thanks to newsttiwht support participation while sharing and
collecting knowledge online (such as blogs, podcasts, social netdig users are now able to
construct personal meaning in shared contektdgm 237). Resources such as story making and
crowdsourcing ixite the public/users to be active creators of websites and social atedigural
institutions, such as museums, allogithem to build up a strong sense of community (Kidd 2011).
Anot her change brought about t hiet ywoe:b tnheed ituenx ti
reader to choose a personal reading path through links and hyperlinks which work as anchors
connecting one text to the other (Bondi 2009: 116, Adami 2015: 136). Websites per se can be
classi fi egdnassihy piaeholensetrof genres gnd aomhining obligatory genres
(such as hompages, mission statemeng$c.), widespread genres (such FAQs and About us pages)
and genres that may characterize specific types of organizationsiévgroom, online shopping)
(Bondi 2M9: 115).

Bondi (2009: 113) highlights that within the field of museum communication, websites play an
important role by helping to shape museum identities while offering cultural programmes and
services. In fact, museums have begun to include cultudairderactive experiences in order to
engage with their audience, as online visitors are now used to technological stimuli and spend more
time online (Russo 2012: 145). Once again, visitors are at the core of museum communication, as
without them, museumwould be just warehouses that store precious objects. Adami (2015: 135)
states that the interactivity of digital texts can be defined as a conmpetkated communication and
interaction between a user and a text or an affordance of a medium, while Bad@til(l5) argues

40



that AThe extension in participation framewor
range of interactive patterns and discursive
interesting about communication on thelws that visual, verbal and auditory elements are combined

into a single communicative act (Bondi 2009).

As we have previously stated, communication works on many levieish is also truewhen
investigatingthe strategies that museums adopt for their communicaBemiotic and social
approaches have been used to investigate communication and museum websitegodnda ( OO0
Toole 1994, Speroni et al. 2006, Psarra el al. 2007, Kress 2010, Chung 2019). Muedspages
havealsobeen analysed through the interactivity functions of their digital texts, focusing on their
impact on users and on their learning (Saiki 2010, Adami 2015), while through an analysis of fifty
museum website, Bondi (2009) identifies frmeves in the communicative act of presenting museum

exhibitions.

Other studies have focused on the online experience of visiting museum websites, suggesting
strategies that could be adopted to encourage the public to visit both the website @mgsited
museum. For instance, some research is aimed at finding ways to transform online visits into a shared
experiencesuch as Paolini et al . (2000: 34) who
information and i nt er ac havefocosedton hawungvh infosngation t a |
technology may provide new walgsbringinformation about their collection to their audience (Parry
2005, Marty 2007, 2008 this light, Di Blas and Paolini (2010) have explored different ways pieces

of information regarding museums could be -gembined and resed to fit the
combination/device/format/context, meaning that content could be split into the different channels

and be distributed over other channels such as YouTube, Instagram, Twitter.

Even if museum wehites have been widely expéal in terms of interactivity, learning, marketing
and multimodality, it seems to be that not much attention has been paid to the language they use. One
of the aims of this dissertation is to analyse how museums promote skveiats online, focussing

on the evaluative language that they use to attract visitors.

2.2.3.4 Blogs and promotion

As | will be analysing the Slow Art Day official blogyhich has recently assumed a key role in
promotingthe event| believe it is worthmentionng some keyesearch that has been carried @ut

this topic Blogs are virtual spaces where people share, disseminate and recontextualize knowledge
according to their readers6 needworduabhog®dl

abbreviation for o6web | ocationsdé or oOoweb 1| og
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followed by a few descriptive lines, whilbe expansion of internet ovidre first two decades of the
215 century,allowedblogsto became bamorei mul t i f aceted tool 0 rathe
internet platformd (Baron 2008: 109) .

The classification of blogs has bestopic ofinterest in research over the years. Herring et al. (2005)
identify three types of blogs: topical blogs, winiare newsdased, journals and diaries, which are
more personal, and knowledggs, where authors share their expertileg posts, which are
Afaut horsoé entrieso (Bondi and Seidenari by2012:
target addressinga small orlarge audience and select their readershifased onpersonal or
professionaklementdPuschmann 2013: 88)espite tlis lexical variation that we encounter time
different types oblogs, Puschmaniibfdem 91) argues that somegjuistic properties and elements
seem to be universal. For example, blogs show consistency in their construction: usually they start
with a title, followed by a text, and they close with tags or keywords related to the content of the post,
name of the authr, time of publication and the URL (Winer 2001). Blogs also distinguish themselves
for being textbasel, for showing posts in reverse chronological order (from the most recent to the
oldest), as well as for being frequently updated, and for having bnéher websites (Baron 2008,
Schmidt 2007).

Blogs are real instances of language in use: they provide readers with glimpses of how language is
used to carry out communicative actions, both at professional and everyday levels (Bondi 2018b).
Blog authorseven interact with different audiences at different levels (Lazzeretti 2021), creating
Ainterwoven pol yl og margahingirBultamabus cahersalidns witld Heir

audience.

Blogs have also been studied as a space for botpresifotion ad creation of group identity (Davies

and Merchant 2007, Myers 2010, Luzén 2012). Academic blogs, for example, are encouraged by

institutions, becoming fia key means of dissem
commer ci al a dadi and alyandw2010:17 K50 As(a useful tool for seffromotion,

bl ogs become dAvirtual arenas wher e ocroaatlyédnt (i
commented on evaluativelyo (Bondi and Sdiadena

highly variable formofsele x pr essi ono (2013: 88), where bl og
their attitude to their audience, making evaluation a central discursive function in blog texts (Bondi
and Seidenar.i 201 2: 1i8n h eBroenrdti | y2 OelvBabl)u a tlinv & arcat
Seidenari 2012: 25) has letbg authors to usg a high number ofubjectivitymarkers in this genre

(i.e., personal pronouns and adjectives). The degree of subjectivity has been explored in the genre of
blogs (Bondi 2018b, Bondi and Diani 2015), in more specific academic blogs (Bondi 2018a, Bondi
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2018c, Zou and Hyland 2019) and scientific blogs (Bondi 2018t). and Hyland identify four
attitudinal dimensions, also known as elements of stance, through which writers present themselves
to readers. These are hedges, used to withhold a complete commitment to a position; boosters, which
are used by authorstogainr edi bi | i t vy; attitude markers, whi
andsefment i on, which shows the fAwriterds intrusi
and Hyland anake engagement strategies that are used by authors of acadensc tblog
recontextualize as well as to attractaudience. Such rhetorical strategies include readergion,

which attracts readers by using second person pronoens (t he use of O6youd);
instructions to readers through the usehefitmperative or obligation modals; and questions, which
invite readers to a Adirect collusiono with t
(2019: 71D 718).

In the next section | will explore evaluative language in greater detail, facusparticular on Martin

and Whiteds (2005) appraisal theory.

2.3 Evaluative Language

When exploring new meanings and values of slowness and how they are perceived in the context of
slow art and museums, we need to consider how slowness stands withioatieimbrella term of

evaluation.

The notion of Evaluation is widely used in discourse analysis and in analysing lexical expressions
related to speakers and writersd emotional a
certain Arbtoud diar ydipsodour se monitoring (1987).

easy to monitor evaluation as it appears clearly in interaction with back channelling expressions like

Amh mho, fAoh yeso, fAinter est i nloggoesar mavritténctexts,| 0O .
evaluation is normally monitored towards the
di scourse evaluation (Labov, 1972) . It is rel

stance towards a viewpoint teeling about something (Hunston and Thompson 199 &)rad

and Biber (1999) develop a theory on stance dividing adverbs into different grammatical categories
and associating them to different stances. They divide stance into epistemic considstatide,

and styleEpistemicstance nc|l udes comments of the speaker/ w
and reliability;attitudeis related to feelings, values and judgem8&hgle stancenstead, refers to the
comments of the speaker on the comroation itself (Conrad and Biber 1999: 64). However,
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according to Hunstofithe termdétancetakingd emphasizeshat theseresearchers anaterpreting

stance more as attivity rather tharan as a set dhe marker®r expressiors ( 2011: 23) .

Attitudes or stancemay relate to certainty, obligation, desirability and a number of other sets of
values. According to Hunston (2011: 12) AEval
amazi ng, t err i fyiangan denathiewed linguistically, |&icadlyl (e.gxical
repetition), grammatically and through tekiunston and Thompson (1999: 14) explain heme

l exi cal items are <clearly evaluative and eas¢s
meann g 0 , s uc h spendid, dejrilele; surpnsiagetc.)( adverbsupfortunately, happily

etc.), nounsquccess, failuregtc.) and verbs.

However, beyond/ besides this classification,
auraof mani ng which s subl i mi médlvi,ouséds eba¢madp
(Partington 2017: 193). The concept of semantic prosody arises in corpus linguistics from the
Aphraseol ogical tradition that kicaldtems asobserved t h e
in O0key word in cont ext067 149. Semanticdpaosodyewad firstused 0 (
by Louw (1993) and then attributed to Sinclair (1991). Both Partington (2004) and Sinclair (2004)
have carried out research on semaptmsody underlimg thefact thatmeaning belongs to a unit

larger than a wordAs a matter of facSinclarar gues t hat HAwords form sy
ot her round themo, forming a new funit of m e
Partington (2004)talks about positive and negativeitatinal meaning of semantic prosody
regardingsemantic prosty as a gradable word more or less favourable or unfavourable according to

its functionsand which mayccur in positive, negative and neutral conteAtsording to Hunston

what di sti ngui s hnetonoPsemantic porasodprnodns g i 200) dhatthéys  (
tend to focus on two types of conoficedcamencg: wh
(of type9 of linguistic items®, the latteris aboutthe ficonsistencyin the discoursdunction of a
sequence of such items ( Hu nGx:t2%ln 20

Hunstonidentifiess i x fA p oi nt sontbd itenuzatiorefevalsialian(@011: 12) The first
consensus regardsubjectivity and inter-subjectivity Evaluation is considered subjective as it
includes personal opinions, whether good and bad, depending on the perception of the reader and on
the feelings of the writer. Intesubjectivity focuses on interaction as a key function of evaluation, the
bond etween reader/listener and speaker/writer. The second consensus cosbanesl adeology
between reader and writer, hence addressing an ideological and social framework. The third point of
consensus revolves aroutekical itemssuch as nouns, verbs, adijives, and adverbs and other

indications of evaluative meaning such as semantic prosody (13). The fourth point of evaluation is
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that it iscumulativeandcontextual with cumulativer ef er ring to the fact tl
tend to cluster together (; Wh@&rkasas the word suggestsyntextuaimeans that it depends on the
context Adjectives for example, may hawam a priori polarity or may be neutral, but this might
change according to the cont ex tstancriargledof iwfhtihc hp c
involves a target and a source in every evaluation. The sixth consensus staashthext contains
evaluation Moreover, thanks to the syntactic and morphological flexibility of the term evalu#tion

iI's possi thotthat wutintvawdlkues ascribed to entities
(Hunston and Thompson 1999: 5).

The multifunctionality of evaluation allows the reader/writer to express their own opinion while at
the same time providing an ideology of a certaitht being describedThis helps to build a
relationship, a sort of newritten pact between writer/speaker and reader/listener while at the same
time organizing discourse (6). According to Hunston and Thom(280: 8) this relationship is
generally acheved through three main strategies: manipulating, hedging and politeness.
Manipulation regards the adf persuading the reader, while hedging is, especially in academic

writing, the degree of certainty attached to particular knowledge.

Bednarek (2006: @ focuses on the fine line that divides studies on subjectivity from those on
evaluation. Studies on subjectivity usually c
perspective when shaping linguistic evaluation, the second concerssplea k er 6 s e x pr e
affect towards the proposition contained in wu
modality of epistemic status or propositions contained in utterghgesns 1994, Finegan 1995,
Scheibman 2002)Subjectivitytenrds howeverto focus more on firgperson written texts and on

verb tenses. This seems to be a broader topic compared to evaluation, which could be seen as a par
of subjectivity (Bednarek 2006:20). For example, desthiee fact thata paragraphmay conveg
information to the reader, what the reader understands is entirely subjective. Specifically, to
understand whether theriter/authorwants to state their opinion or give their verifiable objective
truth depends on fAon theiwmat are oof Hamatoat 20r
Hunston, (2011:3) evaluative language indicates something important in socially significant speech

acts such as argumentation and persuasion.

On identifying and recognimg evaluation Hunston and Thompson (1999: 13) argue that
AConceptually, evaluation has beelnadcendec.d Thi D
that identifying evaluation is a matter of spotting signals of comparison, subjectivity, social values
and its padrity between what is good and what is bad. Strictly speaking, with good, we mean what
helps us to achieve a goal, while with bad we mean negative obstacles (Hanst®imclairl999:
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85).However, establishing a criterion to distinguish evaluative items frorenaluative ones might

be difficult, which is why a corpuBased approaatouldbe a good method to create evidence of the
language that a community uses. In a coitpased approachf evaluative lexis, nothing is left to
chance, but can be based in the systematic observation of naturally occurring data (Channell 1999:
39). This can help us find evidence and examples of new connotations of words that add emotive or
affective componestto theirprimary meaning (Lyons 1977: 176Yhis will be explored in more

detail in Section 3as we will now focus on the different approaches of evaluation.

2.3.1 Different approaches to evaluation

Recently, much research has been carried out to find e approaches to delimit evaluation.
Focusing on a discourse perspective and on the act of evaluating in disthwrsin develops a
fthreemove evaluative a0t whi ch is divided into Aidentific
be evaluated,sacr i bi ng a value to that object and id
(Hunston 2011: 21). To be more specifstjchfi mose e ¢ o r r e the threedfundtians of
evaluation and morpreciselyto Status(makes an object out of prepositiongalue (givesbothan

internal and externalalue to an object) an@elevancémarks the relevance to the discussion and
stretches out the text) (Hunston 2011: 22). When Hunston refers to objects, she means propositions
that are epistemic and discursive, as they are linked to the text; while the given value is context

dependent andumulative.

Bednarek (2006) considers different approaches that havegb®eauslyused, including appraisal

theory, and creates six new parameters to analyse press texts. Core parameters are those concernin
evaluation on fAevdl tuatewmei guaebjitsesuasconbeor
(Bednarek 2006: 44). These are classified according to comprehensibility, emotivism, expectedness,
importance, possibility/necessity and reliability (Bednarek 2006: 42). Each one of them is then
distinguished according to polarity and intensity. Among these, Bediiaidk 53) also includes
peripheral parameters, which do not concern evaluative scales and do not indicate the same evaluative
gualities such as core values. Thaseurn are dividel into evidentiality, mental state and style.
According to Su (2016: 480),hat characterizes these parameters is that they are more text and data
driven rather than theory driven and @sobe applied to other genreSudoesargue though that

it seens to be necessary to adapt general frameworks of evaluation to each case, taking into account

the type of text and the categories of evaluation.

Martin and White (2005) have developed an appraisal theory, which will be explored in more detail
in the nextsubsection, as it will be used as a parameter of evaluatiothéd®low Art Day and

Vi sitors6é imChapetsi onnaires
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2.3.1.1Appraisal theory

Appraisal theory was developed by Martin and \
evaluation. Why should we use appraisal to analyse discourse? The first reason tisatl@rs

different parts of discourseithout necessarily focusgy ongrammar. Second, a given attitude can

be constructed across a range of grammatical patterns and third, it analyses grammatical metaphors
(Martin and White 2005: 10According to Martin (2008: 803)he latter is understood as a tension
between gramar and semantics, enabling language users to mean more than one thing at once and

fextending a |l anguageds meaning potential o.

Apprai sal evol ved within Hal |l i day ds (1994)
Linguistics (SFL), where language is seenfunctional; meaning that it is related and linked to its

use. Halliday(Halliday and Hasari989) identifies four main meanings built on language use:
experiential, interpersonal, logical and the textual meamegording to Halliday, ®periential

meanng relates elements of a structure to objects and to our experience; interpersonal meaning
connectghe text to its contexts and shows a link between speaker/writer and listener/reader. Logical
meaning is the way a text is structured and linked togetheugh parataxis and hypotaxis, while
textual meaning is the semantic and grammatical balance between the lines, the thematic structure,
the rhythm, the information and the metri€sioli (2012: 60) focuses on hoMartin and White
emphasisenterpersonal meming, categorizing the resources that language users employ to build

relationships, negotiate solidarity and alignment.

The appraisal framework is organized into three main systems, which are then divided emtdiffer
subsystemsHigure3):

1) Attitude: coner ned wi t h Afval ues by whi ch speake

emotional/ affectual responses with partici

2) Engagement: involves which resources language users use to negotiate the arguability of their

utterances.

3) Graduation: involves intensity and modulation of prepositions.
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Appraisal

Graduation

Alttitude

Engagement

Affect

Judgement

Appreciation

Force | Focus

Mono-gloss | Hetero-gloss

Figure3: Appraisal system scheniBednarek 2006: 27)

Particularattention is placed upaattitude, which is particularly relevant for this study as it provides

tools and identifies strategies that will be usefuanalysehe type language usead the Slow Art

Day blogs anebn museums websites that took part to the evdattin and White (205: 43) claim

thatitn At t i tudi

take up a

nal meaning tends to spread out

stance ori

ented to affect, judg

provides tools to map feelings in Ergjl texts (Martin and White 2005: 42), not to mentioa fact

t hat it he

canoni ca

|l grammatical realizat.i

useful for distinguishing kinds of attitude with respect to this kind of realization (58). Mg

anec

emen

on f

dissertatioramong other things concerns the new meanings afljeetiveslow, a system of attitudes

provides the right tools to carry out my investigation.

Martin and White (2008} divide attitude ito three main subsystems concerning emotions, ethics

and aesthetigsvhich respectively correspond to affect, judgement and appreciation.

Affect belongs to the semantic field of emotion (ghgppy/sador confident/anxious). It is cwerned

with positive and negative feeliggemotions, and reactions to different kinds of behaviour,

text/ proce

sses and

phenomena. A BSHLihdony,dakingiin®

for

account participants experiencing emotions, caladers and phenomena responding to emotions,

that he labelfriggers This system helped Martin and White classifying affect according to six factors

(2005:4® 48):

1 Further information on the Appisal Framework can be found on the official Appraisal Welbsiteveloped by Peter
White (2015)- available athttps://www.grammatics.com/apprais@ilast accessed: June thé"®21).
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1. Positive and negative affect: are feelings construed by the culture as positive and negative

ones?

2. Behavioural surge and mental process/state: are feelings expressed as a surge of emotions
involving paralinguistic and extianguistic manifestations (e.g: she smiled at highe felt

happy with him)?

3. reaction to other: are feelings construed as didemt@s reacting to some specific emotional

trigger or as a general undirected move
4. Modality (LowT Medium- High): How are the feelings rated?

5. Realis vslrrealis: do the feelings involve intention (rather than reaction) with respect to the

stimulus that is irrealis rather than realis?

6. Division of affect in three main sets of emotions: un/happiness, in/security and
dis/satisfaction.

The subcategory of juégnent concerneow we constrie our attitude to people and the way they
behave Martin and White (2005: 52Jivide it into the subcategories of social esteem and social
sanction. Judgment of soci al esteem irdingtoel at e
personal morality and is then divided into three categories: normality (how unusual someone is),
capacity (how capable they are) and tenacity (how resolute they are). It tends to be policed in oral
culture through chat, gossip and jokeakidem). Social sanctionon the other handis how
something/someone is ethically valued according to social norms and codes: it is codified within
writing, edicts, rules, regulations and laws on how to behave. It is divided in veracity (how truthful

something ispnd propriety (how ethical it is).

Appreciation can be thought of as the system by which human feelings, either positive or negative,
towards products, processes and entities are institutionalised as a set of evaluations (Martin and
White, 2005:42).t s a fAment al pr ocess O0fe apersonconsglersdsaes at t
somethingappreciatioh (ibidem 59). Appreciation can be further divided into reaction (impact of

the object), composition (the complexity of a product) and valuation (how it is valued). All
subcategories of both judgment of esteem and appreciation cabdlesmluated as positive or
negative. This system is related to meaning making or evaluation of thayg$.t h i Magirs aind

White (bidem 56) refer tahings we make, performances and natural phenomena. Therewrlght

be a link between the subcategory of reaction and affectt lmuimportant to distinguish between
construing the emotions someone feels (affect) and the power to trigger such feeling tdtidiergs (

2005: 5758).
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Martin and White provide a series of lexiggammatical resources that help classify and evaluate
propositions for each categolily.is important to notice and highlight how words act in context. For
example the wordslow is encoded as a negative value/capacity (social esteem), whereas it can
convey a different and positive evaluative meariirgs int he fA sl ow f oTbellistofo v e me
lexical items provided by Martin and White therefore, should not be treated as a dictibwalye

judgemens tobe mechanically applied in text analysis.

2.3.1.2Implications of Appraisal theory

Appraisal theory has bedurther analysed and developed by other scholars.

Fuoli (2012), develops theategoryof engagement and applies it together with attitude to assess
corporate responsibilityn the social reports of two firmsMoreover Bednarek (2007), criticises
appraisal for beingopographi¢in the sense that i two dimensional and binary, giving grtwo

options.In fact,Bednarek (201§)roposes Discursive News Value Analysis (DNVA), that linguists

use to analyse how values are constructed in news usktg what Bell(1991:178 180) calls

Oval agend | exi con aterm that wasiistwaned bly Galtieng asd Ruge in 1964.

This concept is related to how journalists consider and jtiegeorthinesef newsbased on values

such asUnexpectednessNegativity and Proximity ( Capl e and Bednar ek, 20

professional value syste whi ch refl ects the dominant soci et

Su and Hunston (2019) explore how adjectives in patterns are used to express judgement. They
believethat judgementhas not been widely explored antkrits further investigaon, especially
concerning human behaviour. Bednarek (2008) suggests adjukgngffect subcategories by

creating a new one: surprise. Su and Hunston claim that saheitdmsof affect, such aarrogant

confidentcomplacentan@ under Aemotional types of person
judgement (2019: 420) . They argue that there
personalityo and that adjustments cancabe ma

grammatical resourceSu (2016: 481), for example, has argued that, despite being useful, appraisal

ni s n o tindepemdent and,ttherefore, it has to be accommodated according to the evidence

obtained in a specific contexto.

In the next section, will focus on discourse and corpbased discourse analysis, outlining a brief

historical overview and introduction to the discipline of corpus linguistics.
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2.4. Discourse and corpubased discourse analysis

In this section, | am going to outline whae intend by discourse, critical discourse analysis and
corpus based discourse analysis. Then, | will introduce corpus linguistics witveanew ofits
history, followed by a classification of the different approaches and methods within thiSfietdal
focus will be given to diachronicity and to the different approathesd to track change in language,

such as collocation analysis and semantic preference.

Discourse is a wide category that includes many concepts. For some linguists it lgferspoken
language, for others it is a set of speaking and writing norms applied within a certain community.
Foucault(1981: 59)argues that discourse is characterised by internal and external rules that make it
consistent; in particular, he mentionse thxistence of commentaries, which are repetitions and
patterns that reduce the possibility of encountering the charnce me nt , Aby the pl

which will take the form of repetition and sa

According to critical discourse analysts, hewr, discourse is not a text, but a concept (Teubert,
2007: 73) which can be used to shape the boundaries of a community. In fact, they view language as
a social practice implyingn acknowledgmentofi t s mode of acti on, and
reld i ons with its social contexto, which means
1993: 134). According to Fairclough (1993: 134), language use is constitutive of social identities,
social relations and systems of knowledge and beliéh Witical discourse analysis, (CDA) one
aims to find the Aopaque relationships of <cas
and social <cul t ur apcit535)rFaircloughrcleasadierizeddesdcourse hsasagil
event mde up of three main dimensions: text (written or spoken), discourse practice (the production

and interpretation of a text) and social practice.

When analysing discourse one hasb&arin mind historical changes and the dual orientation of
change.Thefst ori entation is towards a Aparticul ar
use, analysed as texts, practice and social practice), such as attempts to negotiate unstable or changin
social circumstances; the second is towards shifting diseupsactices within social domains and

intuitions as one facet of social changesdem 137).

One of the strengths of CDA is its relationship between the mediation of ideology and power
structures in society, meaning how discourse can be used to sapgareate ideologies and power
dynamics, leading to socjaolitical implication identifiable from language (Orpin 2005: 38). Yet,
CDA has also been criticized for lack of representativeness and for its randomly selected data while

focussing on more quadiive approaches (Stubbs 1997). Stubbs suggests supporting CDA by
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accouning for other methods such as ethnographic studies of text production, the analysis of co
occurrence featuregnd comparison®f texts, corpora, diachronic studies, dissemination and

audi enceo0s reception.

Characteristics of corptisased CDA include a focus on language features, functions of language,
variety of language and occurrences through texts (Conrad B¥Kdr (2006) argues that by using

a corpusbased or a corpwgriven approach in discourse ayss, researchers have more chance of
avoidng bias, as it id1arderto be selective about data when managing hundreds of texts. Moreover,
corpora can be useful when analysing discowsehas repeated patterns, and associations between
two wordsoccurringrepetitively in naturallyoccurring languageyhich might be evignce ofan
Aunder |l i ni ng heigidemd4).iNat to dnension that a coptssed analysisould

be useful to study the diachronic change in meaning or/and in the functions of words and hence,
whetheror notthese confirm the existence of thase hegemonic discourseer timeor whether it

has become unacceptable (IB)pin (2005) uses a corpbased approach to find words semantically
connected tdcorruptiorbandéleazé She uses random sampling of large data taken from the Bank
of Englishcorpus,selectdexical items, and studies their change since 1985 through a concordance
and collocation analysi€orpusbased CDA has been used in various studies: from the analysis of
the popularization and trivialisation of sciencdhe press with a vertical and horizontal analysis of
lexical items (Taylor 2010), to the connection between queer linguistics and the representation of the
transgender community in media (Zottola 201B3ker et al. (2008) usea corpusassisted CDA
methodologyto study the representation of asylum seekers, immigrants and migrants in the British
Press over ten years, using keyness and collocation analysis parafaatargton(2010:88)carries

out a diachronic corpeassisted CDA on social political and culilissues inhepress, allowindgor
comparisons of featur@s particular discourse types, integrdinto the analysis techniques and tools
devel oped by corpus | i mdwii otuss inre amri chegrdo thnm t i v
eye. He carrig out comparative studies using keywords lists and looking at grammatical items,
content items and/hatarecalledfi s e a sotlotadelb (Baker et al 2008: 2865easonatollocates

are highly contenspecific and are related to particular newsworthy ewenGrundmann and
Krishanmurthy (2010) carry out a corpbigsed CDA on climate change policies, collecting data from

mediain theUK, US, France and Germany climate change policies.

2.4.1 Corpus Linguistics: a brief historical overview

Unlike other fields of linguistics, such as semantics, syntax and sociolinguistics, corpus linguistics is
a heterogeneous field, which is difficiitt subcategorize and place in the traditional branches of

linguistics. It is based on the systematic caltlecand analysis of texts anchias been seen by some
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asa met hod Arather than an aspect of | anguage
Wilson 1996: 2). Before continuing with definitions however, a brief overview will be provided to

help the reader to visualize the historical development of corpus linguistics.

It is difficult to trace the exact moment when corpus linguistics began. McEnery and Wilson (1996:1)
tal k about fAearly corpus st udi esdanthropaogistsevhce r t
based their research on the studw obllection of texts before the age of computers. Between 1876
and 1926, studies on the development and acquisition of child language were carried out using diaries
of parents keeping notes. 940, Eaton carried out a study comparing the frequency of word
meanings using parallel texts in Dutch, French, Italian and German (McEnery and Wilson 1996: 4).
McEnery and Wilson recount that despite corpus linguistics being criticized, pioneers cotdinued
work on the collection of texts between 805 1960s andl970s. As a result, between th850s
andthel198 0s corpus studies could be divided in f
computingo, refers to blleationdfés works of §t Thioreas Aquifas. b e r
This is a key moment in the history of corpus linguistics because those texts, which were first on
cards, were transferred onto computers creating@@000-word corpus of medieval philosophy
(McEnery and Wson op cit 20) . The second c abbdsedgreseaych alss J u
known as mechanolinguistics. Juilland began to produce madadable texts divided by genre,
and thanks to his first concordance and frequency listseganto sketch ainitial rudimentalbasis
of corpus linguistics. He creatdbe first comparable corpus of 5@®0 words in four different
languages: French, Spanish, Romanian and ChiredeZ2). Juilland is also known for his interest
in the dispersion of words in axt, meaning how words are distributed within a text. The third
category arises from the study of English grammar. 14968s Quirk founded the Survey of English
Usage (SEU) while at t he s amethdBrowmreCorpus,dhetwi s an
corpora were then united in 1975 by Svartvik to construct the Lehdod corpus. SEU was also
used to train academics in grammatical analysis and was inspiratootler linguists, such as
Geoffrey Leech, who then founded the Lancaster corpus @amdrthe LOB corpus (a collaboration
between Lancaster University, Oslo University and the Norwegian computing centre at Bergen),
together with the British National Corpus (BNC). Today the Brown Corpus and the LOB corpus make
upt he so cal | e (Bake®010:\59). TReafonithl catayaympriseshe work carried
out by neeFirthians (McEnery and Wilson1996: 23), who developed tleiasfrom the work of
Firth. Firth showed how words in context could illuminate meanings that characterize a @utture
its social contexts. NeBi rt hi ans such as Halliday, Hoey an
idea of collocations. Sinclair began to build the Collins Birmingham University International
Language Database (COBUILD) corpus in Birminghamthe arly 1980s. These years were
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fundamentato the creation of corpora and the use of computers, whimtording taVicEnery and

Wilson (bidem22);b ecame At he mainstay of English corpu

2.4.2 Corpus Linguistics: an introduction

Corpus linguistickanb e def i ned as a group of methods for
of machinereadable texts, which is deemed an appropriate basis on which to study a specific research
guestiono (McEnery an dreaddbe rtedts are tRdOuhdhtionprbyiding Ma c h
answes our research questisnwhich is why we need to collect data accordin@yen that the

textsare machingeadable, researchers are dbldeal with a large number of textsth the support

of computer software that will help in ih@nalysis. A corpus (a collection of texts, pluraorpora)

can be in text form, spoken transcription or in spoken language recordings; videos have also recently
started to be included in corpus studies (McEnewy ldardie 2011:2). Texts are saved in Unicode
character codification (Unicode Consortium 2
exchange and display textual material in nearly all of the current systems of the world, both current
and e x tcknerg andHardimM2011:3). Because of its approach to language through a collection
and study of texts, corpus |inguistics coul d

|l ifed |l anguage useo (McEnery and Wi lson 1996:

McEnery and Hardi€2011) have classifiedomecriteria to categorize and distinguish different
studies and approaches within the field of corpus linguistics. These are mode of communication,
corpusbased versus corpasiven approaoks data collection regime, annotatedrmas versus
unannotated corpus, total accountability versus data selection and multilingual versus monolingual

corpora

Mode of communication deals with the type of corpus collected, whether it is written or spoken. How

a researcher intends to stutird at a may be ei ther Acorpus- base
Bonelli2001).Corpub ased refers to a methodology that f.
test or exemplify theories and descriptions that were formulated before large corparee beca
available to i nf or nBoreld200lu6)gne ituses cocbysaata td valiglate, n i
refute or refine a thesis or hypothe@idcEnery Hardie 2011: 6). A corpidmsed approach is not
confined to the field of corpus linguistics, but it daa used by other disciplines to prove a point

while still delimitating other areas of linguistics, such as colfased semantics or naorpus based
semantics. Acorpud r i ven approach i1 s Athe commitment of
awhd e and descriptions aim to be compr-Bdnglinsi ve
op.cit 84).Inthiscasédit he numeri cal analysis of the | angu
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analysis; lexis and grammar are hardly distinguishedase and abstract categories are mixed
without difficuld)yo (Sinclair 2004: 39

Anot her way to classify corpus studies is wha
regards corpus constructiamdwould matchthe statedesearchguestions. This follows two main
approaches: monitor corpus (Sinclair 1991) and the balanced/sample corpus approach (Biber 1993,
Leech 2007). A monitor corpus is something that has continued to expand through years from the day
it was created, examplestbfs are the Bank of English (BoE), the Corpus of Contemporary American
English (COCA) and the corpus of the web (McEnery and Hardie 2011:8). A sample corpus instead,

i s a Abalanced and representative coampa,s wherh
the population is fithe notional f ribideg. Thei t hi n
principles of balancedness and representativeness are linked and connected to one another. A corpus
i's bal anced wh e-norpdra i$ poprsonat te theordlativie fresjuerscyudd occurrence

of those genres in a | anguagebds textual uni
collections for instance, can be considered balanced because they do not focus only on one topic. A
corpus (orthe aqabi nati on of <corpora) is representatiyv
some entire | anguage or variety of a | anguag
representative of the language spoken by a certain population, includingovainatie lexicon and

register used.

There are differentkinds @a mpl e cor por a. Snapshot corpora
representativeness within a given sample fram
t o 1 t-nootios phot@g a p hy 0 w heving changds bewome visible when a snapshot is
taken at discontinuous intervalso. These can
diachronic change. Opportunistic corpora instead, haygetextit o a d h er esamplinga r i
frameodo, nor do t hey a simailargebodyof datee smudh asmiontitdrpoias s u e
(McEnery and Hardie 2011: 10). They actually deal with data that represents no more nor less than
what was collected for a specific task. Thpris is opportunistic in the sense that the data was
collected in order to respond to a specific research question. Annotation is another key concept of the
classification of data in corpus linguistics. A corpus is annotated when parts of speech dye alrea
encoded and categories are assigned to words in context (McEnery and Hardie 2011: 13). Total
accountability and data selection are also important principles to consider when it comes to how to
exploit our data. Total accountability is the unbiased mayhichwe approach our corpus, meaning
without the influence of our initial hypothesis. If we apply this principle, we would exesalts to

be replicable, which is another key principle of research. Data selection deals with the selection of a

specificexample or a set of exampl@epending otthe statedesearch questian
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The last criterion is based on the number of languages in our corpora (McEnery and Hardie 2011:
18). These can be monolingual, if they contain one language includieyigsies; or multilingual,

if they include more than one | anguage. One ¢
source texts and their translation in paralle
same proportion of tegt in the same genres in the same domain in the different languages in the

same sampl ibidegi2®.er i odo (

Having defined a corpus and the different criteria thatovesiderwhen collecting data, we can now
move on to the next section. This will death the collection and the analysis of data over a certain

period

2.4.3 Diachronicity and corpora

One of the aims of this study is to analyse the change ddjeetiveslow, both in Italian and in
English, since the beginning of the Slow Food Movent®RM). Thisrenders inecessary to explore

in a little more detajlwhat we mean by diachronicity. Working with diachronic corpora means
dealing with a set of data over certain tisgans. To be more specific, not only does diachronicity
deal with time, but it also focuses on the challenging aspect of language chaesbangs always
happens for a reason, it is interesting to fityghothese®r real eventshat arerelated tovariation
(Baker 2010: 69). If we consider thdjectiveslowfor instance, we can claim that it already existed
before the SFM but with differemipnnotations. Our initial hypothesis is that sist@av hadbeen

used prior to the SFMas a loan word in the Italian press, its connotation has changed, and
subsequentlit hasbemme part of everyday language and influenttexdimeaning in other languages

as well.Some wordslo remain stable over time. Thisadlipside of diachronicity, nevertheless it is

still interesting to examine. Baker (2011) talks about lockwords, namely those words that do not
change meaning over time, such as money and Enen if these words seem to remain stable over

time, it is still interesting to understand why change has not occurred.

Dealing with historical corpora or diachronicity, enables us to critically evatbatgquality and
quantity of linguistic evidence (Bzena 2018: 221). When working on corpoased historical
linguistics we need to consider three important facts. The first is the diachronic representativeness of
the corpus, meaning that It i's designed to
p opul adidend. Mhis infplies that our corpus needs to include different registers and styles,
trying to avoid biases as much as possible. The second point is the importance of alternative
interpretations ofhe linguistic developmentbeingstuded. This refers to the fact that we need to
consider alternative interpretations of the linguistic development that we aim to study: good practice

tells us that we should separate data from its interpretation (222). The third point to consider is the
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fluctuation of the meaning of linguistic forms, in other words how words can cirangEaning over

time. Representativeness, alternative interpretation and fluctuation of linguistic forms is what
di stinguishes fAcorpus | i noguiisttaitasv ef rnoem hloidrs g wi
approaches such as culturomicso ( Brferafiedaf 2018
research that focuses on social changes, wittheluingtoo deepy in terms of linguistics. The point

of using statistis and corpus linguistics is that we can not only visualize our data, but also use

formulas, numbers and datasupport our theory.

Eventhoughthe design and content of a corpus can vary, diachronic studies have mainly focused on
written texts, since sp@n language involves problems relateddatacollection, such as ethical
considerations and authenticity (Baker 2010: B&hough there is a general preference to examine
written texts when it comes to diachroniciBychstaller (2011) carried out anlgitudinal analysis of

the quotation system in spoken English in the North East of England fro®@be to the early

2000s, therefore spannitige decades using the DECTE corpus (Diachronic Electronic Corpus of
Tyneside English). Extrlinguistic constraints, such as age, gender and class, were also considered
inthis study, all owing multinomi al regrhere si on
grammar governthe quotation system (Buchstaller 2011: 86). Gorjanc (2@®@notherexample,

used a Slovenian corpfr®m the 1990s to find loan words or equivalents in Slovenian and Davies
(2012) studied the semantic change of the waah6 in 180 and in 1980. Collocates play a
fundamental role in the interpretation of the semantics of a word, and when it comes to historic
changeto quote Davies (2012:143),a di rect compari son of the col

providesevencleareke dence for the shift in meaning and

One of the dilemmas of diachronicity is relatedéopussamplingand howto minimize interferences

from other factorswhile using the same model for all perioddow can we provide a fully
representative accati of language by changing the sampling model, for exanaulding more
categories if needed? One way to make our theories more reliablexianineshorter timespans,

for instance a certain number of texts every five years (Baker, 2011: 80). Ant¢hamdiis related

to the di mension of the corpus used, as there
tidyo or flarge and messyo (Davies, 2012: 12
occurrence of a linguistic unit in speechwariting) per decade in a small corpus it might not be
statistically significant. One way to solve this problem is to group decades together (thirty or forty
years) to analyse them; the only drawbacdc& wou
change has occurred (Davies 2012: 152). If we compare five, ten or twenty years together, it is
possible to track all the changes in language in terms of analogies, grammaticalisation, and specific
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functional and stylistic motivations. On the contraggording to Daviesf we group thirty or forty

years together, there would be less detall in tracking the changes that have occurred.

Once the timespans are organized and the dilemmas regarding the sampling of the corpus are solved,
it is possible to strt working on data in more detail. One way to analyse diachronic change is by
looking at the collected data, elaborating a hypothesis or making a correlation with social issues,

while checking through a concordance analysis (Baker 2010:70).

To study andrack the change of a word through tirbg analysing the meaning of linguistic forms

(in other words how words can change their meaning over time), we need to consider different levels
of analysis. For example, when we are dealing with line graphshedeib e ar 1 n mi nd t ha
or fluctuation in historical data can appear more or less dramatic depending on the scale of the axes
at the starting point of the graph B r e z i 285. THs@ngaBs that the same data can be visualized
differently accordig to the scale that we decide to use on our axes. If we choose values that are close
to one another, the fluctuation might seem less significant compansthta scale with values that

are significantlydistantfrom one another. Fluctuation betweenued indicates a change in our data,

which could highlight a percentage of increase or decrease (Brezina 2018: 230). This is a statistical
measure that indicates fiby how many percentag
increased or decees e d bet we en t id). Thus, nmethisstady,ithe paraentage of

increase/decrease of slow is calculated using the equation below (Equation 1):

% increase /decrease

relative frequency in corpus 2 — relative frequency in corpus | 100
= %

relative frequency in corpus 1

Equationl: Brezina 2018: 230

As we can see from the previous equation, the percentage of increase/decrease is dajculated
accounting fothe difference between the relative frequencies of the two corpora that we are studying,
dividing it by the relative frequency of corpus one andtiplying everythingoy 100, which defines

the percentage. Relative frequency is used to compare two or more corpora. It is calculated as it

follows (Equation 2):

absolute frequency

relative frequency » basis for nomalizaton

number of wokens in corpus

Equation 2: Brezina 2018: 43
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Absolute frequency instead, is the actual count of all eenges of a particular word in a corpus
(Brezina 2018: 43).

Diachronicity allows us to consider concordance lines together with historical and social tiactors
provide evidence supportirayr theories, allowing us to carry out both a quantitative and qualitative

analysis.

2.4.3 Collocations and Semantic Preference

Words carry meaning with them, or as Sinck&004: 18)s ays an fdaura of me
subliminal and becomes clearypnl when f@fAwe see a | arge number o
looking at data, one of the key concepts in corpus linguistiesrges irF i r farhoissquotéi y o u
shall know a word by the company it kemgso (F
Collocation can be seen as the result of how a choice of a word conditions the ckiéceert one

and the next one again, making the item attanately the environmentn nonseparablesvent

(Sinclair 2004: 19). To be more specific, collocatisnifia | exi c al relationsh
words which have a tendency toecc cur wi t hin a few words of e
(Stubbs 2002: 24) . This implies dealing wit
(Stubbs 2002: 29). Aadeword is a woreform or lemma to be investigated, while a collocate is the
word-form or lemma which c@ccurs within a certain span to the left or to the right of the node in

the corpusibidem). Positions in the span are marked a%,NN-2, N-3 (one, wo or three words to

the left of the node) or N+1, N+2, N+3 (one, two, three words to the right of the node \winet))

the window carof course varnyo further distancefrom the node. After a broad definition of what

we mean by collocation, it is now important to explain in detail the two main distinct approaches used
to analyse them. The first is the Aphraseol og
reld i onship between two or Atoormep owso rtdiso naanl d ttyhdoe of
(Gablasoveet al.2017: 157). The second is the frequebaged approach which is based on the

guantitative evidence of eaccurrence in corporabfdem: 158).

The phraseological approacha qualitative one, meaning that it allows us to focus omiemning

of our collocations. Stubbs (2002) classifies the relationship between lexical units in the following
ascending order of abstraction: collocation, colligatieemantic preference and semantic prosody.
While collocation has alreadyeenexplained as the relationship between lexical items, colligation is

defined as the coccurrence of lexical items with certain grammatical choices.
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ASemanti c prlarf200d)e can &sd be( s8an rax a way to analyse collocakons.
exampleSinclairexplorest he col |l ocati ons of the Enqgthas h e x
althoughthewordis clas®din position N2 and N3, there is also a semantic preference quite likely

to be connected to visibilityStubbs (202: 65) defines emantic preferencasiit he r el ati o
between individual words, but between a lemma or womh and a set of semantitalrelated
wordso. It is the area of interest and meani ng
line is not long enough, so we have to look at extended contexts, implyingearkegisneof strict

word counting, as our semantic prefereoar be foundaccording to Sinclair (2004: 38)s cat t er e

even farther away from the expressiono.

The fourth level of abstraction, semantic prosody jm#se words of Sinclaiiljidem:34)a Al eadi n
role to play in the integration of an itemanditsrsr oundi ngs o, as it expres
Afunction of a | anguageo, its Afunctionality?o
used to express approval (good prosody) or disapproval (bad prosody) of the speaker towards the
object of discourseipidem) . Whi |l e | i nki ng H®99study on ewluationToh o mp
semantic prosody, Partington (2004) talks abo
a fineutral one if semantic prosody has no particular colddiscussingthe relationship between
semantic prosody and semantic prefereRagtington ipiden), providestwo waysof seeng it. In

one case, semantic prosody can be seen as a subcategory of semantic preference, for example :
semantic preference of an itetimat co-occuss with items that can be good or bad, favourable,
unfavourable (2004: 149). In the second case, semanticdyrsa further level of abstraction of an

item, whereas semantic preference is more connected to collocations.

In contrast to a phraseological appraaalirequencybasedapproach isa quantitative method in
collocation studies that traditionally focuses the three criteriaof distance, frequency and
exclusivity (Brezina et al 2015). Distance indicates the span from our node word, whicargan
depending on theesiredgoal. There is some consendust nd completeagreementhat significant
collocates can be found at 4:4, four to the left and four to the right from the node word (Stubbs 2002).
Frequency is what is associated with a word, for example, the dow@is frequently associated

with Gng as inan loved (Brezina et al 2015: 140). Exclusivity is how two words appear solely in
eachot her 6s company: it iI's the relationship be
compared to the number of times they are seen selyanatiin a corpus, such axig-zag) key

dokeyg Gannus mirabili§(Gablasova 201&t al: 160).

Gries (2013) uses three other critedaectionality, dispersion and tygeken distribution among
collocatesDirectionalityf ocuses on the strength oloftheawod s wi
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words in a collocation involves a different degree of probability that it will occur with the other word

in the pair 02007Ea6bl )a.s ovias peetr sailon of a feajture
evenly this feature occurs across he@r pus o and how it Afcan be u
occurrence r egul a@dlt ¢60)pointathhe aced te ase mdre appropriate
measures to find collocationsy accountingfot he fAdesired compactnesso
proximity (ibidem 157). This is achieved in three waypy means oh-grams, collocation windows

and collocation networks.4yrams (including clusters and colligations) look at the adjacent words of

a node word. Collocation windows | ook at span:
the word of interest (Gdasovaet al.ibidem 158) while mllocation networks combine different

approaches and find connections between words and discourse.

2.4.4 Corpus Linguistics and Statistics

Why is statistics necessary? As Brezina (2018) points out, statistics and corpus linguistics have much
in common. On the one hand, corpus linguistics can be seen as a quantitative methodology, where
words are associated with numbers, reflecting the fregeefthewords and phrases of interest in

our corpora (McEnery and Hardie 2011, Brezina 2018:3). On the other hand, statistics is a discipline

t hat Ahelps us make sense of quantitative dat
(Brezina 2018: B As we can see, both disciplines work with the collection and the analysis of data
together with the replicability of results. Dealing with statistics does not necessarily mean working
with difficult or impossible mathematical equations. On the contkaeycan make use of statistical
measures to summarize our results and to get a clear picture of our {ratireswords of Brezina
(2018:6)i St at i st i cal measureso i s a general term t

use.

Before gong into further detail however, | believe it is necessary to provide the reader with some
terminology that will be useful for both the following chaptéihen dealing with statistics, we

should bear in mind that we are also working with a dataset. Aedlasaa series of corpumsed

findings that can be statistically analysed, in other words it is how we decide to put our data results
in order.According to Brezingd2018:6), adatasé¢ts a fAsystematic coll ect
stored in form of dable in a spreadsheet program (excel, or Calc), each line representing an
indi vidual data point or case and each <col un
Afsomet hing that can v ar y ibidemdandt itadare bdiogaisticdar f f e r
explanatory. Linguistic variables capture frequencies of linguistic features in our corpora, while
explanatory variables provide us with the context of our linguistic features of interest (such as gender,

profession etc.)ilfidem). Another dstinction among variables is whether they are nominal, ordinal
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or scale. Nominal variables have no hierarchy (¢&hg. category male or female); ordinal variables

can still group cases and values together, but in a hierarchical wajh@rgnkingofo e 6 s | an g u «
level). Finally, <ale variables deal with quantitative values of a particular feature (Brezina 2018: 7).
They are continuous and can be either interval or ratio. Interval variables have an arbitrary zero point,
while scalehas atrue zero point (Field, 2013). Our dataset will be the basis for all the statistical

measures we intend to use.

The goal of the combination of statistics and corpus linguistics is not only to find statistically
significant results, but correlations betweenttipeactical importance and their linguistic and social
meaningfulness (Brezina 2018: 2Th revealthese correlationst is necessaryo plantheresearch

design following different steps. The first sie@n initial analysis of the corpus design: thifl be

very general and will include some information about the linguistic features and frequencies of our
words of interest. The second step will focus on frequencies and features of individual text designs,
in this specific context we will look at ceitacategories that | have created in my corpdre last

step focuse®n the linguistic feature design, focusing on the linguistics features of our single
observations (Brezina 2018: 21). If the corpus is well constructed, it will tell us something of the
population, which, in this cases,language production (Brezina 2018: 15).

In Chapter2lhavepr ovi ded a backgreluowohbexheaeatomeephec
sl ow museuwmsp.oolvokledeitehieh e o ftectolceadhdds t hat I

applying to this study, namely appraisal theo
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Chapter 3: Methodology

3.1 Introduction

In this chapter, | will describe the methods and tools that | add@dedesearciwas carried out in

three mainareas iffocus eachemploying adifferent methodolog corpus linguistics, appraisal
theory, andanonline survey.

For the first parandprimaryresearcHocus | investigated howhe English loanwordlowwas used

in Italian before the beginning of the Slow Food Movement (SFM) in 1989 and how it has been used
since. | also looked into whether or not this Movement may have influenced and changed the
connotations o$lowin English.

In the secondtep | examined how Slow Art Day is promoted both on the official Slow Art Day blog
and on the webpages of museums taking part in the event. | especially focused on the evaluative
language used to promote the event on the Slow Art Day lédgp looked at how the promotion of

the event changed during the Co\ligl pandemic.

The third and finaklementof my research consisted of a short suragged atexaminng how the

word slow s currently used and perceived by native speakelln (i.e, in Italian usage) and
English (i.e, in English usage) and hotlie Slow Art Day is perceived by both Italian and English
speakers.

| used a combination of quantitative and qualitative methodsomplete this projectrirst, |
examined the ternslow in a diachronic perspective using elements of corpus linguistibge
supporting results with statistical analyses (Brezina 2018). Secorahalgsethe promotional
language of the Slow Art Day blog and museum webpages)bined corpus linguistics with Martin
and Whitebés (2005) apprai sal t heory with the
Finally, though not lessmportant, | carried out a wellased survey to collect data regarding the
current perception dhe termslowand on the reception of the Slow Art Day by Italian and English
speakers. | will now provide a detailed description of the methods adéjede 4 below provides

a schematic overview of the different methodologies adopted for each research question.
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* Data: La Stampa 1969-2019 - The Guardian 1969-2019

* Methods: Descriptive statistics, Forecasting methods, Corpus
linguistics and collocation analysis

Research question topic 1

Since it first entered the Italian language, has the
meaning of the word slow changed?

Research questions topic 2

Which values does the
Slow Art Day event promote?

» Data: Corpus 1> 250 blog posts from Slow Art Day blog posts 2012-
2020; Corpus 2—>52 museum webpages promoting the SAD event
on their website

Which linguistic options are adopted in the ¢ Methods: Appraisal framework [Appreciation and Affect]

promotion of Slow Art Day events
by museums and organizers?

R h tions topic 3 \
esearcii questions topic » Data: Italian and English native-speaker participants

* Methods: Questionnaire; Descriptive statistics, Inferential statistics
(one-sample t-test, t-test for independent samples, chi-square test,
analysis of variance and cluster analysis).

* Tools: QUALTRICS, Excel and SPSS software

How do both English and Italian speakers
use and perceive the term slow in
their respective language?

How do Italian and English visitors
perceive Slow Art Day?

Figure 4: Schematic overview of the research questionseapéctivenethodologies.

3.2 Methods and materials for the diachronic analysis dhe term slow

In this section, | will describe the methods and tools that | adopted to investigate how the English
loanwordslowwas used in Italian before the beginning of the Slow Food Movement in 1989 and how
it has been used since. | was also curtousnd out whether or not this movement influenced and
changed the connotationsgddwin Englishusagel will begin with a descriptioaf the way | created

and subsequently analysed my two corpora.

3.2.1Collection and construction of the diachronic corpora

To carry outthediachronic analysis, | collected two robust corpora of the wtg: one in Italian

and another in English. | walilike to remind the reader that the aim of this part of my research was
not to compare the two collected corpora, but to exploredlowhas been used as a loanword in
Italian andwhether after the arrival of the SFM, it changed connotations in English. Therefore, the
criteria of collectiorfor the two separate corpora are not exactly specular. Moreover, as the main aim
of this dissertation is to focus on the implication of the new valfisbbwin contemporary society,

my corpora serve to create a general basia foundation fahe rest of this study.

For the creation of both corpora, | collected texts from the LexisNexis platform between February
and April 2019. LexisNexis is a corporation that provides comjagsisted legal research: this

means that iprovidesaccess to certain sources and dataaseénot onlyresources okaw or legal
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issues In fact, Lexis Nexis provides access to the archives of different newspapers from most
countries around the world. | decided to gather newspaper articlet &r@tamparepresentative of

the Italian pressand fromThe Guardian for the British pressNewspaper articleallowed me to

carry out a diachronic analysisingarchived materialsTo carry ou adiachronic analysisn these

texts, all articles containing the wostbw n Italian and English, were gathered every fifth year from
1969 t02019 Texts could only be downloaded in RTF (Rich Text Format), DOCX (Microsoft Word
Document) and PDF (Portable Document Format), which auatithe read by the software program
WordSmith tools(7.0 Scot). Wordsmith provides information aboutetnumber of textsor the
number of articles collected in each corgusguencypr how many times a certain word appears in

the texts, andokens,which arethe overall number of words in all texts containing our word of
interestHowever this softwareis only able to read and code text files (txt) in Unicode Format (UTF

8). Consequeliyt, once the documents had been downloaded in DOCX, | converted them into txt
format wusing Lawrence Anthonydés AntFile Conve

and PDF to plain text for use in corpus tools, such as WordSmith and Antconc.

Once | had collected my corpora, | identified a number of rémgitopics in the downloaded articles.

These topics were Crime, Education, Environment, Entertainment, Food, Literature, Medicine,
Politics & Economics, Society, Sports, Technology, Tourism am@tihér. These thirteen topics
became the domains under each of which | classified each single article. | thiaegticles ina
domainbased onwhat seemed to be the camicletopic. The domain o€rimeincluded all articles

that involved murder, harassment, rape, war crimes, prison, police, jail, petty crimes, justice and law
enforcement;Education grouped texts concerning kindergartens, schools, students, universities,
college, exams, university feesgalning, teaching, learning disabilities and cultural events
concerning learning and educati@mvironmentontained articles on climate change, environmental
awareness (such as endangered species), recycling, environmental disasters, environmental events
and demonstrations, nature, wildlife, gardening and flora and fdemtartainments a vast domain

that includes cinema, film and theatre reviews, different genres of music, opera, gossip and personal
lives of famous people (actors, singers, polities.), hobbies (such as knitting, crochet, etc.),
television programs and radio podcabtsodincludes recipes, restaurants, diets, SFM and everything
regarding any type of food or ingrediebtteraturecontains book reviews, literature fairs and events,
opinions and suggestions on any kind of reading and literature biegicineincludes diseases,
pregnancies, vaccines, cures, medications, active ingredients, any type of surgery, health and mental
health.Politics & Economicss probably one of the brdast domains that | created that includes a
wide range of topics, from international affairs to local politics. | decided to group Politics and
Economics together because it seemed that the keywords concerning the two fields were in many
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cases inseparabl@his domain includes texts regarding politics, politicians, international affairs,
foreign policies, agreements, elections, war, economic crisis, stock index, taxes andSooiety.
includes articlesbout social and cultural events, social problemsh(sis obesity, depression, drugs

T not from a medical point of view, but from a social perspective), youth, religion and cBaotys

contains articles regarding any kind of sports and games such as athletics, baseball, box, chess,
cycling, cricket, Famula one, horse races, motor races and motor cross, football, soccer, swimming,
andrugby. This domain also includes news on athletes, injuries during games, drugs in sports, tips
on how to do workout at home and sports events such as Champions Leaguyac©tyr Winter
Olympics. Science and Technologncludes articles concerning IT (information technology),
computers, phones, software, high technology tools and devices, scientific discoveries, nuclear
weapons, space discoveries and AstronomyTdarismwe canfind tips on what to do when
sightseeing in a new city, tourist attraction and suggestions on the best restaurants and places to visit;

while Weatheilincludes all the news on the weather forexzast

| looked at the keywords that | found at the ehdaxch article so that | could get a sense of its main
topic, to classify each text into a single doma#onothematic keywords made the articles quite easy

to classify. For example, keywords sucHastball, score Arsena] Champions Leagu&yould have
naturally fallen into theSports domain. Classification, however, was not always that simple.
Sometimes, keywords were ambiguous and misleading, making it easy for certain articles to fall into
two or three different domains (e.dgritney Spess, charity, medicine When this happened, |
adopted different solutions. In certain articles, each keyword was followed by a percentage, which
gave information on the tetdpics(e.g, Politics 79%,Environmen#5%,China32%). Inthesecass,

| usedthe highest percentaggvento classify the text in the right domain. If the keywords were not

followed by this percentage, | skimmed through the tegteterminehe topic of the article.

Texts were then encoded using the same principles so that théy beeasy to recognize once
uploadednto the databaséutilized thisencoding: Year_Newspaper_Domain_NumberOfText (e.g.

99 Stampa_Entertain_4o facilitateand speed ughe encoding, | abbreviated the year forfnan

four totwo-digits (i.e., 2009 became 09), as well as the name of some of the domains and both names
of the newspapers. Therefore, the newspap&tampdecame Stampa, whildhe Guardiarbecame
Guard;andthe domains were abbreviated as follolslucationbecameEDU; Environmentwas
changed int&ENVR; Entertainmento ENTERTAIN Literatureto LIT; Medicineto MED.; Politics

& Economicsto P&E; Societyto SOC Science and echnologyto S&T; Tourismto TOUR and
Weatherto WEATH
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In the next two sections | will provide a more detailed account afdtexollectionprocesdor each

of the two corpora.

3.2.1.1La Stampa 1969 2019

Initially, | set outto collect articles that spann#tetwenty years before the beginning of the SFM to
twenty years after, in other words from 1969 to 2009. However, in order to make this study more
relevant and upo-date, | decided talsoinclude articles from theost recenten yeamperiod 2014

2019. Forthe lItalian corpus, | chose to collect articles fram Stampaas it is the only Italian
newspaper that enabled me to collect data from 1969 onwards, while other newspapers,.guch as
Repubblica only have more recent archives available. Articles fr@®91to 1984 were retrieved
fromLa Stampé s a 1, adthese evere not available on Lexis Nexis. Sectiorprocedure was

the same as those retrieved from Lexis Nexis: | downloaded all articles containing tretomard

texts that appeared in everifth year (1969, 1974, 1979, 198dtc.). This time, it was possible to
download them directly ithetxt format As explained in the previous section, for 2019, articles were
only collected between February and April, which means that for 2019, textonlgravailable for

the first four months of the year.

3.2.1.2The Guardian 1969 2019

The aim of the English corpus is to look at whetfaed if so, howthe connotations aflow have
changed in English since the SFM and/or if it has laessociated with any kind of movements apart
from food (e.g. medicine, housinggr museums). Unlike Italian, the adjectislowis a commonly

used adjective in English, which is why it is not necessary to look closely at its use twenty years
before the SFMClearly, in English slowwas already in use with the connotations and meanings that
are normally associatedth its dictionary entries (see Chap@r Nevertheless, | collected a random
sample of eight texts frorihe GuardianArchive from 1969 to 19840 get a general idea tie

w o r dodirtations and use before the start of the movement in Italy. In this case, as Lexis Nexis
could only provide articles from 1985, | gathered texts fibin GuardianArchive®®, which is
available online through a monthly subscription. | collected two texts per year following the same
principle as the Italian corpus, namely every five years (1969, 1974, 1979, 1984 etc.). In order to
select aandom and unbiasestt of texts| filtered the list of articles that appeared for each year of
interest and ordered them chronologically, after which | selected the first two articles that appeared.

Articles fromThe GuardianArchive can only be downloaded as images (JPG format). This meant

12 Available at the following linkhttp://www.archiviolastampa.it/
BAvailable at the following linkhttps://www.theguardian.com/grerchive
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that once the texts were downloaded, | had to transcribe them into NotePad manually and save them

as .txt files and in UTF format.

The Guardiancorpus includes texts from 1989 to 2019 that | collected through the Lexis Nexis
newspaper database, followitige same principles of collection and conversion that | adopted for my
La Stampaorpus. Againdue to thedata collectiorperiod 20190only includes articles up to April.

What is interesting about this corpus however, is the introduction of a new ddredit, which
appears only in the year 2019. This refers to all those articles whose topic focus on the withdrawal of
the United Kingdom from the European Union (EU).

3.2.2 Diachronicity anddescriptive statistics

For the first level of analysis of mgiachronic corpus, | used deiptive statisticso look at the

general diachronic trend ¢he identified domainand of the use aflowin both corporaf the two
languagesAs stated in the literature review, a study that involves time is called dmcloop
longitudinal (Brezina 2018: 220). One of the aimsadalfiachroniccorpusis to study the change in

words over timeAlthough dachronicity has already been explored in literature revese .4.8

this methodological section will provide the readdath more statistical information on calculations

that are relevant in this study.

How can we study and track the change of a word through time? When analysing the meaning of
linguistic forms (in other wordshow words changé meaning over time), we need to consider
different levels of analysis. For example, when we are dealing with line graphs, we have to bear in
mi nd that fAa change or fluctuation in histordi
thescaleofta axes at the starting point of the grap
data can be visualized differently according to the scale that we decide to use on our axes. If we
choose values that are close to one another, the fluctuation reghtless significant compared to

having chosem scale with values that are significantly apart from one another. Fluctuation between
values indicates a change in our data, which could highlight a percentage of increase or decrease
(Brezina 2018:230). Thi i s a statistical measure that i nd
value of a particular |l inguistic var ibid.bhus, i nci
in this study, the percentage of increase/decreadewivascalculatedising the equatiaexplained

in section 2.4.3.

Furthermore, a trend of the worslewwascalculated using a moving average. A moving average is
a technique used especially in the businesd feeget an overall idea of the temporal evolution of a
certan variable ands useful for forecasting lonterm datasuchasthe usage o$lowin this study.

The moving average is calculated taking the average of a given number of subsetsfabiydaes
68



period of time analysed. In this study the moving average was calculated taking 2 yearqweniod

a period of fifty years for the Italiarample andoverthirty years for the English sample (see next
section on the collection and construction of corptwrahakea forecast for one period. The moving

average for each point was calculate as follows:

06 ———withnOt

whereMA is the moving average is the total number of measurements observed to idete&n
index which ranges from 1 to timbeFr is the observed frequencysbbwand Fris the most recently
observed measurement glbw. For example, because the Italian corpus data were collected every
five years from 1969 to 2019, the moving averages for the 11 five year intervals were calculated as
follows:

MA2 = (Fr+Fr)/2

MA 3 (FratFr)/2
MA4 = (Fru+Frs)/2

MA 11 = (FriatFrig)/2
There are also other methods that can be used to study the single distribution of linguistic variables
in individual texts of the two corpora (i,@o0tstrapping test), but these methods were not applicable

to the current study.

3.2.3 Collocation analysis and Graphcoll

Having explored the diachronic changetwd frequency o$lowand of the identified domains over

the years,| examinedassociations around the meaning of the wslalv through a collocation
analysis, (see Chapted23). To explore the meanings sfowin both Italian and in English, | adopted

a combination oboth quantitative and qualitative analygsquantitative analsis was adopted as a
first stage oimy investigation in order to identify frequencies of the collocates that would appear up
to five positions to the left (L1, L2, L3, L4, L5) and five positions to the right (R1, R2, R3, R4, R5)
of my node wordThisal | owed me to identify Arepeated eve
single occurrences of collocatdsat would beunremarkabldor my study(Sinclair 2004 29). |
carried out a qualitative analysis sibw by identifying and classifyinggthe sematic preferences
(Sinclair 2004: 32)hat are associated wittmy node of interestCollocation analysis was then
followed and completed by a visual representation of the collocates thartke @raphColl
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(Graphical collocation) tool, which wagveloped ®xCASS* and Lancaster University in 202015.
This tool allowed me to visualize collocation networks and relationships between collocates and

nodes in three dimensions:

1. strength of association
2. frequency of the collocate

3. position of thecollocate in the text

The strength of association of the node word and its collocates is given by how close the collocate is
to the node: the further apart, the weaker their relationship; the closer the collocate is, the stronger
the relationship. Frequen is given by the shade of colours of the collocate, the more intense the
colour is, the more frequent the collocate is. Finally, the position of the collocates (whether they are
on the left or on the right of the node) is indicated by their positiomemtaph (left, middle and

right). The visual representation of a network is formed in the following way: once the central node
(N1) is located, there will then be first order collocates (abbreviated from C1 to C5); any of these can
create a new node (N®jith other collocates (G€8), and so on (Brezina 2018: 76). Collocates in
fact, do fAnot occur in isolation, but are a
(Brezina et al. 2015: 141). This software allowed me to investigate collocatioarketand define
statistics through a simple interfacgraphcollconstructs collocation networks with specific nodes

of interest providing Aempi r i cvwold foeng(ibidem:As8)e abo
Such networks appearinthe formofglas t hat are presented as fide

graphs to be generated and examined at once.

In order to understand how to read such graphs more easily, | will now provide further details. Each
point in the graph is called a vertex and repras a word type in the corpus. Collocates are connected

to node words through lines, also called edges, representing the strength of the collocation. This is
given by the length of the lines: shorter lines indicate higher values of association medsure an
stronger collocational bonds, while longer lines indicate a weaker collocation relationship. The spatial
arrangements are motivated by the display of the software and have no real implication in the analysis
of the collocation relationship (Brezina e015). Different colours in the graph indicate whether
collocations have been computed or not: ndgipss, which have had a full collocation search
computed for them, are coloured red, while the purple ones indicate that collocations have not been
computedibidem:151).

14 Corpus Aproaches to Social Studies
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As we can see, collocation graphs and networks can be useful summaries of complex meanings of

words in texts and corpora (Brezina 2018: 79).

3.3 Slow Art Day: Materials and Methods

In this section, | will focus on quantitative and qualitative methods that | havearsibgt second
focus of my studpnthe analysis ofhe promotion of Slow Art Dayhereaftereferred to as SAD). |
will start by outlining the process of data colleot@nd the creation of the two corpora, followed by

a description of the methodological approaches that were usedlisehem.

3.3.1 The creation of the Slow Art Day Corpora

Between September and December 2020, | created two Slow Art Day corpora; tlverprs
contains all the posts belonging to the SAD blog; while the second comprises the advertising and
promotion of the SAD event on the official webpages of the museums that took part in the event.
Once again, for both corpora, texts were saved inlexafid Unicode Transformation format (UTF

8) in order to be read with AntConc 3.5.8 and UAM Corpus Tool Software. Moreover, for both
corpora, | adopted a diachronic approach, taking into account the year of publication of the post (for

the blog) and of thevent (for the museums).

3.3.1.1 The Slow Art Day Blog corpus

For the SAD blog corpus, | collected 250 posts from between 2012 and 2020. Texts were encoded
according to the year and month of publication, using the following denomination:
Year_SAD_Blog_MathDay (e.g.2014 SAD_Blog Januaryl4). Table 1 below shows the number
of posts for each month and year from 2012 to 2020 and provides a general idea of how posts are

distributed across time.

Table 1: Number of posts on the SAD blog.

Year | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
Mont

January] - 9 2 1 - 1 - - 8
February, 1 3 2 - 2 1 1 - 1
March 2 2 5 - 6 2 7 1 3
April 13 6 16 3 8 7 6 14 3
May 3 2 2 - - 5 - - 8
June 1 4 2 - - 1 - 9 3
July - - - - - - - - 2
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August 5 1 - - - - - 5 2
Septembe 3 1 - - 1 1 2 2 3
October| 5 2 - - - - - 4 4
November| 4 1 - - - - - 3 7
Decembern 4 3 - - - - - 4 3
Total 41 34 29 4 17 18 16 42 47

As we can see in Table 1, over this timespan, most posts were published during the month of April
probably becausef its proximity to theSAD event While in 2012 and 2013 posts were published
regularly, from 2014 to 2019 they seem to become more spooatiidp suddenly increase again in

2020 whichhasa steady and constant number of posts. The regularity of postings in 2012 and 2013
is likely to bedue to the newness of the blog that needed to be constantly updated. The decrease in
the number of posts between 2014 and 2018 could have been caused by either a lack of volunteers
taking part in the project, or because of the small number of mudsastisg aSAD event The

steady increase in the number of posts in 2020 is likely to be linked to the outbreak of th@ Covid
pandemic, which led many museums and cultural institutions to engage with the public virtually,

meaning that both museum curators &AM volunteers were more engagaadnline activities.

Table 2 mirrors Table 1 showing the number of tokens contained in the posts, which are again divided
by month and year, reaching 51,660 tokens for the whole cdpugar toTable 1, Table 2 shows

that 2012 and 2020 are the years that contain the highegier of tokens. Once more, this might
coincide with the opening the blog (2012) and therefore more publicity might have been needed, and
with the pandemic outbreak (2020) that forced people to stay at home and engage with online

activities.

Table 2: SADBlog: number of tokens per month.

" (ra]ar 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
ont
January| - 4435 163 259 - 117 - - 1513
February| 514 1170 780 - 534 161 54 - 334
March| 824 446 732 - 1465 289 1144 81 628
April | 2630 | 2603 | 2222 851 1036 | 1503 904 2179 580
May | 570 513 862 - - 1570 - - 2838
June| 386 996 199 - - 403 - 1603 | 1502
July - - - - - - - - 659
August| 1042 321 - - - - - 728 1117
Septembel 915 228 - - 74 158 235 332 1722
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October| 523 972 - - - - - 811 1621
November| 2350 919 - - - - - 567 2031
December 1087 185 - - - - - 898 816

Total 10823 | 2561 | 4959 | 1110 | 3109 | 4201 | 2337 | 7199 | 15361

3.3.1.2 The Slow Art Day museum corpus

The second corpus that | collectedntainsthe advertising of SAD on the official webpages of
selected museum3he textswere selected from museums in Englggieaking countries that took

part in the SAD initiative and advertised it on their webpages. The corpus accounts for a total of 29
museumsn Australia, Canada, the UK, and the USA. Table 3 shows the location, country, and year

in which the SAD event was promoted on each museum website.

Table 3: Museums contained in the SAD museum corpus.

Museum Location Country Year
Bendigo Art Gallery® Bendigo Australia 2020
QUT Art Museun® Brisbane Australia 2019
National Portrait Galleryf Canberra Australia 2018
TarraWarra Museum of Aft Healesville Australia 2020
Australian Centre for Contemporary At Melbourne Australia 2019
Newcastle Art Gallers’ Newcastle Australia 2018
Queensland Art Gallefy South Brisbane Australia 2019

2013, 2014, 2015

Mc Master Museuntd s Hamilton Canada | 2016, 2017, 2018
2020

Orillia Museum of Art & History® Orillia Canada 2017, 2019

15 Event available at:https://www.bendigoregion.com.au/bendigit-gallery/bagevents/slowart (Last
accessed: 10.02.2021)

18Event availableat: https://www.artmuseum.qut.edu.au/whatg2019/events/slowart-day (Last Accessed:
10.02.2021)
17 Event available ahittps://portrait.gov.au/calendar/sleavt-day-2019/1915Last Accessed: 10.02.2021)
18 Museum website available dtttps://www.twma.com.aylLast Accessed: 11.02.2021)
19 Event available atittps://acca.melbourne/program/skant-day-at-acca(Last Accessed 14.02.2021)
20 Event available at: https://www.nag.org.au/whaton/whats-on/archives/2018/slowart-day (Last
Accessed: 02.03.2021)
2 Event available at:  https://www.gagoma.gld.gov.au/whais/brisbanegagomaevents
calendar/events/aptflow-art-daymeditatiorandtalk (Last Accessed 15.03.2021)
22 Museum website available dittps:/museum.mcmastea/(Last Accessed: 10.03.2021).
2 Museum website available dittps://www.orilliamuseum.orglast Accessed: 10.03.2021).

73



https://www.bendigoregion.com.au/bendigo-art-gallery/bag-events/slow-art
https://www.artmuseum.qut.edu.au/whats-on/2019/events/slow-art-day
https://portrait.gov.au/calendar/slow-art-day-2019/1915
https://www.twma.com.au/
https://acca.melbourne/program/slow-art-day-at-acca
https://www.nag.org.au/what-s-on/what-s-on/archives/2018/slow-art-day
https://www.qagoma.qld.gov.au/whats-on/brisbane-qagoma-events-calendar/events/apt9-slow-art-day-meditation-and-talk
https://www.qagoma.qld.gov.au/whats-on/brisbane-qagoma-events-calendar/events/apt9-slow-art-day-meditation-and-talk
https://museum.mcmaster.ca/
https://www.orilliamuseum.org/

Art Gallery of Ontarié* Toronto Canada 2020
Gardiner Museun? Toronto Canada 2020
Birmingham Museum of Aff Birmingham UK 2018, 2020
ArtBLAB i One Projed London UK 2020
The Photogr &phe London UK 2018, 2019
TateModern Gallery® London UK 2019
The Ashmolean Museuth Oxford UK 2018
Asheville Art Museund! Asheville USA 2017, 2020
Crystal Bridges Museum of American| Bentonville USA 2014, 2018, 2019
Art32 2020
Institute of Contemporary Aft Boston USA 2018,2020
Museum of Contemporary Aft Chicago USA 2020
Cincinnati Art Museur?P Cincinnati USA 2015, 2020
Frost Art Museur#f Miami USA 2018, 2019
New Orleans Museum of At New Orleans USA 2018, 2019
Katonah Museum of A# New York USA 2020
Norton Simon Museuri? Pasadena USA 2018, 2019
Saint Louis Art Museutf Saint Louis USA 2019
ArtemisSF! San Francisco| USA 2020

24 Museum website available #titps://ago.ca/events/sleart-
day#:~:text=One%20day%20each%20year%20%E2%80%93%20April,and%20the%20art%200f%20seeing
(Last Accessed: 22.02.2021).
25 Event available atittps://www.gardinermuseum.on.ca/event/stavday-2020/(Last Accessed:
22.02.2021)
26 Museum website available &titps://www.artsbma.orglast Accessed: 22.02.2021).
27 Available at:https://www.artblab.londor(Last Accessed: 22.02.2021)
28 Available at:https:/thephotographersgallery.org.(lkast Accessed: 22.02.2021).
2% Event available atittps://www.tate.org.uk/whatsn/tatemodern/workshop/slowart
day#:~:text=Slow%20Art%20Day%20is%20a,ar@épert%20(or%20expertis€) ast Accessed:
22.02.2021)
30 Museum Website available dtitps://www.ashmolean.ordllast Accessed: 22.02.2021).
31 Museum Website available ditps://www.ashevilleart.ordlast Accessed: 22.02.2021).
32 Museum Website available dittps://crystalbridges.ordlast Accessed: 22.02.2021).
33 Museum Website available dttps://www.icaboston.ordlast Accessed: 22.02.2021).
34 Museum Website available dtitps://mcachicago.orgl.ast Accessed: 22.02:2021)
3 Museum Website available dttps://www.cincinnatiartmuseum.ori/ast Accessed: 22.02.2021).
% Museum Website available dttps://frost.fiu.edu(Last Accessed: 22.02.2021).
3 Museum Website available dtitps://noma.org{Last Accessed: 22.02.2021).
38 Museum Website available dtitp://www.katonahmuseum.orfl/ast Accessed: 22.02.2021).
% Museum Website available dtitps://www.nortonsimon.ordlast Accessed: 23.02.2021).
40 Museum Website available dtitps://www.slam.org(Last Accessed: 23.02.2021).
41 Available athttps://artemissf.conflLast Accessed: 22.02.2021).
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https://www.gardinermuseum.on.ca/event/slow-art-day-2020/
https://www.artsbma.org/
https://www.artblab.london/
https://thephotographersgallery.org.uk/
https://www.tate.org.uk/whats-on/tate-modern/workshop/slow-art-day#:~:text=Slow%20Art%20Day%20is%20a,an%20expert%20(or%20expertise)
https://www.tate.org.uk/whats-on/tate-modern/workshop/slow-art-day#:~:text=Slow%20Art%20Day%20is%20a,an%20expert%20(or%20expertise)
https://www.ashmolean.org/
https://www.ashevilleart.org/
https://crystalbridges.org/
https://www.icaboston.org/
https://mcachicago.org/
https://www.cincinnatiartmuseum.org/
https://frost.fiu.edu/
https://noma.org/
http://www.katonahmuseum.org/
https://www.nortonsimon.org/
https://www.slam.org/
https://artemissf.com/

Frye Art Museurfy

Seattle

USA

2020

National Museum of Women in the Atts| Washington DC

USA

2019, 2020

Table 4 and Table 5 also mirror one another: Tabistglthe number of museums per country that
advertised the SAD venue on their official website between 2013 and 2020. Once again, it emerges
that the number of museums that took part in the SAD everdgased in 2020. This increase might
be again linked to a surge in-bne activitiesduring the Covid19 outbreak. Table 5 shows the
number of tokens included in museum webpages regarding the promotion of the SAD. In my analysis

of this corpus, | examinethe promotion of the SAD event from 2013 to 2019 as a single block,

separating thenspecton of2020 as a special case study because of the QSvuditbreak.

Table 4: Number of texts presenting Slow Art Day on museum websites

Country Australia Canada U.K. USA
Year
2013 - 2 - -
2014 - 2 - 1
2015 - 1 - 1
2016 - 1 - -
2017 - 1 - 1
2018 1 1 2 5
2019 4 1 2 7
2020 3 3 2 11
Table 5:Numberof tokens in museum SAD website texts
Country Australia Canada U.K. USA
Year

2013 - 682 - -
2014 - 417 - 474
2015 - 143 - 426
2016 - 250 - -
2017 - 211 - 465
2018 136 429 114 958
2019 501 143 278 1783

42 Museum Website available dtitps://fryemuseum.ordl at Accessed: 22.02.2021).

43 Museum Website availabl: https://nmwa.org(Last Accessed: 22.02.2021).
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\ 2020 \ 1066 \ 732 \ 617 \ 5425 \

3.3.2 The creation of Semantic Categories in the SAD blog

To analysehe representation of the Slow Art Day in both collected corpaliided my analysis in

two stages. iFst, | generated a wolidt and identified nouns that best represented the promotion of
the event A collocation analysis (see section 2.4a08)suchnouns allowed me to createset of
semanticdimensions thabest reflect theepresentation of th8AD. In the second stage of my
analysis, | focused atme use of appraisal in both the blog and the museum webpaggpl|orethe
evaluative lexion usedto promote the SADThe methodology of the second section viad

explained irsection 3.3.3

Starting from thevordlist that was generated by AntConc 3.5.8 softwlageouped items into three
main categories that could best represenptbmotion of the SADArts, Occasion and Peof€able
6).

Table 6: Categories of the most frequent items belonging to the SAD blog.

Arts Occasion People
Art (2145) Day (1204) You(381)
Museum(445) Event(228) Participants(214)
Gallery (219) Experiencg193) People(174)
Hosts(96)
Visitors (87)
Artists(84)

In the category ofArts, | observed the collocations of the wordd, museum and gallery; the
categoryof Occasion | examined the wordday, event andexperiencewhile for the last group,

People, | examined the collocations of the itgnmg participants people visitors artists, andhosts

Examining the collocations of each of these nouns, | next identified seekegnticdimensions that

were recurringn all elements belonging to each one of the three meatiegoriedArts, Occasion,

and PeopleThese are not linked to tlsemantic preferences of each individual word form, but rather

to the semantic preferences that characterize the representation of the slow art day event as a whole,
as seen through the word forms initially identified as characterizing thé, eéigenbjectand its

participants.
Thedimensionghat | identifiedare the following
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Dimension 1: Economicsfocuses on the fact that SAD is a qanofit organization, relying

on the support of volunteefExamples @ 3).

(1) Slow Art Day is anall-volunteer selforganized, annual globaventthat aims to
transform the art viewing experience

(2) We, thevolunteerteam who runs thevent have much to be thankful for.

B)(e) and are quit e naprafinattegvant de, subcul tur al

Dimension 2: Education: this includes elements regarding empowerment and learning

through SAD activitiegexamples 4 6).

(4) They have als¢earned howthe art of slow looking can reveal the smallest details and
Anuanceso that seem i nviysappbartee loagerybuilooks t , t

(5) Slow Art Day was created tempowermuseumvisitors to change their experience
themselves and help thdmw tolook atand love art.

(6) Not only we want people to come to our programsaisewant them to be more active
participantsand toencourageonversation.

Dimension 3: Inclusiveness includes elements of ewmorking, collaboration, and

accessibility(examples @ 10). It also comprise terms connected to internationality (ii€.

the event is reachable and accessible to everyone).

(7) SlowArt Dayis anaccessiblendaffordablea ct i vi ty t hat mielitistor s t
attitude of many aspects of Australian culture and life, thet everyone should have

accesgo the same opportunities and experience.

(8) We inviteartistsall overtheworld o open their studio for S

(9) Drink and debriefing with the group order toshare our feelingsf this SlowArt Day

experience
(10) ( é) it addeap sense ef admeuhity

Dimension 4: Innovationt focuses on the originality and theniqueness of the event
(examples 1a 13).

(1) I'f youdr e i n ubidueexparerea, stop for a

(12) In a webinar, Sara spoke about how engaging all senses helps participants to engage

with art in anewway, and how it bringpleasant and unexpectelment tohevisitord s

experience

(13) We pleased that the Schneider Art Museu
challengeparticipantsin anewway.

Dimension 5: Time:focuses on elements of taking time to relax and engage with art and the

activities of SAD(examples 14 16).
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(14) Looking slowly and taking timeto move in and around this artwork completely

changed my perception (é&).
25 (é) whi ch s h o wlewandiorgdayfill witt ant (aéd)s.
(16) SlowArt Dayand thevalue of spending timkoking at pictures.

1 Dimension 6: Wellbeing is related to the positive effects that SAD has on participe@is
mindfulness, relaxation, etexamples 1@ 19).

(17) We look forward to seeing whatindful andimmersiveexperienceshe Yorkshire

sculpture park programs for Slow Art Day 2020.
(18) SlowArt Dayis an invitationto relaxandappreciate life i sndét it ?
(199 Read on to find o unspir@ayetmédiasvSavpArt Daydis h f o |

year.

Table 7 shows howollocatesvere recategorized into the six dimensiortgcollocatescomprehend
all theverbs, adjectives and nouns thaliocated witheach one of the words of interest illustrated in
Table 6.

Table 7: Linguistic featuresharacterizing the dimensions of the SAD blog.

Dimensions Linguistic Features
Economics Non-profit; free; affordable; all volunteers
Education learn/think/conversation about art; how to

look at art; value of art; art and education

Inclusiveness Engagement; empower/empowerment;
include; global event; around the world;

accessible

Innovation Uniqueness; unique; rare; really look

at/enjoy; challenging

Time Slow/long/full day; value of spending time;
slowly enjoy/look/experience/take part/sper

time

Wellbeing Enjoy; love; passion for; meditation;

wellness; feel more relaxed;
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spiritual/rare/sublime event; mindful;

wonderful

In the second stage of my analy&@se below)| annotated texts by tagging the segments referring to
the identified semantic dimensiomsth the UAM Corpus Tool, which is a software package that
allows researchers to annotate their corpus according to the charactefistiesest.It should be
pointed outthat some dimensions might overlgiwenthe ambiguity of their content and therefore
were tagged twicd-or example, in some cases education overlapped with innovation (example 20)

or with wellbeing (21).

(20) This April start discussion arouradternative ways of educati@mdart experience.

(21) | feel as if [looking slowly]sharpens perceptionsecause there is a vedeep

meditative gality to it.

3.3.3 The UAM Corpus Tool

Both corpora were qualitatively and quantitivalyalysedvith UAM Corpus Tool software. As well
as providing me with statistics and comparative elements from thetldatapftware allowed me to
annotate sentences and clauses in the two corpora. More specifically, | annotated my corpus at both

a macro and miotevel of analysis.

At a macrolevel, | annotated akkgmentdn the texts that contained the elements described in the six
dimensionsaccording to the dominant semantic dimensioepresentinghe SAD | created an
annotation scheme usinge UAM Corpus®dol, a graphical scheme editatiowing for cross
classification as well as stdpecification of features. This allowed me to annotate and recognize the
different chunks of texts that were to &ealysed Figure5 illustrates the annotation scheme for the
Dimensions, which were divided into the six specifications of Education, Inclusiveness,

Innovation, Economics, Time and Wellbeing.
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-eConomics
-education
DIMENSIONS rinclusiveness
-innovation
-fime
-wellbeing

Figure5: Dimension Annotation Scheme

For theSAD blog corpustextswere also annotated according to the year and month of posting, while
for the SAD museums corpus, they werdy annotatedfor the year.Figure 6 below shows an

example of annotateskgments in paragraph of one of the posts from the SAD blog corpus.

@ DIMENSIONS analysis for: APRIL 2012/SAD_Blog_2012_April26.txt — O X

Coding View Edit Options Help << jj >>| Delete

1
Our sponsor and partner, ikon TV, has created a 4 minute “virtual Slow Art Day” video that the

y are showing as part of their Slow Art Day programming in Germany and the Middle East.
Watch their “Virtual Slow Art Day” video here (note: there is *no* sound intentionally)

And here’s lkono TV’s description of their video and their commitment to Slow Art Day:

“Let’s take a closer look — like all art, we can understand it better when we look more closely.”‘

This love for detail and contemplative, HECEISratediexperiencelonar s something we — ikono -

stand for. Just like the Slow Art Day initiative, ikono invites people to experience art as a pure
visual experience at home thanks to its two TV channels broadcasting now in 25 countries, spr
eadina therefore the Slow Art Dav mission to the laraest possible audience — even outside of z v

Selected J Gloss |

dimensions
time

Comment:

Figure6: Example of an annotated paragrapiJAM Corpus Tool.
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At a micrelevel of analysis | annotated the speaker 6s/ writ
descriptions of the specif i(2005RmbBtatienschenreadys i n g
embedded in the UAM CorpusToathichwas described idetail in section 2.3.1.1 of the Literature
Review.This allowed me to analyse the evaluative lexicon used to promote the SAD event, as well
as identify values linked tslowwithin the SAD cotext.

This three levebhnnotation of the texts (dimensions, year, and apprasa¥jded the basis of my
crosssectional analysis looking at the specific evaluation of SAD within each of the specific

dimensions, as well as ansglyg possiblechange(s) ipromotion, over the years.

Specific focus was then given to the promotional language of SAD in 28@Covid-19 pandemic
challenged museums to organize their events and exhibitions dfoinge analysisn promotional
languagdrom 2020, | identified keywordahich were generated automaticallyusing thekeyword
List** tool preference on Antconc. Theyword list was obtained by comparing the 2020 suipus
usingthe 20132019slow museums corpws a reference corpuBhe most frequent items were taken
as a starting point to carry out both a collocatl@nd phraseological analysis to identify patser

and strategies in the promotion of SAD in 2020.

3.3.3.1The UAM Attitude Annotation scheme

Lexical items were annotated aadalysedollowing two of the three categories of Attitud&ffect

and Appreciation. The category of Affect was then divided into Un/happiness; Dis/satisfaction;
In/security and Dis/inclination; while Appreciation was divided into Reaction, Composition and
Valuation. Each one of these sdiassifications was splinto a further ramification of either positive

or negative. Figuré shows the annotation graph scheme of the Apprsigahtegoryof Attitudeon

the UAM CorpusTool.

“Keyword List tool shows dAwhich words are unusually f
words in a reference corpus. This allows you to idemtityar act er i sti ¢ words as part of
2017).
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un/happiness
evaluates as two different types of happiness/unhappiness, J.&.

g and p PP . the first relates to the
dimension misery|-ve) - cheer(+ve), the second relates fo a
ipathy|-ve) - affection(+ve).
|-dis/satisfaction
AFFECT — - —— -
~affect = via two sub-types of dis/safisfation. J.e. negative -
Evaluates an entity, process or state emotionally: |positive satisfaction: the first is along the dimension ennuif-ve) -
E.g., that mskes me happy. (+ve), the second displeasure - pleasure.
E.g., This buiiding bores me. I-in/security
But note: A BORING building is APPRECIATION REACTION| [evaluates along fwo di ons of -ve and +ve secunity.
E.g. Adverbs: happily. sadly dis/quiet and dis/trust
(e Sy S L dis/inclination
Nominalised emotions: his fear... =
as to the di bility attached to any object,
|person or undertaking. e.g. keen, long for, wish to, versus wary,
ATTITUDE disinclined. unwanted
TYPE reaction
Values which make reference fo, or are denved from, values of
AFFECT
but where the emotional reaction (depress, bore efc) has been
detached
from any human expenencer of the emotion and been affached fo
the
evaluated entity as if it were some property which the entity
objectively
APPRECIATION] |and intrinsicall
L appraciation VFE Eos s§m5 )
E things, pr and states of affairs sesthetically = ".ws w‘fx ’B%";"; O S
or wrt the social value accorded to the object. = y el
Human participants may be ‘appreciated” where the assessment [-composition
does how well the parts of the entity fit together.
inot directly focus on the correctness or incomectness of POSITIVE: harmonious, well-formed, balanced, unified, intncate
behaviour, but rather the appearance of the person NEGATIVE: il-formed. luted. fused d
discordant,
contorted.
L social-valuation
Whether somethng is ‘socially’” valued for its usefulness,
efficack health-giving properties: its
to the y. or its value fo the consumer:
lated to judg propnety

positive-attitude
ATTITUDE] | ative-attitude
POLARITY| "0 .

ambiguous

Figure7: Attitude Annotation Scheme.

| decided to focus on the categories of Affémtevaluate emotional statesid Appreciatiornto

evaluate things, processes and states of affairs linked to the aesthetics or social values of the product.
The category of Judgement was maiuded inthis aralysis as it is related to the moral evaluation of
peopl ebdbs b e h-mmWAMQompusTodl Anaotabion scheme provides the user with specific
guestions that are useful in classifying a lexical item. | vallvdescribe the annotation scheme in

more detail*® This will be followed by a visual example of an annotated paragraph from the SAD
blog (Fig.8).

Appreciation:

Reaction: Values that refer to, or are derived from, values of AFFECT but where the emotional
reaction (depress, bore etc.) has been detached from any human experience of the emotion and is
attached to the evaluated entity as iéresomekind of property whichthe entity objectively and

intrinsically possesses.

- Impact: how does it strike me? What initial reaction does it trigger? It includes the perceptual

aspects or aesthetics of the item.

45 Available from UAM Corpus Tool 3.3v.
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- Quality: Do | like it? How do | react emotionally towards it? What arg affectual

responses?

Composition: This assesses how well the parts of the entity fit together. This can be p@&sdive (
harmonious, welformed, balanced, unifiedand intricate) or negative (#formed, convoluted,

confused, unbalanced, discordartgdcontorted).

- Complexity: was it hard or easy to follow? Was it simple, pure, elegant, clear, precise, lucid,
coherent, or was it extravagant, Byzantine, woolly, arcamglisitic, etc.?
- Balance:did it hang together? Was it harmonious, organized-prelbortioned, logical, or

unbalanced, logided, irregular, flawed, discordant, shapeless?

Social Valuation: This assesses whether something is 'socially’ valued for itdnesss, worthiness,
efficaciousness, healfiiving propertiegrelated tdts contribution to the communityor its value to

the consumefrelated to judgemenr propriety).
Affect:

Un/Happiness: This evaluates two different types béppiness/unhappiness.dq, negative and
positive happiness). The first relates to the dimension mikerkieer, the second relates to a

dimension antipathyaffection.

- Misery: e.g., down, sad, miserable (as behaviour: whimper, cry, wail) etc.
- Cheer: e.g, cheerful, buoyant, jubilant (as behaviour: chuckle, laugh, rejoice) etc.
- Antipathy: e.g., dislike, hate, abhor (as behaviour: rubbish, abuse, revile) etc.

- Affection: e.g., fond, loving, adoring (as behaviour: shake hands, embrace, hug) etc.

Dis/satisfadion: evaluates via two sutypes of dis/satisfaction (i.e., negatimgositive satisfaction).

The first is along the dimension ennui) - interest(+ve), the second displeasupéeasure.

ennui: e.g., flat, stale, jaded (as behaviour: fidget, yawrg twrt)

interest: e.g., involved, absorbed, engrossed (for behaviour: attentive, fixated, eyes glued)

displeasure:e.qg., cross, angry, furious (caution, scold, castigate)

pleasure e.qg., satisfied, pleased, chuffed (pat on the back, compliment, reward), etc

In/security: it evaluates along two dimensions of security: dis/quiet and dis/trust:

- disquiet: e.g., uneasy, anxious, freaked out (restless, sweating, shaking)

- qQuiet: e.g., together, confident, assured, laid back, etc.

- distrust: e.g., taken aback, astonished, suspicious

- trust: e.g., comfortable (with), assured, confident (in) (delegate, commit, entrust), etc.
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Dis/inclination: assessments as to the desirability attathedy object, person or undertaking (e.g.,

keen, long for, wish to, versus wary, disinclinedyunwanted).

@ attitude analysis for: Aprile 2014/SAD_Blog_2014_April23.txt — O X

Coding View Edit Options Help << jj >>| Delete

Reflections from Hosts: MIT List Visual Arts Center

Posted on April 23, 2014 by Mr. Turtle

A note from MIT List Visual Arts Center host Courtney Klemens:

We had a ! first-ever Slow Art Day at the MIT List Visual Arts Center in Cambridge, I
A, where we focused on our public art collection. It was a perfect day to walk throughout the ¢

ampus and consider the relationship between art and the environment in which it is situated. Tc
support our close looking, we did a number of collaborative engagement activities, including g

enerating abstract poems and collaborative drawing. And, for fun, here’s a selfie the group too
k in front of Anish Kapoor’s “Non-object (Plane)”.

Selected J Gloss |

attitude -~
appreciation

reaction

quality

positive-attitude

inscribed

writer-appraiser v

Comment:

Figure8: Example of an annotated paragraph of Attitude in the SAD-Blaiyl Corpus Tool.
3.4 Theslow survey

To explore how native speakers of Italian afié&English use and perceive the testawin different
domains and to study the receptionradAD eventin Italian and Englistepeaking communities, |
developed two short questionnaires that | administeredgushe QUALTRICS platform.
QUALTRICS is an American experience management company which allows users to create online

guestionnaireswww.qualtrics.corp The choice of the online questionnaire was motivatethby

fact that such a data collection method offers many advantages in terms of speed and flexibility
(Malhotraet al.2017). Moreover, because of tgbal pandemic that unfortunately coincided with
the final year of my PhD, it would have been imposdibledminister the questionnaires face to face

or by other techniques also considering issues related to time and money constraints.

The questionnaire aimed at complementing the diachronic analysis answering the following research

guestions:

1. To what extenare Italian speakers familiar with the use of the vsboa\?

2. Do native speakers ttlianand ofperceive the use of this adjective more positively or more
negatively in the different domains identified with the diachronic analysis?

3. Are there difference among individuals using this adjective in a more positive or negative

way?
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How frequently do Italian speakers wsewin different contexts of daily life?
How frequently do English speakers use this adjective in a more positive way?

6. Are there groups of people who use the telomwmore frequently than others? If so, who are
these individuals?

7. Comparing the results of the two surveys can we say that the iglewoin Italian has
influenced its use in English?

8. What do people think aboslow Art Day? And are they willing to take part in a Slow Art
Day?

3.4.1 The online questionnaire and sampling
Both online questionnaires developed for this study are divided into four sections. The aim of the first

section was to gather information about whether participants perceived the connotation of the word

slow negatively or positively in the same domainattivere identified for the diachronic analysis,

namely entertainment, food, medicine, politic
connotationd wa-pointrseadesvary neghtives negatve-@), pdsitive (+1) and
veryppositive (+2). This measurement scale also

as some respondents might lack knowledge about the direction of theslse infseveral domains
in eitherlanguage. Figur@ illustrates a screenshot of the AUIRICS platform where respondents

indicatedperceptiongo this set of statements.

The word s/ow is used in several domains. We would like to know whether you perceive it negatively
or positively when using or hearing the word slow in different domains.

Extremely Extremely
negative Negative Positive Positive | don't know

Entertainment
Medicine

Sports

Food

Society

Politics and Economics

Tourism

Figure9: Screenshot of choices availablertative speakersf Englishparticipants

The first section also contained a set of items aimed at collecting information about the frequency of
the use oklow. Italian respondent&ere askedo indicate with what frequency they had heard or
used the (loanword) worslow in different contexts oevents, while English speaking participants

were asked to indicate the frequency with which they had ske®din a positive sense. These
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differences were vital, as | had to take into account the differences of the sissvai the two

samples of respomedts. Again, in Italianslowis an English loanword, while in Engligthow is a

common adjective that usually carries a negative connotation. Thus, my intention is to see whether
the positive connotations that Italians hidvards slow might have influenced English usage.
Respondents that wemative speakers of Italian araf English were each invitedo rate the
frequency of use aflowon the following 5point scale: Never (0), Rarely (1), Sometimes (2), Often

(3) and Always (4). Italian respondentere askedo rate the frequency of eleven items related to

the wellbeing of pople, rediscovery of local traditions, doing something original or different,
enjoyment of life without stress, change in lifestyle, actions to protect the envirommtergromote

local goodsfor example However, native speakers of English wendy asked to rate eight items,

as negative statements related to economics, technology, sport and judgement about people were
excluded. This was once more because of my interest in studying the positive frequencstayge of

in English. All the items in thisestion were distributed haphazardly using the randomization function

of QUALTRICS. In this way, respondents did not receive the items in the same order, and | reduced
the possibility of bias in the survey caused by halo effects. The halo effect can bedhlgeen
respondents answer the same sequence in the same way because information contained in the previou
item influences the answer of the next item (Balzer & Sulsky, 1992). Furthermore, both
guestionnaires opened with a filter questidimed aselecing the right people for the survey. Italian
participants were admitted to the survey only if they had heard thesiowdised in Italian, while

care was taken to ensure that the English sample consisted exclusively of native speakers. These
filter-questons were developed using the display logic function of QUALTRICS and thus
respondents who did not satisfy the requirement were automatically excluded from the survey.
Finally, because the first section complements the diachronic analysis, its resuies imdluded in

Chapter Four which explores the use of the vabogl both in written and spoken language.

The secondectioncollecedi nf or mat i on about participaantdsd h
third section opinions about Slow Aih the secondection respondents provalenformation in

relation to their visits to museums such as frequency and time spent visiting museums, their
motivations, facilities used and purchasing habits. The third section opened with an explanation of

Slow Art Day, usefu especially for those who were not aware of this concept (Fif)re
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Please, read carefully the information below regarding the Slow Art Day

Studies have revealed that on average people spend 8.7 seconds in front of a work of art. This has
led museum curators to create a Slow Art Day, in other words an entire day dedicated to making time
to learn more about art. As a matter of fact, the main mission of the Slow Art Day is to help people to
discover and embrace for themselves the joy of looking and loving art. The Slow Art Day is a global
event that takes place once a year in many museums around the world. The day dedicated to Slow
art is usually organized in two phases:

1. Participants are asked to look at five works of art for ten minutes each. They may be asked
to look at details, take notes or draw what they see.
LS

VY
8-

Slow Art Day

2. Participants will meet and talk about their experience. Sometimes, discussions may be
monitored by museum curators, other times they simply consist of a flow of spontaneous
thoughts. In some cases, artists may be invited as special guests to take part to the
discussion,

FigurelO: A QUALTRICS screenshot illustrating the concept of Slow Art Day.

After having prompted respondents about the concept of Slow Art, they were asked to report their
opinions on 10 items regarding positive aspects of Slow Art Day. These aspects included enjoyment
of the originality of the event in terms of experience arehch to talk to experts, educational and
learning effects, but also negative features like lack of freedom and higher price than conventional
exhibitions (see Appendik and 3. These items were measured on the following-fisent Likert

scal e: diisstagiznegd oyii d i-1s)a,g rfereedi t(her di sagr ee, nor
Astrongly agreeo (+2). The third section ende

visit a Slow Art museum if this were available to them within tHe¥ang 12 months. The latter

was measured on the following rating item sc:z
within the next 12 monthso(1), il wi || probal
mont hso (2), oitl bwe Ivii spirtoibnagblay snl ow art museum
wi || definitely not be visiting a slow art mu

The aim of the fourth and last section of the questionnaire was to collect information about the socio
demographic and financial characteristics of respondents such as gender, age, education, geographic
area (for Italians), and country (for natispeakers of English). Finally, all questions in the survey
included forced answers, in order to prevent respdsdeym skipping questions. Thus, in the event
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respondents skipped a question, QUALTRICS reminded them to complete the questionnaire before
submitting it. All answers were anonymous and on average the questionnaire took about four minutes
to be competed. He completed versions of the English and Italian questionnaire can be found in
Appendix1 and 2

Both surveys were piloted to eliminate bugs and were administered between the end of 2020 and the
beginning of 2021. The snowball sample technique is apnapabilistic sampling method which

does not have any guarantee of being representative of the target population because oversampling
of a particular network of peers can lead to bias. However, considering that money and time were
two big constraints, thigthnique allowed me to gather data in a-effgctive andapidway without

the planning effort that is normally required to start a primary data collection process (Mallabtra

2017). To generate the sample, | first identified a set of potential respondents in the various
geographic areas of ltaly (i,e@North, Gentre, South andhe Islands) and for English speaking
countries (UK, North America, Australia and New Zealand), and they were contacted via email and
WhatsApp. Respondents were sent the link necessary to complete the online questionnaire and were
encourged to invite other people to complete the survey either via Web or via mobile, by forwarding
the questionnaire and asking their corgaetdo likewise. A snowball effect was thus quickly and

easily achieved.

3.42 Statistical analysis

Data analysis wsa conducted using IBMBPSS27 statistical softwaresing both descriptive and
inferential statistical techniques. Initially, data were explored using descriptive statistics such as
frequencies, means, ranges, standard deviations and graphical represerntalio used inferential
statistical techniques to estimate the confidence interval of the mean and to explore mean differences
related to the perceived connotations of the vabod/ in the various domains. When using statistical
measures of inferentiatatistics in fact, we are looking for enough evidence that reflects the
population and thaindicatesour initial hypothesis is not determined by chance. In this case, we
implement certain statistical tests, which are performed to infer the characteristics of the population
(Field, 2018). Each statistical test calculates particular statistics tteed-statistics fornt-tests,F-
statistics for the analysis of variance) against which researchers make decisions atemésits

about a particular populatiofrom the characteristics of the spl®. These decisions are made
observing thg-value, which is @umber that describes how liketyis thatthehypotheses were true.
Thus,p-values are used in hypothesis testing to help decide whether to reject the null hypothesis. This

works in four steps:

1) We formulate our hypothesis of research @r H
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2) Weformulate a null hypothesis oroHwvhich is the opposite of

3) We test our null hypothesis with a statistical test;.

4) The results of our statistical test will give us two important values: the test statistics and
thep-value. If thep-value is smaller tha@.05 we reject the null hypothesis, confirming
our research hypothesis. If it is higher thadb0Qit means that we do not have enough
evidence in our sample to reject our null hypothesis. The smallpnilee, the stronger

the evidence that we caneef the null hypothesis.

For example, to answer research questions one, two and three (see section 3.5.1), | created error bar:
for the confidence interval of the mean, | performed a sisgiaple itest, created an index of
perceived connotation of the vebslow and explored mean differences across different groups of
participants using analysis of variance (ANOVA). These techniques are well known in the social
sciences and their statistical description goes beyond the scope of this study as theii@xpmat

be found in many statistical textbooks (see for example Agresti and Franklin, 2018; Field 2018).

The test variabkefor the single sampletestwerethe negative or positive means that respondents
assigned to the items dfie various domains. These variable means were compared against a test
value of zero, which is the hypothesized value of the mean in the population against which it can be
inferred whether the mean of a particular domain is significantly positive oriveegas a result, for

each domain | state the following null hypothesis) @&hd alternative hypothesis {H

- Ho: =u = i.e. the population mean of the perceived connotation of slow is equal to zero;

- Hi:=0 yi.elthe population mean of the perceived connotation of slow is not equal to zero.

Furthermore, for each domain the value whs calculated using the formutas (afo)/ ™, where:

- gois the test value of the proposed constant for the population mean (i.e., zero);
- ofis the sample mean for the connotatioslofy;

- nis the sample size (i.e., number of respondents that coukloaje

- sis the sample standard deviation;

"V is the estimated standard error of the mean (s divided by the square root of n).

Figurell illustrates how this test was performed using H3MSS 27.

The slow perceived connotation index (SPCI) was obtained summing only the scores of respondents

who couldrate this adjective in all seven domains investigated. This index was created as follows:

YO & 'O YO O
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wherei is an index ranging from 1 todomains, and SPC is the slow perceived connotation score.
Before summing the scores that each pauict provided for the seven domains a test of reliability

was performed to see whether respondents were scoring consistently on the items measuring the
perceived use of slow. There are three ways o

- internal consistecy, or scale reliability, which is the degree to which items on the same test
measure the same thing;

- testretest reliability, which is the degree to which a test yields similar results on several
administrations or with parallel tests;

- inter-rater relability, which is the degree to which multiple respondents assign the same score.

In this studyreliability was assesde&t si ng t he Cronbachos al pha stat
correlation is expected between the SPCI and all other item scores observed for the seven domains.
The value of Cronbachdés alpha ranges fmdexn 0 t

or scale is reliableOn other wordghe higher the score the better the index.
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Figurell: One sample-test performed using IBMSPSS 27.

The SPCI was used in subsequent analysis (ANOVA) dependent variable to explottee mean
differences aross groups of participants having different sal@onographic characteristics
(independent variables or factorBNOVA is a parametric statistical test that compares the means
of two or more independent groups in order to verify whether thesttistical evidence that the

associated population means are significantly different (Field, 2018). For example, performing two
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way ANOVA to explore differences between gender and age the following null and research

hypotheses were tested:

- Hocendei The means of males and females are equal.

- Hicendei The means males and females are different.

- Hoage The means of the age groups are equal.

- Hiage The means of the age groups are different.

- Hocenderage There is no interaction between gender and age.

- Hicenderrage There is interaction between gender and age.

Thus, tweway ANOVA tests two main effects (one for gender and one for age) and one interaction
effect (gender*age). The main effect involves the independent variables (gender and age) one at a
time and thus it is similar to the ofveay analysis of variance. The interaction effect is the effect that

one factor has on the other factor. For each hypothesis stated above, théraastanF-statistics

which informs researchersthe means are from the same population or different populations. The

higher the value of thE-statistics, the higher the significance of the ANOVA test.

Finally, to analyse the frequency sfow in Italian and English, | performed a cluster analysis to
identify groups of respondents who use this adjective more or less frequently. Cluster analysis is a
very popular multivariate statistical technique used in many scientific fields. It allows researchers to
identify groups of people or objects that have sbimg in common. Thus, researchers use this
technique as an intermediate statistical technique that can organize and sort a large number of
individuals into meaningful groups of people whose characteristics can be explored in subsequent
statistical analyse Cluster analysis is a wadhown multivariate statistical technique and thus also

in this case its statistical description goes beyond the scope of this stadgxgdanation can be

found in many statistical textbooks (see for example Madhetral.2 0 1 7 ; R0OG). ungthiss

study, | performed a hierarchical cluster analysis using the Ward linkage procedure of clustering on
the frequency items that participants had to rate for the udewin different contexts of their daily

life. The cluster sl uti ons were identified | ooking at
dendrogram.

Chapter Four: A Diachronic and perceived analysis o§lowin English
and Italian
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4.1 Introduction

The aim of this study ifirst to investigate how the English loan waidwhas been, anid, usedn
Italian, examining its use both before and afterfthumdation of theSlow Food Movementn 1989

and whethethis may have influenced and changed its connotations in Enggizse. Seconadny
study also examines how the testowis currently used and perceived in Italian by Italians and how
it is perceived by native speakers of English. Could it be that Italian usalpgsvbfas brought about

a change in the language fromialinthe term originated? This chapter will expltreresults ofmy
investigationon thediachronic change of the wostbwin bothltalian and EnglishResultswill be

first discussed in general, through descriptions of graphs that show the tidad bbth in Italian
and in English. Then, they will be analysed in more detail with the use of collocation amabysis

diachronic perspectivdéocussing on the use sfowin different domains.

Results ofadiachronic analysis were used to develop a suexgjoring howslowis currently used
in the two spoken languagasd thesecond part of this chapter will explore findings of the first part
of the questionnaire | administered (s¢g0 Chapterb), analysing perceptions of the wastbw in

native speakarof English anaf Italian.

4.2 Resultsand Discussions

In this Section, | will discuss the results of my analysis using the methods described in Chapter 3.
First, I will present a quantitative analysis of my data by tracing the general trend of thslovord

from a diachronic perspective. This exploration lwakthe general frequencies of the weslalw, in

both corpora. Bar graphs and line graphs will visualize the trend of our node word in terms of hits
and percentage¥he value of dispersion was also analysed and compared between both corpora. My
analysiswill also examine domains identified in both corpora, where | present data using pie charts
providing a visual representation of similarities and differences between the two déasetsd, |

will concludemy discussiorwith a qualitative analysis of thmost frequentiomains that together

make up 90% oéachcorpus Eachof thesedomairs wasexaminedirst in the Italian corpuandthen

in the Englishcorpus

My qualitative analysis was achieviedthreedifferentstagesin thefirst stage | identifiedsemantic
preferences (SinclaR004) of slow within each specific domain. Then, | computed the collocation
networks of my node word using GraphColl Toaréatedyraphs for the first and last year available
within each specific domaito provide a preliminary visual representation of changekere were

any, of the connotations sfow over time.The final step of my analysis consists of a collocation
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analysis oklowusing WordSmith Software. In this case, | looked for new valustuwafthat might

have developed since the SFM.

4.2.1 Evolution of thefrequency of theword slowin Italy and in the UK from 1969 to 2019

In thefirst stage of myinvestigation | shall present and discuss the diachronic changerms of
frequencyof the wordslow, both in Italian and in English. TalBeshows the evolution of the number

of texts containing the woslow, its frequencyand the overaliokensfor each year of collection. As
previously stated, the English sampldy contains articles from 1989 to 2019 for two main reasons.
First, because the woslbwwas already commonly used in English; and second, because the aim of
this corpus is to look at hothe Italian SFM (which began in 1989) and its new connotatiogi®wf

have influenced its meaning in English.

As we can sem Table8, the number of texts in the Italian corpus is much lower than in the English
one.Focussing on the Italian corpus, we can observe an increase of theslosesifice 1989, which
coincides with the beginning of the SFM. In fact, it seems that the advent of the SFM caused an
increase in the number of texts containing the vabodv from fewer than tenoccurrenceper year
between 1969 and 1984, to fottyo occurrencesn 1989. There seems to be a sudden decrease of
the use oBlowin 1994,occurring inonly ten texts, ten hits and an overall of 6670 tokens. Between
2004 and 2014the termappeared irat least sixhundred texts with more or less a thousand hits of

slowthatwere published iha Stampashowing a more frequent use of this loan word in Italian.

Table8: Comparison of frequencies, number of texts and tokens between tlsatmies

Samples Italian Sample English sample
Frequency| Number Tokens Frequency Number Tokens
Year of Texts of Texts

1969 3 2 6802 - - -
1974 3 3 10491 - - -
1979 5 4 11453 - - -
1984 6 6 6282 - - -
1989 102 42 39893 1370 1200 1058358
1994 10 10 6670 1586 1436 1331861
1999 104 46 28647 1564 1403 1361748
2004 334 171 103015 2252 1819 1717893
2009 332 205 99277 3945 3494 3038745
2014 398 241 112968 3207 2943 3553826
2019 67 42 21729 1466 1338 2412419

As expected, in the English corpus the number of texts contalungs quite high, with an average
of 1340 texts and 1500 hits per year between 1989 and 1999. The highest peak is reached in 2009
with 3494 texts and 3945 hits of our word of interest. Buéhe period of collection of the two

samples, 2019 shows a decrease in the number of texts in both ¢onpibrd?2 texts andlisplaying
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67 hitsof slowin the Italian corpusand338 textswith 1466 hits in the English one. Atowis a
commonadjective in English and it is frequently used in everyday conversation, we should not be
surprised by the high number of texts containing this word in this cdfougever, it seems that the
ratio between texts and frequencies is similar in both corpieravordslowtends to appear between

once andtwicein each text.

We can now take this table a step further and visualise the dataset from a different angle and
perspectivetaking into account other factors, such as dispersion and hits of our wotdretrper

1000 words. Both the line graph (Figut®) and the bar chart (Figu8), give us an idea of the
generalusagerend of the wordlowin Italian over the last fifty years. Figut@ showsthe hits for

the adjectiveslow per one thousand words, whitggure B illustrates the percentage change of its

frequencytaking into account two consecutive periods.
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Figure12: Evolution of the use oflowin Italian from 1969 to 2024.

As we can sem Figurel2, theadjectiveslowwas rarely used in Italian before 1989. The line graph

in Figurel2 shows that the number of hits flowbefore 1989 are very low, swinging between 0,44

and 0,96 hits per 1000 words. In 1989, we witness a sudden increase in the frequency of the adjective
slowwith 2.56 hits per 1000 words, which could be due to the arrival of the Slow Food Movement.
This isalso visible in the bar chart in Figut8, where we can confirm that the usestafwreaches a

sudden peak in 1989 withl®7%increase from 1984. As we can seé&igurel2, despite ap in
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1994, the use aflowseems to remain more or less stable between 2004 and 2019. This might mean
that the use oflowhas become steady in everyday use over the last twenty years. This is confirmed
bothin Figure13 where the percentage change of the last twenty years esdiétveen13% and

+5%, and the green dotted line (moving averagdjigure 12 which flattens out during the same
period. The moving average, which was obtained by averaging the Htsvidretween two adjacent
periods, has been calculated to fit a trend tonfrecast the use alowuntil 2024. Results of this
forecasting teahique show thaby 2024 the use dflowin Italy should be around 3.20 per 1,000
words. It is likely that the 2024 value underestimates the use of this adjective in Italian because
governmental restrictiondgluring the pandemic such adosing places obusnessesor travel
restrictions might have pushed policy makers, economistexaaltivedo useslowto indicate the

negative impact on economies.
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Figurel3: Percentual changes of the usestmw between 1969 and 2019.

Figure 14 and Figure 15, show the general trend of the waidw in The Guardianfrom 1989 to
2019, with a forecast for 2024.

As we can see from Figuill, the use oflow between 1989 and 2009 seems stable, oscillating
between 1.29 and 1.3 hits per 1000 words. However, while the Italian case study reaches a plateau in
the use othe wordfor the last twenty years, we cannot say the same for the English case study. As
we cansee, the use aflow decreases from 2009 to 2019, dropping from 1.3 to 0.61 hits per 1000
words. This is also visible in the bar charEigure 15, where in 2014 and 2019 the percentage drops
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to 130% andi 31%.The bar graph seens indicatethat the usef slowwas not frequently used in
English: from 1989 to 2009yith afrequency of use oscilliaig betweeni 8% andi 1%, despite a
sudden increase of 14% in 2004. The light green dotted line in Figuwehich indicates the two
period moving averages additional confirmationFrom this, it is possible to see how smoo#ibw
moves from 1989 to 2009 and onteeachs apeak around 2009, it seems to decrease until 2019.
Forecast results show that the uselofvwill continue to decreas® 2024, with an average of 0.6

hits per one thousand words.
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Figure 14: Evolution of the use aflowin the English language from 1989 to 2024.

Figure16 shows the level of dispersion sibwin both corpora. The blue line represents the level of
dispersion in the Italian corpus from 1969 to 2019, while the orange line shows the level of dispersion
in the English corpus from 1989 to 2019. As we can see from the graph, the dispestoarirothe

English texts is quite stable, oscillating between 0.87 and 0.93. The disperslow of Italianon

the other handis irregular, oscillating between 0.3 and 0.86, indicating a high lewshaf Katz

(1996) labelsibur st i nesso
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Figurel6: Comparison othedispersionof slow between Italy and the UK from 1969 to 2019.
Having explored the general trendsbéw over the years, | will now changetk slightly and focus

on the domaing whichthe termoccurs

4.2.2 The domains in whiclslowoccurs

In this second stage of nanalysis, | will first explore thgeneraldistributionof the domains over

the fifty years that we are considenjngis will be followed by a more specific insight on the
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development oglowwithin the most frequent domains in each langudde. pie chas (Figurel7

and Figurel8) showthedomains and percentagebereslowhas appeared over thecentyears

Figurel7 shows the distribution of the wostbwacrosghe different domains of the 772 articles that

| collected fromLa Stampdrom 1969 to 1989. From the pie chart it is clear that the majority of the
articlesfall under the Food domain (68%), followed by Entertainment (12%), Politics and Economics
(5%) ard Society (5%). The remaining 10% of the articks distributed across Sports (3%),
Environment (2%) and Other (5%). This last domain embodies and encompasses Education (2%),
Literature (2%), Science and Technology (1%) and Medicine (0.52%).
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Figurel7: Distribution of the domains ibha Stampa

Figure 18 shows the distribution aflowin the different domains of the 13649 texts collected from
The Guardianfrom 1989 to 2019. From the pie chart, we can see that almost three quarters of the
articles fall under Politics and Economics (25%), Entertainment (24%) and Sports (20%). This is
followed by Society (11%), Environment (4%), Science & Technology (4%l)/edicine (2%). The
remaining 10% are distributed between Food, Education and Other, which is embodied and
encompassed by Crime (2%), Literature (2%), Weather (1%), Brexit (1%) and Tourism @d¥b).
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both charts, it seems that themarydomainsappearig in both corpora are Society, Entertainment,

Politics & Economics, Sports and Environment.
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Figure18: Distribution of the domains ifihe Guardian.

4.2.2.1 Changesf slowin domains in theLa Stampacorpus

The following two tables (Tabl@ and Tablel0) display diachronic changby showing the number

of hitsfor slowper 1000 words for each year. TaBlshows us the diachronic changestwin La
Stampafrom 1969 to 2019. | have selected those domains that together make up 90% of all the
articles: Food, Entertainment, Politics & Economics, and Society. The Food domain starts to appear
in La Stampan 1989, which coincides with the beginning of the SFMeifi, there seems to be a
decrease in this domain in 1994, where the dataset shows 1.66 hits per 1000 words. Other than that,
the situation seems to remain stable between 2004 and 2019, where the hits per 1000 words oscillate
between 3.37 and 4.42.

The Enertainment domain appears throughout all the yeaks iBtampareachingts first peak in

1979 with 4.81 hits per 1000 words. Between 1989 and 2019 the situation is quite stable, oscillating
betweenl.53 and 2.53 hits per 1000 words; while in 20€)8w reaches 2.53 hits per 1000 words.
Between 1969 and 1998low s rarely used in Politics and Economics, with the exception of 1969
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(0.6 hits) and 1989 (1.39 hitg)he termslowis used the mosh this domairbetween 1999 and 2014,
with two peaksin 1999with 4.15 hits per 1000 words and in 2009 with 4.62

The final domain that | will consider is Society. From 1969989,the use oflowis notexactly
constant In the first thirty years it appears only in 1979 (0.36 hits) and BB18.45 hits). Once
again, the reason for such a high number of hits in 1989, might be relatedt@ihef the SFM.
Society articles start to appear again in 2004, oscillating between 1.69 and 2.2 hits unti2019,
the exception 02009, whch rises sharplyo peakat4.5 hits per 1000 words.

Table9: Diachronic analysis by selected domaind.afStampdrom 1969 to 2019.

Domains Food | Entertainment | P&E | Society
Years
1969 0 0.29 0.6 0
1974 0 0.29 0 0
1979 0 4.94 0 0
1984 0 0.96 0 0
1989 4.7 1.53 1.39 5.45
1994 1.66 1.67 0 0
1999 3.87 2.43 4.15 0
2004 3.9 1.9 1.77 1.69
2009 3.37 2.9 4.62 4.5
2014 4.42 2.2 1.44 2.2
2019 3.74 2.53 0 2.21

4.2.2.2 Changes islowin domains in The Guardiancorpus

Table 10 illustrates the hits foslow in the widest domaing1 The Guardian Once again, | will

consider those domains that make up 90% of the coulitics & Economics, Entertainment,
Sports, Society, Environment, Science &Technology and MedisinerePolitics & Economics and
Entertainment represent 49% of the corpus. Within these domains, hd#lovioare quite stable,
oscillating between 0.7 and 1.54 hits per 1000 words throughout all the years.

Hits for slowin the Sports domaifiLl1% of the corpysoscillate between 1.33 and 1.64 hits from
1989 to 2009. There seems to be a decrease in this domain in the last ten years, where hits drop to
0.56 and 0.78 per 1000 words.

Society, Environment, Science & Technology and Medicine, which make up fomtlagneg 30%
of the majority of the corpus, show a similar trend. From 1989 to 2009, hits oscillate from 1.02 and
1.68 hits per 1000 words, whereas in the last ten years there seems to be a drop in these domains

oscillating between 0.73 and 1.06.
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TablelO: Diachronicity and domains of the selected domaingloé Guardianfrom 1989 to
20109.

Domains| P&E | ENTERTAIN | Sports | SOC | ENVR | S&T MED
Years

1989 1.34 1.25 1.64 1.02 1.43 1.25 1.55
1994 1.20 1.038 1.6 0.96 1.04 1.29 1.09
1999 1.14 1.05 141 1.01 1.2 1.36 1.21
2004 1.32 1.54 1.33 1.01 1.38 1.4 1.13
2009 1.27 1.23 141 1.36 1.32 1.68 1.12
2014 0.84 1.09 0.78 0.88 0.98 0.76 1.06
2019 0.70 0.84 0.56 0.99 0.9 0.73 1.06

4.2 3 Collocation and network mapping of the word slow in Italy and in the UK

After analysingthe general trend cflow both in Italy and in the UK, anexaminingthe domains

where it is more common, it is now time to analyse the collocations and the semantic preferences of
slow closelywithin the most popular domains i StampaandThe GuardianMore specifically, |

will analyse the use aflow within the domains of Food, Entertainment, Politics & Economics and
Society, which together make up ninety percent dialStamparticles. Each of treedomains will

be also explored ihe Guardia® s n e ws p a pfa a specaldr analysis af tigellocations.

Collocation andconcordancevere analysed usinghe Wordsmith softwareoncordance interface
which allows users to visualize hits, collocate list, concordance patterns and positions of the
collocateswith respect toa node word (L5R5 8 see Section 4.2)2First, | idenified semantic
preferencesthen | usedhe GraphColl software to visualize the connectivity between individual
collocates alias the collocation netwarRhecollocationtabin the softwaravasarrangedo have a
window span of five collocates on both sideshecentral nodeThegraphs were arranged according

to the parameter of frequency of the collocates.

Collocateswere analysed diachronicallytaking into accoungvery fifteen yearsHowever, not all
domainscontained_a Stampaarticles for each yeaonsideredsee Table 9), hence in some sabe
examined collocates every ten yeadrhis choice allowdor easier and more effective reagl and
enablsus to track the significambnnotatiorchanges in our word of intere$he appendix provides

informationon changes for every year in the dsgt
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4.23.1 Foodin Italy and in the UK

a) The Domain of Foodin the La Stampacorpus

We havealready established that the Food domain appears for the first time in 1989 together with the
beginning of the SFNnd it isthelargestdomain wherelowoccursin La StampaFor this domain,

| havereporedthe semantic changes of the wastdwevery fifteen years, which means years 1989,
2004 and 2019. However, before going into detail with the collocation analyiall report the
general semantic preferences (Sinckfl®4) of slow within the entire Food domain, from 1989 to

2019. In this caseslowalways referred to the SEMvhichis why | havegrouped collocates of my

word of interest ito four semantic categories linked to this specific movemEmtse areEthics

Food Movement andTime.

1) Ethics

Ethics includes all those associations sibw with wellbeing, environment, and sustainability

(examples 223).

(22) PremioSlowFood per lbiodiversita(é ) [Slow Food prize for biodiversity]

(23) (€ ) prodotti eccellenti che sintetizzano al meglidla s o | o sbadna, pulibe e | f
giustad[ . . . excell ent products that best s umm:
2) Food

Foodincludes everything connectéd food,to cooking andto the actand the pleasuref eating

(examples 245).

(24) Dall'Arci Gola nasce il movimento dell®iowfood», il piacere delmangiare piane.

[ S ow food, alias the pleasure of fAeati ncg
(25) Iniziamo proprica tavolacon lo 'SlowFood", contro I'appiattimento del "Fasbod”,

riscopriamo laricchezza e gli aromi delle cucine localli S| ow Foodo begi |

wher e, contrasting t-e ofivdradistoeenthachgeswahd t a s |
the aromas of local cuisines.]

3) Movement

Movementncludes all those collocates tlaae related to important locations of the Slow Food event
(i.e., Lingotta Salone del Gustd’residio, termsthat are related to the nature of the movement (i.e.
associaziongmovimentginternazionalgitaliano), namesandinformationof the founderéi.e., Carlo

Petrini, president), and projects that derived from the SFMddéqrial, Gambero Rossguidae ).

(26) Salone del Gustdha messo insieme oltre duemila enoappassionati che hanno

assaggiato i vini selezionati d&lewwine»,la guidache meglio interpreta il territorio
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enologico italiano [Salone del Gusto has put &iiger more thartwo-thousand wine
experts who have tasted the wines -bsokl ect ¢
representing the enological territory of Italy]

(27) Nasce a Torino la partnership tra Aste Bolafslew Food Editore la casa editrice

dell'associazione nprofit SlowFood.[The partnership between Aste Bolaffi and Slow

Food Editore, the publisher of the nprofit association Slow Food, takes place in Turin.]
4) Time
Time includes word forms associatedth slow that refer to taking timand to the philosophy of

slowing down (examples 229).

(28) Non solo: I'Arci Gola presenta la sua ultima, curiosa e provocatoria, iniziativa
battezzata slow food», ovvero ilmangiar lentoche si contrappone afast food e a
guanto la sufrenesiafalsamente «moderna» simbolegdfnd that's not all: Arci Gola

presents its latesinterestingand challenginginitiative calledfislow food, alias slow
eating,as opposed to ‘fast food' atwdwvhat itssupposedlyimoderm frenzy symboliseg.

(29) «Dopodichéd conclude Petrind in modo slow, molto lentamente, se son rose
fioriranno» [ A Af t e d® Pewimiicantluded in a slow way, very slowly, time will
tell.]

Thelists below grouptogether all the collocates of slow for each semaraiegory

Ethics ambientebiodiversita collaborazionefilosofia, locale sostienestagione tutelato.
Food alimentazionecheesggastronomiagustq mangiare osterig tavola.

Movement Arcigola, Carlo [Petrini], consigli editoria, gambero[rosso] internazionale
italiano, libro, Lingotto, manifestpmovimento[Carlo] Petrini, presidente[gamberoJrossq
stampa Terramadre universitg salone[del gusto] guida, presidiq associazioni.

I Time:calma frenesialentamentelento.

Before exploring the collocatiorfigr each yeamn more detaill have provided a visual representation

of the semantic change of the watdwin the first and last yeathat! took intoaccount. Figurd9

and Figure0are a visual representation of the collocation networktoefin 1989 and 2019. | have
chosento visually represent only two of the years to show the changes and evolution of the semantic

preferences aflowin this domain from its first use tsage in th@resent day

At a firstglancewe see that Figur20is much more branched out than Figli®eThis already gives
us an idea that its use and meanings have developed and expanded over the years. The first level of

collocates branching out frostow, is found infoodandmovimentoln the 2019 collocation nebrk
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instead, we can see that there are two levels of collocations. The central nodsl@stivhich is
strongly interconnectetb food, as we can see from the length of the arrow that connects the two

words. Then, the second lewaflcollocations ihiodiversita,linked to the first levebf collocations.
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Figure19: GraphColl collocations o$lowin La Stampadn the year 1989.
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Figure20: GraphColl collocations a$lowin La Stampan the year 2019.

Continuing this analysis in more detail with the use of Wordsmith, it is apparent that collocates of

slowin 1989 seem to be associated with words linked to the SFM susbvaimentgdnovemend,
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manifesto({manifestd), internazionale(Gnternationad), or with the field of eating in general, with
words such amangiare(do eaf) andtavola (d¢able). We can also find collocates which refer to
qualities linked to the movement such laato (Glowd, calma (&calmd, lentamente(Glowlyd,
frenesia(drenzyd. When looking closely at the concordance pattern list we see that the most
commonwordsaremovimentadn position L3 or L2 ananangiare(do eaf) at R4. At this stage, it is
evident that texts concernistpware mainly linked to themovement (SFM) and to the field of eating,
where we find cultural elements suchlagavola In Italian, stare a tavoladoes not only mean,
l'iterally t o 0 dsalsoseenastasaobidl @ade wharetfamilyhfieends an doleeagues
take time to sit, eat, enjoy food and discuss important and unimportant issues. In fact, according to
Korsmeyer (1999: 186) in IlItaly HfAeat i b3gl)thes an
temporal dimension of eating allows thgpetite to beatisfedto develop a narrative text within the

act of consumption.

In 2004, the collocates sfoware similar to those found in previous years, meaning that we still have
elements relatedo the movement and to food (such Rstrini, Carlo, president fondatore
movimentpgastronomiaandalimentaziong Among these, we have new collocates that fall in the
same semantic preference, sucii@aga Madre Salone del Gustehich was founded i2004. This

is aproject initiated by SFMhataims at promoting food and protecting srsadale producers while

still giving them visibility. It is a network that involves farmers, fishernag academics from
Europe, Asia, Africa and Latidmerica?® Among the collocates we also have cultural elements such

asltaliano (dtalian andPiemonte where the SFM began.

What is interesting about 2004 is that among the collocates we find new elements conrstated to

such asbiodiversita (diodiversityd i which appears six times ariiiosofia (¢philosophy), that

occurs four timesThe element of biodiversitghould not really be surprisinfwe think of all the

recent awareness that has arisen with climate change and preservation of the environment. Slow Food
is being associated with values that have to do with sustainability, and not just food. It is not by
chance that the woffilosofia starts to appear among the collocates. The SFM is no longer a political
and social movement, butdeginsturning into aphilosophy, a different way of approaching not only

food, but also life. When looking closely at the collocations of philosophy texih&e see sentences

| i Kilesofia dello slow food a fila$ofididello slow me adhd stoy food philosoptiand

&he philosophy of slod as if the concept were in juxtaposition to the fast world in which we live.

“¢ Information retrievable at the Terra Madre Salone del Gusto website:
https://www.terramadre.info/en/organization/wive-are/(Last retrieved 30of September 2020).
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https://www.terramadre.info/en/organization/who-we-are/

Once again, if we have a lookthe concordancef slowin 2004, we findPetrini in position L3, in
L2 Presidentefondatoreitaliano, gastronomig regione andin L1 Presidi movimentpFondazione
terra madre lingotto. Positioned on the right side sibwinstead, wdind Presidioat R1,Petrini at
R2 andbiodiversitaandscienzeat R3. Finally,in 2019 the main collocates sfow are presidio (7
times), presidi (4 times) andgusto(3 times). Looking at the concordance pattern list,seethat

presidioandpresidiare mainly in position L1, whilenanifestchappens in L2.

b) The Domain of Foodin the The Guardiancorpus

With regard to th&ooddomainin the UK, the mainsemantic preference that | fouisccooking.The
main use oklowin this domainis aboutrecipes, refers to a particular way of cooking dishes and it
can be associated with a todlgw + tool, e.g, slow ovel, with a cooking techniqueslow+
technique, e.gslow steamor with a productglow+ product, e.g.slow lamb) (Examples 3€82).

(30) Slow-roastedoots turn brown, and becomaramelizednd sweet.
(31) Marinate the lamb in advance: on the day, it will take care of itsel§iovaoven
(32) Simple preparation, longlow cooking eloquent aromas, a whole grand meal in a

single dish.
The list below shows the collocates that are included in this sencatgigory

1 Cooking boil, braised cook cooked, exotic, flavor, foodried, lamh, oven pork, roast,

recipe simmer spices steam

Collocation networks below (Figud and Figure22), provide a visual representationsbdwwithin
this domain in 1989 and 2009. As we can seéherof the two years seesto haveclear reference
to the SFM. In1989, it seems that articles concerning food are mainly related to industry and

production aslowis not directly linked tdood
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Figure22: collocation network oslowin The Guardiari Food domairi year 2009.

Figure 23 shows the main collocates that follosilow in 2019 and they appear to be mainly

conjunctions and prepositions.¢, slowa n d &lowt o é ; ) . wefe boeputed to find their
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collocates as the resulting graph would have been far too overcrowatealytnethe next collocation

analysis will explorehis in further detail.
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Figure23: collocation network oslowin The Guardian Food domairi year 2019.

When looking at the specific collocates over the years, we still notice a change in the use of the term.
To begin, the year 1989 holds a total of seven texts iRgbddomain and none of them refer to the
SFM. There are seven entriesstdw, referring mainly to food, hunger and situations of starvation in
Mozambique. Other entries refer to mad cow disease, a neurological disorder in cattle that can be
passed to human beings, an outbreak began in the UK at the end 88@se Other uses afow in

1989 inThe Guardiarrefer to poor service at hotels and restaurants with expression sistbwaat
recogni zing @ar® foodnaatysuch dleverdcmobial infectiod In 1989 slowis

still used with its negative connotations,iahrefer to sluggishness ormpromptness in response

to something. In the year 2004, we have 31 texEowdmainly referring to recipes and to the SFM.

The main collocates aflowfor that year arefood (8 hits),lamb (5 hits),roast(4 hits) andoraised

(3 hits).

In 2019, as data was collected only until Apial; a total of 34 texts. Collocates are always related

to the field of cooking, such a®oked(18 hits),lamb (17 hits),recipe(4), exotic(4), cook(3) and
spices(3). These collocations do not present any significant changes from the previous five years.
Figure24 below, showshe collocations ofslowin context. Results confirm that the term is mainly

used when describing a cooking technique (slgw-braised, slow cooked, slow oyen
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Ge.fi§idi. Asphalted but badly potholed, it was a slow, blind climb. Later, | found it listed on a
, atouch of old or stale beer will transform a slow-braised dish, stew or hotpot, adding notes of
- it doesn't feel quite right. If, however, you had a slow-cooked sauce using similar ingredients but
in advance: on the day, it will take care of itself in a slow oven. All you'll be left to do is throw together
down to medium- low and drizzle in the oil in a slow, steady stream, until fully incorporated and
and running. There is pork belly braised long and slow in soy, on a bed of Chinese cabbage to make
tematoes and a litre of water or stock. Low and slow, the soup needs two hours, and in the last 15
is both comforting and celebratory. Cook it low and slow to ensure the smoothest texture. Prep 20
traditionally over the fire, of course. But, as with any slow-cooked dishes, it's easierto keep the
modern recipes use it. That's a shame, because slow cooking like this is the best way to appreciate
instead. Where supermarkets might have been slow to act TRJFP has gone door to door to collect
becomes annoyingly chewy; belly is a cut better slow cooked. To my surprise, however, the spare
versions rather than wholegrain, because fibre can slow down the digestion of carbs in some
yoghurt and turmeric lamb; Fragrant, exotic slow-cooked spiced lamb with crispy onion rice: it's
yoghurt and turmeric lamb; Fragrant, exotic slow-cooked spiced lamb with crispy onion rice: it's
yoghurt and turmeric lamb;Fragrant, exotic slow-cooked spice,0 Meera Sodha’s recipe for
yoghurt and turmeric lamb;Fragrant, exotic slow-cooked spice td=@Thomasina Miers’ recipe
rounded ... not so heavy on the palate”, added extra slow-cooked onions for sweetness and finished off
goes far beyond flaky pastry - you could also find slow-cooked Welsh lamb, Cornish sardines, crab
20 and soft. Page 2 of 2 Thomasina Miers’ recipe for slow-cooked yoghurt and turmeric lamb; Fragrant,
21 spice.tt=@Thomasina Miers’ recipe for slow-cooked yoghurt and turmeric lamb;Fragrant,
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Figurel Concordances aflowwithin the 2019 Food domainThe Guardian

Importantly, there is no referenagithin this domain to other movements that might have developed
from the SFM. However, as we can see from the collocates illustrated in Bigwremall number

of articles refer to Slow Food as an association and movement. Most articles regardingichis to
seem to have the informative purpose of explaining and presenting the movement to readers. In fact,
even if its meaning should be intuitive to native speakers, it appears that it still needs further
explanation. Could this mean thalbw is beingusedin an unexpected way? Fig.25, line 10, we

see that the explanation of the movement starts by giving a definition of its aanite r{lame
impliese) and, and even so, it i s deékimdeol Antby | u.
McDonald$ This might mean that new values associatedléav move away from its primary
semantic connotations related to time. In line 8, SFM is definedarisadg a battle against
consumerism and fasbod chains. Although values are not explicit, one could interpret that SFM
sets out to present itself as a philosophy, with principles and eibits fighting for The latter is

also confirmed by adjectives emergim line 6, namely@adical and conservativg which stand
between tradition and the future, the old and the new. Both adjectives carry a strong connotation and
could perfectly suit the whole metaphor of tiesadeConcordance lines 11, 12, 13, and 14 provide

a definition of the organization in adad sensewhile mncordance line 7 leaves some doubt about

the potentially bourgeois aura that the SFM might carry with the defirdtibether the world can
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still afford his slow food moveme(T his islikely becaus@®rganic food tends to be quite exgeve,

and something that not everyone can afford.

Slow food: Have we lost our appetite? Guardian.
we are hoping will come out of Terra Madre,” said a Slow Food spokeswoman, Alessandra Abbona.
. Thousands of emails were dispatched, and Slow Food tapped into the representation abroad of
which is held every two years and organised by Slow Food. It takes place in the Lingotto, which was
them a lesson. Learning how to make and eat slow food is to develop a capacity for delayed
gastronomic movements (Camra, for example), Slow Food is at once radical and conservative,
Carlo Petrini whether the world can still afford his Slow Food movement Body Sixthousand people
be enormously helpful.” Petrini, who began his slow food crusade in the mid-1980s after rallying
Carlo Petrini whether the world can still afford his Slow Food movement Body Sixthousand people
or so miles outside of the city. As its name implies, Slow Food is a kind of anti-McDonald’s. Started by a
or human rights campaigners have been invited. Slow Food was set up in 1986 by Carlo Petrini to
-the first of its kind - has been organised by Italy's Slow Food movement, which was set up to support
12 -thefirst of its kind - has been organised by Italy's Slow Food movement, which was set up to support
14 of Helvetic fare launched the Swiss branch of Slow Food, a society which aims to do for local
15 the blog. As the sainted Carlo Petrini, founder of Slow Food, pointed out, there are only two activities
16 | butin the age ofthe internet anything is possible. Slow Food has already had experience of how a lit
17 CHEESED-OFF GOURMETS AlM TO PUT SLOW FOOD ON ALPINE MENU The Guardian
12 ofa McDonald’s in the Piazza di Spagna in Rome, Slow Food has itself grown into something of an
19 behind Terra Madre departs from the fact that Slow Food and other similar organisations are
20 times, how does he answer the critics who say that slow food is little more than a self-congratulatory,
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Figure25: Concordances ddlow Foodwithin the Food domainr The Guardian

4.2 3.2 Entertainmentin Italy and in the UK

Sincearticles are available for each yearthe Entertainment domaiand for both newspapers, |
carried out the collocation analysissdbwexaminingevery ten yearsneaningor 1989, 1999, 2009
and 2019. Once again, | will first present the Italian case study, and subsequently the English one.
These will be analysed separately in terms of semantic preferences, collocation networks and

collocation analysis.

a) The Domain of Entertainmentin the La Stampacorpus

Starting withLa Stampal noticed three sematjrimary preference®f Dance Sustainability and

Wellbeing Dancegroups together collocates related to music and dancing &yksple 33)while

Wellbeinggroups wordorms linked to positive feelings that derive framy slow activity (e.gslow
life, slow dat¢ (example 34)Within the domain oSustainabilityinstead, | grouped all collocates

regarding environmentawarenesgexample 35)

(33) Ricopre tutti igeneri musicaldell'epoca, dafox trot allo slow, dallamazurcaallo

swing, dal valzer al tango, alla cariof@overing all musical genres of the time, from fox

trot to slow, from mazurka to swing, from waltz to tango, to the carioca.]
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(34) Larisposta glowe greem, come ha spiegato con voce la funzionaria dell'assessorato
Stella Bertarione, a chi teme freddo, abissi e ghi§the "slow and greensolution as
council member Stella Bertarione argufm,those who fear cold, abysses acel]

(35) La cura della barba altrui conato filosoficQ comespazio terapeuticelow in cui

amarsie rispettarsi [The care for other people's beard as a philosophical act, as a slow

therapeutic space in which to love and respect each other.]
Below, Ireport collocates for each semantic category:

91 Dance bolerg bossanovadanzandopeleganti,rumba sambespettacol)
1 Sustainability green ecq territorio, verde

1 Wellbeing amarsij collaborazionefilosoficq, rispettarsi, terapeutico

The semantic preference relateddemceshould not be surprising. In fadtpm 1969 to 1989in
Italian, slow referredmainly to musical rhythms and to a particular typebaliroom dance, slow
dance or in Italianhe so-calledballo slow( 6 s | o w. ThHeaensme Ital)an translation next to the

loan word, taking for granted that the audience is familiar with the specific dance style/music genre.

On the other hand, in the semantic preference of sustainability, woreégesuch aseco (as in
Gecologicad), territorio (derritoryd andgreen meaning something eddendly and sustainabldt

seems then, that the wosdow is related to concepts connected to environmental issues and
awarenesdg-urthermorein the semantic preference of wellbeing, we seedloatis associated with

verbs such aamarsi(do love one anothérandrispettarsi(do respect one anotl@rOther words

within the sphere of wellbeing amellaborazioneg(&ollaboratiod, filosofico (gphilosophicad) and
terapeutico(Gherapeutid. In fact,collaborationintended as cavorking, may have a positive effect

on us, as well as following a cerghilosophicalifestyle. 6T herapeutidbringsthe idea of healing,

of recovering from something, it refers to something soothing and calming, which has positive effects.

Figure26 and Figure27 present a visual representation of collocations and collocation networks of
the wordslowwithin this domain. Figur@6 shows collocations for 1968984, just before thadvent

of SFM, while Figure27 shows collocations for 2019. | decided to group ye8691984 together

for two main reasons. First, because before 1989 all articles within this domain were connected to the

field of dance (Figur@6); and second, because by grouping them all together we can account for a
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total of 11 articles, whichrovidea clearer picture of its use, rather than one single article belonging
to the year 1969.
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Figure262: Collocation network otlowin La Stamp#& Entertainment domain years 19686
1984.
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As we cansee inFigure 26, before 198%low was strongly interlinked with the vettallando
(dancing) and, as explainatiove it waslinked to the different types of sloballroomstyledances

that were common in Italgt the time Fifty years later, in 2019, within the entertainment domain,
slowis no longer related to dance, but to the semantic field of food and tourism. Therefare, we
witnessing not only a change in the semantic prefererslensf b ut al so a change
Entertainment is no longer linked to gatheamghere people meet to dance and party, but rather to
social and/or personal activities, where peaga spend time together in a valuable social event.
Slow tourism is actually a new approach to holidays, where people prefer to invest their savings in

high quality activities, while supporting local tourism.

Looking closely at the collocation analysistio¢ selected years considered, we segthat in 1989

the main collocate ddlow is valzer(3 hits), in Englishwaltz. Once agairnn 1989the termis still

related to the semantic preference of dancing. Ten years later, in 1999, collosktesoarcigola

(1 hit), food (1 hit), collaboraziong(1 hit), degustazion(1 hit), enogastronomicffood and wine) (1

hit), andmovemen(l hit). By 1999slowis related to the SFMand entertainment events containing
our word of interest are mai nl gollaborandnegnEndlish Pet |
&collaboratio® which is mentioned among the collocates, refers to the teamwork and the partnership
involved in theSFM, so it cannot ydteconsidered as a general value of slowness. In 2009, collocates
arefood (9 hits),gusto(1 hit), Carlo (1 hit), hand(1 hit), qualita (2 hits),Petrini (1 hit) ristorante(1

hit). Again, collocates are related to the SFM. Dhly reference to something else rather than food

i s A s 0 whickaistde nickname given to tiaell-knownguitarist Eric Clapton.

By 2019, collocates o$low becomecucing Eataly, food, turismo and territorio. As | collected
articles only until April 2019, therareonly four texts for this yedn the corpusHowever, asioted

in the graph network (Figur27), slow is mainly related to food and to tourism. Food is linked to
cuisine ¢ucing, and to Eataly, which is a recent Italian food chain that supports local products and

commerce, whereas tourism is linked mainly to the promoti@iaxfal areaterritorio).

To conclude the ltalian analysis thie Entertainmentiomain | would like tohighlight the fact that
there are only tweotal references to other movements that developed from the f&Fither words
to Slow Tourism and Slow Dat&low Tourismis also linked to elements of sustainability sash
the environment (e.gslowandgreer), while Slow Daterefers to an initiativdy Mirabilandia an

Italian amusement park: Slow Date, which promoted a sorirad blate with a potential partner on

47 Slowhand is also the name of the fifth album by Eric Clagitahcame out in 1977.
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t he pearnslkliesl. What is interestinpough is that the modifieslow wasnottranslated ito

Italianin either of the two casesieaning that it might somehow be rooted within the Italian language.

b) The Domain of Entertainmentin The Guardiancorpus
Concerningthe use ofslowdin The Guardiad s Ent er t ai n me nt ourcsemardic n , I

preferencesf Music, Dancing Rhythm, ArtandTravel

1. Music

The semantic preferena# musiccompises elements regarding rhythnwhich refers taall music

genres €.g, ballads, airs,or rhapsody, styles €.g, bluesy,or groovy), parts of composition (i.e.

finale), and musicians(g, trio, quartet,or Beethovejwhich are associated to thlew movement(s)
(examples 38 37).Even ifthe phrasé®é s | ow mév emmght s s e em -esmablishedct ed
cultural movements linked to tH&FM, it actuallyrefers to the second part of a muttovement

musical piece andnore specifically itcorresponds to the second movement in classical music
compositions that are a slower part that usually follows the first faster movement, such a sonata for

example.

36. This misjudgment also affects the scherzo, which suffers frpereerselyslowtrio, and the

variations, which get bogged down in excessivahguorousdreamy speeds

37.The Concertante is at least more concise, with a scrumptious tune for its séniral
movementbut it never quite suggests real character or definition.

The semantic preference of Music allscludeselements referring to feelingisat may be evoked
when listening to music and, more specifically in this cassiol® movementsr to slow music.
Among these collocations there are no clear indicatbspecific connotations aflow, as it is a
relatively flexible adjective in English, and its meaningieamaccording to the context. In fact,
slow music can evoke sensations that go fromeditative and harmonic, to frenetic and
evolutionary,or even tospooky and ghostlyAgain, semantic preferences helemonstrateéhat
such adjectives in English can be used quite versadelmples 38 39).

38. As the piece progresses, the oboe's song becomes the thematic basis oékqtlisitesiow
section and a graceful scherzanastalgicmemories begin to tug.

39.He created a dynamism that carried through the whole piece and shaped the scherzo's tunes
with an acerbic bite, before tmeelancholicslow movement and the brassy counterpoint in

the finale.

114



2. Dancing

The semantic preference BDancing(40-41) contains all collocates related to dancing moves (i.e.
serpentinewiggle), and rhythms (i.esoft, swegt Again, here connotations sfowcan be positive,
when referring tesoft and sweetmoves, reminding us of romance, or they can refer to something

negative and boring (i.ecrap ballads.

40.Erection Section is London's only night dedicatecctap balladsand slow dancing all
presented with a hefty dollop of irony of course.
41.Where others windmill their arms or jam their guitars into their groinghKeerforms a

serpentineslow-motionballetaround his instrument.

3. Art

Collocationswithin thesemantiacategoryof Art are mainly related to the production or work in

the Arts such as theatamdpainting(42-44). Again,slow is variable andt can be associated to

either positive connotations.@, epic,or magig or negative €.g, long, or heavy connotations
(42) Architecture is gainfully slowart.
43)( ) he scoffs over one g aslowaltt'iniafassfdod@worldat i on

(44)Theslowmagicin question is that of contemporary painting.

4. Travel

The semantic preference bfavelmainly countsmeans of transport (i,éoat, and trair, whichcan
either be associated to the new form of tourism, narslely travelor to the sluggishness of a
particular means of transpoiow again, is quite versatile according to the context. What is
interesting here is that when it is associated toStoev Travelmovement,slow holds positive
connotations, no longer related to either time nor rhytiviich will be explored further on in #hi

section
Below | report collocates related to each of the semantic preferences that have been presented.

1 Music:evolution, evolutionary, exquisite, frenetic, ghostly, harmonic, hot, lonely, lovely,
lugubriously, majestic, meditation, meditative, melodic, nostalgic, parodies, poetry, quiet,
restlessly, rumbustiousness, seductivahpoky, strength, tender, vivalagio, airs,
arpeggio, ballad, Beethoven, blues, bluesy, concerto, countryctiaréixes, echo, final,

finale, funky, gospely, groove, groovy, handclagijterdo, jazz improvisations, lacy, long,
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lyricism, melody, modernism, perfeetlyned, pianissimaguarter tones, quasimbient,
rhapsodic, rhapsody, rhythm, scherzo, solos, songs, sound, symphony, Tchaikovsky,
telescopes, tempo, trio, tune, voice, waltz.
1 Dancing:belly [dance], crap [ballads], dancing, serpentine, skying, soft and sweet, solo,
wiggle.
1 Art: build-up, career, designed, epic, gently, heavy, long, magic, process, remunerative,
slow-burn, stage.

1 Travel:boat, ceremonial, delightfully, kilometer, meditative, nostalgic, train, travel.

Before movingonto my collocation analysis, | will brieflprovidetwo visual representations of the
collocation network$or slowwithin this domain, one from 1989 (Figuz8) and the other one from
2019 (Figure29). Both Figures confirm the trend of theeviously exploregemantic preferences. In
fact, both networks show the presence of elements suah,asovementmovementsmusic and

motionsurrounding our node word.
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Once again, as already specifiedthe analysis of the other domains, the modikEw holds
polyvalent meanings, and it is frequently used in English. Therefore, one of the main objectives is to
revealwhether and, if so, howlow has been used in terms of other social movementsmtrat
derived from the SFM.

In 1989, the main collocates stbwaremovemen(37 hits),that (20 hits),with (18 hits),motion(14

hits), fast (13 hits) movementg13 hits), like (12 hits). When looking closely ahovemeni&nd
movementgt is possible to confirm, once again, tebtwis referring to a specific part of a classical
piece of compositiorSlow motionalso, as previously stated, refers to either scenes, movies or again
to a particular musical rhythm (e.glow-motion bluek There is no referendeoweverto the SFM

nor to other possible cultural movements.

In 1999, concordances remain more or less similar to the ones of the previous ten yearsyeso still
find movemen(33 hits),with (32 hits),been(26 hits),motion(22 hits),this (17 hits),from (17 hits),

that (15 hits),their (12 hits),have(12 hits),work (11 hits),burning (10 hits),take(19 hits),pace(10

hits),i t (B0shits). Again, collocates refer both to music and to the Arts sé&eping the same
polyvalence of the modifier which seems to change connotations according to the context. Once more,

there is ndrace of the influence of SFM in other cultural sectors.

In 2009, 1004 articles within the Entertainment domain contain thd sfow. This results in 66
different collocates ranging from a frequency of 107 hits with the #atito 10 hits with the word
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movementdDespite the collocations being much more frequent than those in previous years, they are
still in line with the general semantic prefereacdreadydiscussed. Therefore, because of the
polyvalenceof slowand because of the similarity with collocates that emerged in previous years, it
would be pointless to look at collocations in detail for this year. However, as 2009 seems to show
some cases of the influence of the SikMther cultural movements, | deeidl to focus on theultural
movementso look at cdlocations ofslowwithin these new contexts and | found that there are indeed

some references to cultural movements that had developed from the SFM.

1 to poetry. To read poetry now is to be part of a Slow Language Movement. Poetry demands that
2 work or play. PISCES 20 FEB-20 MAR Talk about a go-slow week. If the simple act of getting from Ato
3 . S0l cheat and call Parsonage Farm from Go Slow England, Alastair Sawday’s celebration of
. Altogether now: iUndertaker, undertaker, please go slow Ni The Mercy Seat Nick Cave and the Bad
then that the hotel is listed in Alastair Sawday's Eat Slow Britain guide . . . bridge-house.co.uk,
has become the norm. But later this month, the Go Slow movement arrives here from Italy to
. ltwas my editor. "Can you write a piece about the Go Slow movement today? You need to stop
G2: Life at a snail's pace: The Go Slow movementis coming to the UK, but hitting
:the blasted soundscape of the start of the slow second movement, the exploded, eruptive
10 . We learn of the gangster's last pleasure and the Slow Food movement, the Mediterranean diet, the
11 of our own food culture and remember that the Slow Food Movement was set up to resist the
12 traditions remain enviable. ltaly is the home of the Slow Food Movement which, according to its
12 hip, young Kurds who seem to be members of the slow food movement without even realising it -
14 apply to them. | do think there has been a very slow creeping movement to adjust things. But|

e

w! ol ~

Figure30: Concordances ddlowrmovement Screenshot from Wordsmith

The concordance linem Figure 30, showthree movements linked to the SFM: ®Blew Language
movementthe Go Slow movemenandEat Slow References to th8low Food Movemert lines
10-11-12-13 are different parts of the same teitavhichthe other movements belong, showing a

link with the original Italian movement. In the first concordance, a tivea refers to theSlow
Language movemenwve find a reference to poetr@pening tle article it refers to, we get more
information about the concordance line of interest. In this case, the article is about the centrality and
the need of poetry within the fast life in which we are living. By skimming through the text, we see
words likequiet, calm and comprehensiomassociated to the movemeSBtow is then associated to
something meditativezat slowrefers to a cooking guidebook written by Alastair Sawday, who then

wrote the boolGo SlowEngland(also cited in concordance lines37-8), aguide on slow activities

to do in the UK. Agai n, t he movement 6s | ink
narrives here from Italyo (line 6), or in a m
specifying the country of promance. References to time are visible in line 8 Wilife atas nai | 0 s

pac®, again referring to Petrinios moviéoumeetd who

to stom, claiming the need of slowing down in this fast world weliameg in.
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Travel: Green: Watt ever floats your boat: Slow travel just got slower - and quieter. Dixe Wills
Place to Stay guides and the successful new "slow travel” series, was last weekend named
. It's surely time to promote the therapeutic value of slow travel. There is, of course, a certain irony here:

Figure31: Concordances of Slow Travel in 2009 Entertainment DomiEe Guardian.

made a fuss ofthese caves. Afriend and | took a slow train, changed at a country haltto a slower
rides through moonlit snow - Jenny Diski takes a slow boat through the fjords into the Arctic Circle
Travel: Adventure: Slow boat to Timbuktu: Once a byword for the ends
might make of it. Dylan still sings songs from Slow Train Coming to this day and he’s both never
back in an evening, whereas the novels implied slow train journeys from stations with steam
Christian, recording the gospel-influenced Slow Train Coming. Dylan biographer, Scott
(Luis Llosa, 1997} 11pm, Five It's an interminably slow boat trip up the Amazon, and the story’s hard
the show, while giving us some golden oldies like Slow Boat to China, speaks to the hip-hop
on and producing Bob Dylan’s first platinum record, Slow Train Coming, and countless more besides. It
on and preducing Bob Dylan’s first platinum record, Slow Train Coming, and countless more besides. It
:"Dontwantte go to Londoen? Then take the slow train.” Terence Adams Birmingham
paeans to the railways, Flanders and Swann’s The Slow Train.) The festival, which had been founded
been up since 6am and endured a tortuously slow train journey into the wilds of Kent. However,

Figure 323: Concordances ddlow+ means of transport in 2009 Entertainment Domaline
Guardian

Figure31 above shows concordances &ow Travel another movement connected to the SFM and
linked to tourism. Itprimarily refersto a new form of travel and of tourism, by taking tinoe
understand and getting to know the culture and the place one is visiting. What emerges is the use of
the adjectivatherapeutidin the third line, also associated to the wordlued In this caseslow is

part of a bigger project, one linked to the Swith sharel values and principles. By clicking &tow
Travelarticles, | was able to view my collocations in their wider context. | noticed that they were also
associated to means of transperg( slow train, slow bikegr slow walking as a metonymy aflow

travel Therefore, | started a new concordance search by looking/darfollowed any means of
transport(e.g, slow car/slowor train/slow boa}. Results arshownin Figure32. The combination
slowrmeans of transport can have different meanings according to the context. It can in fact
sometimes refer to a means of transport that involves taking time to reach a destination, like for
example in the last concordance line where# f er s t o fAda tortuously sl
casesit can refer to differenttype oftouristexperience, such as in the third concordance line, where

the wordadventurds associat@ with slow boatthatin this case, becomes a similestiw travel.

For 2019, Iremainedin line with the type of analysis carried out for 2009. This is because, once
again, collocates alowmainly regard the field of music and of the arts, which have been thoroughly
analyzed both with the semantic preferencebveith the collocation networks graphs. When looking
at the concordance lines slbwwithin the year 2019, | noticed some uses that \mgeenrelated to
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a sort of movement. Therefore, the analysis for this year takes into account collocastmvsiof
terms of cultural movements. From Fig@®&below, we can see the useSibw Walk Slow Radio
andSlow Cinemaln 2019, there is no reference or link teetSFM. Could the new values silbw

have alreadypeenassimilated withirthe variouscultural movemers?

among retired players, and the NFL's historic slow-walk on the issue) and the league’s owners’
the BBC released a host of new episodes in its Slow Radio audio strand. First broadcast on Radio
. 8€¢ Anne Teresa De Keersmaeker's Slow Walk in Paris. The Austrian artist Willi
choreographer Anne Teresa De Keersmaeker's Slow Walk is a mindful flashmob that has taken
S outantidepressants. We need more of that: more slow radio and more colouring-in." The label YBA
end of the spectrum. Often bracketed under the "slow cinema" movement, he is a master of the

WA -

P

Figure33: Concordances dblow- 20197 Entertainment.

With a closer look at the concordances in FigdBeslowwalk in line 1 is actually referring to a
metaphorical journey in history. However, in lines 3 arfslelv Walkrefers to a flaskmob created

by choreographer Anne Teresa De Keersmaeker in Parssp@&tiormance brought together different
artists and dancers, who performed a dance in slow motion through the streets of the aogest
against frenetic Parisian life. Again, what we notice in line 4 is the usénadful associated both to
slow and toflashmob The link with the SFM is nadlirect; however we can see the same line and
trend of protesting against something that is fast and frenetic. The purpose and sources that originated
a need of a new movement are the same, but appliaitdifferent fields. Moreover, with the use

of mindful we alsoseethe link withtherapeuti¢ used in 2009 when referring $tow travel Slow
Radid*® refers to meditativgpodcasts thabroadcast natural sounds such of those of nature or of
animals. Again, this is amovement createtb contrastthe fast consumption of music. From the
concordance lines, in line 5, we have our word of interest assoesiétiedvords such asnti-
depressantind colouring-in. Both Slow Radioand Slow Walk seem to be associated with issues
related to wellbeing. In the first case, walow Radiq it is something that was born witeintention

of giving meditation and space for inner peace, whitev Walkis more of a protest in order to slow

down to potentially carry out a lifestytd wellbeing

4.2.3.3Politics & Economics inltaly and in the UK

a) The Domain of Politics & Economics inLa Stampacorpus
Concerningthe Politics & Economic¢hereafterP&E) domain inLa Stampal identified one main

semantic preferenad Finance(examples 48 47). Thissemantic preferenaeainly groups together

48 Available at:https://www.bbc.co.uk/programmes/p05k5bg0
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collocates related to the semantic field of money (i.e., mawnomy, investments) and business

(e.g, companypr growth).

45)L'economia globale non & «all'italiana», me@lowEconomy chilometro Onel lavoro e

nella vita [Global economy is not "ltalian style", Slow Economy is better, km 0 in work
and life]

46)Descritta con le parolmcoraggiantidella nuova ecologiaslow growth si puo tradurre

cog: Andiamo avantpiano e con buon senddn line with the encouragindescription

of the new ecology, slow growth canibéendedas: Lets move forward slowly andith
common sensg

47)E slowmoney il nuovacredodel business[Slow money is the new busines®da]

Thecollocates related tBinanceare the following

Finance growth money investe (Gnvest$), economy consumismo(@onsumerisrd, company

businessimprese(Gcompanie§;

The two collocatiometwork graphs (Figur&4 and Figure35) are a visual representation of
collocations ofslow both in 1989 and in 2014. As there are no articles regarding P&E for the year
2019, | haveonsidereanly years1989 and 2014 in order to gain a broad idea of possible diachronic
change in the meaning of our node word. Figg#ewhich provides a close upf the year 1989,
shows a strong link betwegmowth andslow. Collocates of both new nodes seem to be intertwined
with one another such as for exametmlogia(éecology) andecologici(éecologid. | will explore

this in more detaiin the collocation analysis belowigure35 showsthe collocations oflowfor the

year 2014. In this casslpwis strongly linked to the SFM, as the nam®efriniandt h e Voo0dd d o
are both visible in the graph, with elements of finance such@gsg companies)economy, incasso
(income),client (clients) andconsumismgconsumerism). In this case, there seems to be an explicit
connection to the SFM and the field edonomicswhich | will explore in further detail through a

collocation analysisn the collocates aflow.
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The collocation analysis within this domain shows that therenly one occurrence stow before
1989, and that is for the year 1969 with the phrasal siexv down followed by its translation in
Italian rallentamento This refers to a potential economicasegy that could have been used to face
what seemed to be an economic crisis during 1969. The translatdtairan next to the English
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loan word was necessary because not all readers would have been familiar with the term used in the

field of econonis.

Figure 36 shows collocates aflowfor 1989.As we can see from the screenshot of the Wordsmith
concordance talslowseems to be mainly used in two cases: nasiely growthandslow down.

1 Domenica 5 Febbraio 1989 "LA STAMPA' AMERICA: « SLOW GROWTH», INQUIETANTE FENOMENO
cadere all'infuori dai giardinetti ecologici della slow growth e c'&@ sempre qualcuno pronto a
spinto fuori dalla zona sicurax e, se la morsa della slow growth continua, non sara ammesso in
del realismo gorbacioviano, eseguita sui ritmi dello slow-sorriso da Shevardnadze, un ministro degli
con le parole incoraggianti della nuova ecologia, slow growth si puo tradurre cosi: ‘Andiamo avanti
avanti piano e con buon sensox. Vista sul posto, la slow growth & |a benedizione di alcuni e la
sequiva la sigla LST. marinai traducevano in Large Slow Targets, Obbiettivi grossi e lenti. Le unita
piloti delle altre linee aeree. | piloti hanno attuato lo *Slow dow; hanno rallentato il lavoro nel rispetto piu
anche i piloti di altre linee, che per ora praticano lo «slow downy, il rallentamento del lavoro.
10 l'intera America. Altre astensioni dal lavoro o «slow downx, rallentamenti, tra cui il cosiddetto
11 di questa storia sono slow growth e .C.0. Slow growth & allo stesso tempo una moda, una
12 3 LUGLIO 1989 Gorbaciov e il Medio Oriente Quello slow-sorriso Il duro ma preoccupato discorso di
12 Singer. Le due parolechiave di questa storia sono slow growth e |.C.O. Slow growth & allo stesso
14 finalmente parte, assumendo pero il ritmo di uno slow. L'incaricato, infatti, dopo aver dedicato il

1]

-] 0 wun [ SN

'

Figure36: Concordances ddlow;, 1989, RE, La Stampa

Slow growthrefers to a particular econonpbenomenon thatccurred in the USA during those years

with anaimto slow down the construction of new houses in residential areastain cities, to both
reduce crime in the suburbs and to have more resources for the population. In concordance lines 2
and 5, (Fig.36) we see that the movement was linked to environmental issues such as ecology
(giardinetti ecologiciin line 2, literally Gecological garder@isandnuovaecologiain line 5, literally
ewecologyy. Slow down(lines 89-10-13) instead, mainly refers to a historical moment in which
pilots working for Eastern airlines went on strike after the company declared bank&ipteydown

is always followed by its translatiaallentamentg meaning that the English loavord might still

not havebeenwell-known or assimilated to the Italian language. Line 14 shows the ussl@ivin

the metaphorical field of danaéritmo di uno slow(literally, @he rhythm of a slow dandereferring

to the paceof Italy whenovercoming an economic crisis during the Craxi government. This time
there is no translation because, as already explored mligtession of th&ntertainmentoman,

the wordslowin the context of dancing had by then already been assimilated into Italian.

Articles in 1999 are mainly about the Slow Food Movements and how it was supported economically
both at a European and global level. Again, as suggested by the semantic prefdfarance slow

is associated with other English loan words suctneaingandmarketing Another term associated

with slow in this year iscredibilita (in English, &redbilityd. This is related to of SFM products,

hence once again to valuesopfality. Figure37 below shows collocates sfow for the year 2009.
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1 racconta I'epica awentura, presa a simbolo dello slow contro il fast food, della cucina mediterranea
style a lungo predicato dagli ecologisti, dai fan dello slow food e della frugalit& a tutto tondo, non A~ pif\‘
di oggi il nuovo mantra A" 1a lentezza. Dall'idea di Slow Food, che non poteva che essere concepita da
, capace di creare un fenomeno come il Salone di Slow Food e Terra Madre. C'A” il cliente del ceto
ha scritto di recente "Domande sulla natura di Slow Money", un libro-bibbia in cui ha esposto i
in un’intervista a Time Woody Tasch, profeta di Slow Money. Da dove viene il denaro e dove deve
slow money il nuovo credo del business Usa Dopo slow food ora si investe con lentezza La Stampa 18
E' slow money il nuovo credo del business Usa Dopo
della conservazione e del recupero. |l credo in Slow Money ha 5 comandamenti: dobbiamo
di comprare direttamente alla fattoria. "Chi investe Slow Money deve ridefinire il concetto di guadagno”,
in alto fra i primi 10. Dove subito sotto appare la Slow economy di Rampini: dopo aver esplorato
in classifica al McDonald's si preferisce I'osteria Slow Book. Letture da masticare con impetuosa
13 . Siraccolgono le firme a favore della "multa slow". O, per dirla in toni molto meno simpatici,
14 generale contre il logorio dei tempi moderni, ed ora Slow Money, programma che non poteva che
15 che nascere in America, dove il denaro A pane. "Slow Food ha aiutato a far crescere Ia
16 Al PUNTI Luciano Genta Scorre slow I'economy come |a Senna La Stampa 21

o8}

w

O W o~ 138

N -

Figure37: Concordances daflow for the year 2009,.a Stampa

What emergedhere is thgresence olow Monef?, a new movement linked ®low Food This
movement was founded by the American Woody Tdsegiromoe a type of economy that would
respect the order and time of nature and not
2008:X1). In concordance lines 5, 8, 9, and 14 collocates evegy related to the semantic field of
finance, with words such asbusinessand guadagno (dncomd). Just as the SFM began in
juxtaposition to the opening of the first McD
itself against the US economy. In fact, in line 15 the nature of the juxtaposition of the movement
emergesn how it places itself in aantext wheremoney is breaddove il denaro e panestarts in

line 6 and then continues in line 15). What is interesting about these collocations is the use of religious
metaphors when describing the movement. In fact, we Baopheb (profeta’i line 6), when
referring to Tasch&he new credd (il nuovo credo-line 5) and&dive commandments(i cinque
comandamenti line 9) when referring t&low Money Values ofslow in this case, seem to be
promoted and encouraged not only as a philosoptiyadifiestyle to follow, but more like a religion.

In the lastline, there is a reference ®low economywhich, when opening the file with the view
option, we can see is related to a sustainable type of economy.

b) The Domain of Politics & Economics inThe Guardian corpus

P&E in The Guardiarshows a semantic preference in the usglak that is very similar tahat of

La Stampan Finance(examples 4819). Again, this semantic preference groups collocates related to
the field of economy anspecificallyto banks, moneycgpital, cos}t, economic situationgfonomic

financial, proces$, growth ratesgrogressrates recessio).

4 Website of Slow Money available dittps://slowmoney.org/
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48)Mark Cliffe at ING Barings interpreted Mr Duisenberg's comments tha¢ an ratesvas
'very close' and that they would reassure critics who had been concerned thaktied
beentoo slowto raise borrowing costs.

49)Prescott insists that putting a keaon what Margaret Thatcher called 'the great car

economyis necessarilglowandexpensive

More specificcollocates relatdto the field ofFinanceinclude bank, capital, change, consumer,

consumption, costslow] down, economic, economy, financial, government, growing, growth,

inflation, interest, market, pace, political, process, progress, rates, recession, service, spending

Again, looking at diachronic changes slbw within this domain, semantic preferences seem to

remain stable throughout the years.
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Figure38: Collocations network o$low within the P&E domain in 1989The Guardian.
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Figure39: Collocation network oglowwithin the P&E domain in 2019The Guardian.

Collocation networks in Figurd8 and Figure38 may confirm what havejust statedslowis used

in different waysand, particularly in this case, it is related to the semantic field of finance. From both

graphswe notice words such gsowth, rates progressandmarket The only main difference is the

appearance of collocations with the wanxitin 2019.

oo

2 point of view. The world economy is predicted to slow - Brexit, China, emerging markets and the US

3 votes’ plan but edges closer to ruling out.... "A slow Brexit, which extends article 50 beyond 22 May
May has urged MPs not to condemn Britain to a "slow Brexit" this week, as she conceded she did

criticism of a Norway-style deal, which she called a "slow Brexit". Page 2 of 3 PM concedes lack of

Figure40: Concordances of Slow Brexit within P&E domairyear 2019.

In Figure40, in concordance lines 3, 4 andslbw Brexitseems to refer to the process the former

Prime Minister Theresa Mayusedto approach the Brexit deal expressing B&ong desirgo

negotiate and ambitious free trade with the EU. It seamikis case, thatlowi s

by

at the time and carefullyo. There

it seems to be used with its semantic connotations of time.

equal to

I s uas,gathprar t i

In fact, there is no evidence of any new movement related or linked to the SFM, nor to any of the

new potential values alow. However, aslow growthseemed to beneelemenin commonwith the

Italian corpus, | decided to check whether there were any similarities or differenceghatthad

beenpreviously analysed.
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. Its gloomy forecasts for Britain - which include slow growth for the nexttwo years and no
to introduce net tax cuts to offset the impact of this slow growth of public spending by boosting private
banks by debtor countries as a cause of their slow growth, amounted to Dollars 1.2billion in the
of 1989. In accordance with past relationships, the slow growth rate of cutput would have been
goes on imports, and directly add to inflation. But slow growth also involves risks. If the markets
of between 1 and 5 per cent, and that the current slow growth of MO would bring it within target before
partly reflects the costs pressure, as well as the slow growth in sales. As for the car sales, it may be
umbrella of Corporation Tax, itis hoped the present slow growth in ESOPs through share trusts will be
even atthe risk of a prolonged period of painfully slow growth or a recession. However, his
surplus is one of the main reasons for this years slow growth. Economists expect growth to be no
and plant machinery has been so low that even with slow growth and rising unemployment, the signs
risks will be compounded by politics. Relatively slow growth is needed because the only other way
Dewhirst, explains that sales showed a relatively slow growth rate of 8.9 per cent so the group had to
, actually implies very little growth through the year. Slow growth also contributes to a slight fall in the
landing’ for the UK economy. While this might mean slow growth of around 2 per cent for the next two or
a danger. The more likely outcome is two years of slow growth as inflation is squeezed from the
pursuit of monetary rigour even at the cost of slow growth has ensured thatitis one ofthe most
appraisal states. "At this stage we would expect very slow growth to continue in 1990 as well’ As as
interests and threatening to produce 'stagfiation’, slow growth but high inflation. In his speech today,
. The political danger is that stagflation - slow growth, high inflation - will drag on. A sudden
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Figure41: Collocations of slow growth 1989-P&E The Guardian.

and culture; lower energy consumption and slow growth; give government help to homeowners
to pick up in 2010, rising unemployment and slow growth in household incomes is setto act as
of millions of dollars in annual aid until 2023, and slow growth with economic activity consisting
by 2016 in consumers’ bills, before falling back. Slow growth The recession continues. Low gas
service. Although it has experienced slow growth since launch almost three years ago -
that would be illegal for Mexico under Nafta. Slow growth means limited job creation, all the
but outstrips Tesco: Chief executive predicts slow growth in economy: Sainsbury’s shares are
newspaper boardrooms looking anxiously at the slow growth of income online. Charlie Beckettis
in exports, poor demand at home would continue to slow growth. "The fact that manufacturers are
said: "The economy will be on a fragile path of very slow growth, as we continue to feel the lasting
said: "The economy will be on a fragile path of very slow growth, as we continue to feel the lasting
. This would have been undesirable, since it would slow growth and raise unemployment, but it still
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Figure42: Concordances aklow growtlo- 2009-P&E The Guardian

Figure4l showsthecollocations oklow growthin 1989. It seems that our word of interest is mainly
followed by word forms referring tceconomic processee.§, rates, inflation,or stagflations,
meaning thaslowis used with connotations related to time (ia®y economic process that requires
time to develop). Figurd2 shows collocations oflow growthfor the year 2009. Only the first
collocation line refers tdSslow growthin the same way as reported in the Italian newspaper. In this
case, collocates are related to the environment suébwees energy consumptiorand to other

positive values suchsa&ducationculture,andhelp. However, despite one case in the whole corpus
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referring to Slow Food (Figuré3), there seems to be no referenteother movements that could

have developed from the SFM, such as Slow Money.

Does slow food have to go on the back burner during a
foods such as those |abelled organic, fairtrade or slow food. Some will decide thatthese can now be
a meal of it If you're in the capital, head down to the Slow Food Market at the Southbank Centre to enjoy
. When | recently interviewed the founder of the Slow Food movement, Carlo Petrini, he was broadly
S Petrini, he was broadly upbeat about how well the slow food producers around the world will cope

Figure434: Concordances of Slow Foad20091 P&E - The Guardian.
Whenreadingthe article related to the SFM, we find that the movement is cited as a positive example

W N -

P

of coping with the economic downturn. It is associated with vaduel asustainabilityandethics

4.2 3.4 Societyin Italy and in the UK

a) The Domain ofSocietyin the La Stam corpus

| shall now carry on with my analysis focusing on the fourth main domdia iStampanamely
Society which represents 5% of the whole collected corpus. Unfortunately, for this domain, articles
are onlyavailable for 19892004, 2009, 2014 and 201®nce again, in order facilitatethe reading

of this section, collocation analysis will be provided for only some of the years, to track the significant
semantic changes. Therefore, | will report the collocation analysisdoy &fteen years1989, 2004

and 2019.

Once again, before going into detail, | will explore and report the three semantic prefereshoes of
that | have found for the selected donsagi MovementandPhilosoply (examples 50 52). What

falls under the semantaategoryof Movementis related to the expansion of the SFM to other fields.

In other words, it includes those areas that began to adopt the SFM philosophy, for edample
BookandCitta Slow, andSlowSex This semantic preferenadso gathes elements related smcial

events and aspects related to the SFM sisadducation (i.e.didattica) and agriculture initiatives

(i.e., prodotti, terra). It also includes collocates related to the nature okl movemets (.e.,
manifestazioneand tosymboliclocationsof the SFM(i.e., presidio.

UnderPhilosophy | have grouped together those collocates that refer to features and characteristics
related to any of the movements, suclcalkaborazione(&ollaboratiord), ideologa (Gdeologyd,

gualita (@ualityd andsogno(areand ) .

50)San Francisco inventa il club dellslow sex": 'Meditazioneorgasmica con partner

maschili vestiti e asetticjFrancisco invents the "slow sex" club: "Orgasmic Meditation"

with aseptically dressed male partners.]
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51)E contro la "desertificazione" landiesieme a un gruppo di libraigirogettofislowbookK’,
per mettere insieme librerie di catalogo ed editorigdialita [And against the
‘desertification’, together with a group of booksellers, | launched the 'slow book' project
to bring together bookshopsid quality publishers.]

52)Cosi Vanessa Incontrada, che da sempre incarfiéodafia «slowliving» del marchio,

ha disegnato la sua nuova capsule collection all'insegna dell'h&ghealitiltuotempo

(...).[Vanessa Incontrada, who has always embodied the brand's "slow living" philosophy,
has designed her new collection under the hashtag #takeyeurtim( € ) . ]

Thecollocates for each semantic prefereaceas follows

1 Movement Book Citta, Food iniziativa, lettura, manifestazionemovimento orgasmica

presidig prodotti, Sexdidattica, qualita, manifestazione, prodotti, tetra.

1 Philosophy collaborazione, ideologia, qualita, sogno

Figure44 and Figuret5 below provide us with two different visual representations of the collocation
networks ofslow, one from 2004 and the other from 2019. | decided not to compute a graph from
1989sincethere isa singlearticlefor that yearand it would nohaveprovidedmuchinformationon

the collocates o$low. Figure44 gives us a visual representation of the collocategavfin 2004.

As we can see, the strongest collocates related to our node word are mainly prepositions and words
related to new movements, suchBsok and Food Further away from the center, collocates are
related are variated such aserca (Gesearch, biodiversita(dbiodiversitd), vincitore (wvinnerd,
fondatore(ounded, passaparolgdvord-of-mouthd, librai (book sellers)psterie(dGavern$), citta

(&ityd. In 2004, we can see that the concept of slowness starts to be disseminated in other fields,
creating new movements such@ew BookandCitta slow Once again, biodiversity seems to be a

new positive oncept linked to slowness.

Figure45 representslowin 2019. | will remind the reader that this visual representationaovgrs

the first four months of 2019, so the number of articles is limited. Whateadynotice is thatood

is no longer in the picture, not evérconnected to the closest arrow of our node word. This might
mean thaslowhas already beesssimilated as a loan word and no longer needs an explanation or a

specific link with its origin {e., the SFM).
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Figure45: Society domaini 20197 La Stampa

We shall nowtakea closer look at the collocatessbdbwfor each yeaunder considerationFor 1989,
there is only one article, which is about a social event linked to Slow Food. Collocatew afe

food mangiare(Gab -2 hits), movimento(Gmovemef - 2 hits), mondiale(dlobab -2 hits) and

ristorante (&estaurari-1 hit). As we can see, despite the article being classified within the Society

domain,slow s still linked to the semantic field of food and the SFM.
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In 2004, we have a total of saxticles Collocatesof slowarefood (5 times),Carlin (2 twice), Book
(twice). When looking at the concordance pattern list we see that on the left of our node word, at L1
position we find words such aBrogetto (roject), premio (¢rized, citta; at L2 modellg
passaparolacurate(daken care by, fondatore(dounderd. At L3 we findarea, vincitore (dwinnerd,
ricercare (do research, librai (dook seller§, andPetrini; at L4 Puglia, Carlin, ltalia, editori; at
L5 Moratti, Osterie Gruppg Carlin andFondatore On the right we find at Résempigexample),
at R2Stefangconfessd@onfessed, at R3saranno(dwill bed, stampa@res$), VancouverBonilli,
Giuseppemeditazionddneditatiord); at R4Laterza novembrgdNovembed), insieme(Gogethed),
biodiversita (diodiversityd, direttore (directo); R5 librerie (dookshopd, gente (Gpeopld),

Canada

Looking atthe collocates, we can see that it is around the third and fourth level on the right that we
find elements connected to the new values and activities relatstbwp such asbiodiversity
meditationandcollaboration Proper names that we see listed amongahlecates, areitherrelated

to famous people that have been invited to vouch for different slow movements during various public
events or to publishing houses and citi€dome of the people that are mentioned are the Italian
Politician Letizia Morattj or the cefounder and founder of the SFM, Stefano Bonilli and Cantin
CarloPetrini. Vancouver, the Canadian city, is mentioned as a place where the principles of the SFM
have spread and have been applied to the wider context of the city. SFM is not only migrating to other
movements, but it is also crossing borders and influeratimgr countries. In fact, for the first time

we see the mention @€Citta Slowo (Glow cityd), that started in Vancouver, Canada. This might be a

bit of a paradox if we think thamovement founded with the idea of promoting what is |tioaih
becomes gibal. Thedslow city movemeritencourages people to slow down their frenetic everyday
life rhythms and to make cities more human. In 2004 we also see the appeathecai Book
movementcreated to encourage peopderead properly and concentrateare book, as books are
considered a precious food that needs to be protactedns otbiodiversity. Biodiversity is another
collocate ofslow thatis linked to the physicist and economist Vandana Shiva, who won the Slow
Food for Biodiversity prize in Porto in 2001, fighting ftire protection of local culture and the

preservation of biodiversity.

Theconcordancesom 2019arevariante(dvariatiorg 3 hits),giro (&our§ 3 hits),panoramadviewd

2 hits),classico(&lassi@ 2 hits) andour (2 hits). Taking a closer look at the concordance pattern
list, we notice how collocates ai@undboth on the left and on the rigsideof our node word. This

is also visible in Figurd6, which shows concordances sibw. At L1 we find collocates such as
variantg memadr, filosofia, at L2 promotore citta; at L3: incarng at L4 panorama sempre

(Galway<), battuto (drequented), while at L5mondq andabbassataAt R1 we findshoppingand
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living; at R2classicoandrispettato(Gespected, at R3marchio(dbrand andcompanywhile at R5
ospiti (@uest$), passi(Gstep$), disegnatqdesigned andnegozi(hop$. Once again, the SFM is
beginning to spread into other fields suclslasv shoppingandslow living.

As notedwhencommenting thgear 2013raph, the link between the name of the new movements
and the SFM is not explicit, almost aghe wordslow has become accepted in Italian and that its
connection tslow foodare now takeffor granted. Th&low Shoppingnovement (concordance line

1) encourages people to support the local economy by keeping shops in atyatieat This was
promoted inBorgosesia, in the province of Vercelli in Piedmont, which is close to where the SFM
began. Therefore, even if not dixfily mentioned, the link between the twodsite obvious.Slow

living (line 3) is related to a different approach to fashion and to fgleante slow(literally the
Glow variang line 5) instead, refers to an alternative to the classic walking route in the Alps. The
Gslow varianbpromotes a different ski tour for those who enjoy walking; sty functions asan
ordinary adjective used to qualify a noun, without being assdciatany movement in particular.
Onereason this could be happeningthat slow has already been assimilated and integrated into
Italian, therefore it needs no translati&@ven if there is no explicit reference to the SFM, shaav
walking option is still linked to the semantic preference of wellbeing and the environmentcasone

enjoy the view while walking.

1 di serrande abbassate e farsi promotore dello slow shopping. Ai proprietari dei negozi, anche se
2 controlli. Solo spiegare al mondo che questa citta & slow, va rispettata. Dunque gli ospiti la devono
Incontrada, che da sempre incarna |a filosofia «slow living» del marchio, ha disegnato |a sua

di Sex & Rage, Eve Babitz, che dopo il memoir Slow days, fast company torna in libreria con

S conosciuto, e quindi meno battuto, & una variante slow del Giro dei 4 Passi, come lo sono la

6 Ski Tour Panorama, ecco |a variante slow del classico Giro dei 4 passi attorno al Sella

ol

Figure46: Concordances aflowin theSociety Domainr2009- LA STAMPA

b) The Domain ofSocietyin The Guardiancorpus

Regarding the use @low in the Society domain iThe Guardiancorpus | consideredhe same
years 1989, 2004 and 2018sthe analogous domain lra StampaHowever, because this domain
is sobroad it was difficult to spot the main semantic preferencedaM. | did, however, manage
spotonenoticeablesemantic preferencAbility (examples 538 55). This semantic preferengeoups
togethera number of actionthat indicate something that takes some time to be ach{ege slow

to react).

53)She wadyperactive naughty quitemanipulativeof men andlowat schoal

54)Some police forces are stowat answeringoutine phone calls that frustrated callers are
clogging 999 lines with noeargent requests, according to the chief inspector of

constabulary.
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55)As with previous "waste mountainsfor example, when ministers failed to anticipate EU
legislation on the disposal of old fridges containing CF@& governmentlso seemed

slowto react tahe growing car crisis

Below | will report the collocates fahe semantic preference that | have just described:
1 Ability: react, recognize, starting, stop.

Figure47 and Figurel8 provide a visual representation of collocation networks of the Society domain
for 1989 and 2019. Before going into further detail with the collocation analysis, | will briefly
comment on the two graphs. There is not much difference in terms of colloicatios domain. In

fact, despite being thirty years apaine collocates oslowseem to remain more or lessnstantin

both graphsslowis linked mainly to the use of the same collocates sughoagh paceandprogress

therefore not revealing argygnificant semantic change in their use.

Span: § <> §
Types: 45 / 15423
Tokens: 153747

Stat: 0Ol - Freq

.r.'rocess *m . .r"ace
.’ st f out .\t

Figure47: The representation glowin The Guardia® s S o c i eitygar IB89ma i n
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The fact thathe collocates showo significant variatiovertime,indicateghat there is no semantic
change in this domain and that this casea specific diachronic change the adjectivewould not

make much sense.

| believe however,that one important point teeiterateis whether and possibliiow slow has
developed and has been used to support other movements that are analogous to the SFH4. Figure
shows the use aflowwithin new movements in the Society domain. Among those mentioned, we
seeslow fashion (line 1) andslow art (line 2). When openinghe slow fashion article, we read
informationdescribinghe movement. Again, there is no clear reference to the SFthéobnceps

share principles. In facthes | ow f ashi on movement i s, citing
making over the wearingbo, t her emeogelr fact, milslone s o f
fashion people within the sewing community (line 1) are valued more than the fpstdloict itself.

In the second concordance liskgwartisdefinedby c ont raarstt :i M sd ofwmast wor
more evokesthe core valuesand the nature of the movement, which is that of juxtaposition and

counteing thetrends thatseemto follow globalization, consumerism, and fast consumption.

Once again, there is no explicit reference to the SFM. This might mean that the original values
promoted by Petrini back in 1989, have been already assimilated by society and stakeholders.
Therefore, wheslowis followed by any form of initiative or activity it might be carrying all the new

connotations that were given to it whitte SFM was founded. In line 5, Slow Money refers to a
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movement that was started in the USA. As we can see, atkieshancedby the fact that it i& non

profit organizationand opening the article we read that it is linked to elements of sustain&idity.
cinemain line 6 refers to movies that are characterized by long takes, and where scenes last longer
than one would exme. In line 3the Slow Presenter movemengfers to the style of two British TV
presenteresamedAnt and Dec. It is not a real movemdke the SFM butrather a different approach

to television, in which the twpresenters ake t heir ti-mpoéessadwponoi dgde
Even if it is not a real movement itself, we notice once more, the natsi@xdsoneof contrasting

itself against someiig.

goes on that never gets worn. "There is a big slow fashion movement within the sewing
2 over one garish installation, arguing instead for "slow-art" in a fast-food world. Classification
are never moving too fast. They are like a two-man Slow Presenter movement in a3 world of
of gay clergy, but not all, and it did not stop or much slow the movement of opinion within the
S ofthese investors by networking with members of Slow Money, a nonprofit organization that promotes
end of the spectrum. Often bracketed under the "slow cinema" movement, he is a master of the
too surprised if fast-food joints begin to cater to the "slow food" movement, just as gigantic petroleum

i~ w

Figure49: Slow movements in the Society domain 192919 The Guardian.

4.3 A comparison of the perceived use of the worglowin spoken English and

Italian

In thissection,l will discuss the results of a survey conducted on a sample of Italian speakers and
on a sample of native speakers of Englighich revealshar percgptionson theuse and

connotations of the worslowin different domains and contexts of life.

4.3.1Perceived use of the wordglowin spoken Italian

Out of the240 Italian respondent&ho took part inmy survey 30 stated that they had never heard

the word ofslowand thus were excluded from tharvey Of theremaining210 participants, 50.5%

were females (49.5% males), with 44.3% afyech 18to 30, 26.2% between 31 and 45 and 29.5%
older than 45. The samplehgsed in terms of education as 77.6% of participants dedlzaethey

hada degree or a postgraduate qualification anig 22.4%declared to hold high schooldiploma

or less. However, performing& test between the education of respondents who took part in the
survey and those were excluded from the analysis | did not observe any significant correlation
(6°=1.74:;d.f.=1; p=0.19) and thus this characteristic does not seem to affect their knowletthge of
wordslow. Furthermore, 29% of them stated that they were of a modest or difficult financial situation,

63.3% a goodfinancial situationand 7.6%reported havingexcellent economic conditisn
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Participants were distributed across Italy as follows3@3from Northern Italy, 15.2% from Central

Italy and 21.4% from Southern Italy and the islands.

The questionnaire opened wit hslofiHlvae pyoui teivee
AfHave you wever h e slowdto defme sorsieng else lother thao exgbressing
doing/expressing issues related to tim@hesequestionswere then followed by a table where
participants were asked to indicate the perceived positivity and/or negatigitywofised in several
domains. Results show thayem though all participants had heafdthe wordslow, the perceived
negativity or pogivity of this adjective appears to be unknown to several respondents expressing
their view for the different domains identifiéa the diachronic analysis. Figus® shows that, as
expected, food is the domain (94%) whereubkeof slowis mostly perceivedpositively, probably
because of the influence of théo® Food Movement in Italy. However, the perceived use of this
adjectivealsoappeared to bmostly positivein other domains such tourism (86%), society (81%),
economics and politics (75%gport, (72%) and entertainment (70%); while it seems rather low for
medicine (51%).

FigureSli | | ustr at es r e s plawmthevarioss@omaiesr Theeepdr has shovothat
on average this adjective has a strong positive connotation for((fd.46;s=0.76) and tourism
(6F1.09;s=0.90), a positive connotation for entertainmecft(q.64;s=0.94), and societyof0.37;
s=1.16), and a negative connotation for medicafe@.19;s=1.15), politics and economicai-0.48;
s=1.09), andsport ¢F-0.54;5=1.03). The onesample itest performed on the connotationstdwin
these domains indicates that their means arsigtiificantly different from zero other than for

medicine.
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Figure50: Perceived use of slow in differedbmainsfor the Italian sample
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Figure51: Error bars of the directiofor perceived use aflowby domainin Italian.

Despite these findings confirming the wosldwhas increaseit different domains of Italian culture,

only 29.5% of respondents could express their perceived negativity or positithisfeordin these
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seven different domains. For these participants, the index of the perceived general connotation of the
word slowwas identified after having observadjoodv al ue of t he Cr foomthac hoé s
reliability test Considering the theoretical scomsthis index could have ranged betwe&d and

14, results indicate that none of these participants rated its use totally negative or, poste/éhe
actualrangewasfrom -7 to +11 with an average of 2.11 amdtandard deviation of 4.47. Thus, on
average it seems that the segment of participahts to evaluat¢ghe connotation oglow in all

domains perceive the use of this adjective more positive than negative.

Furthermore, | have observed interesting differences analysing the scores of thisyigdader and

age. The twavay ANOVA results (Tabld1) show a significant main effect for age4.24;p=0.02)

and a significant interaction effect between gender andrageZ0;p=0.05) Theestimated marginal
means are highlighted in Figus2. Therefore, there seems to be a correlation between the positive
perception oklowandthe age of the respondents,aanore positiveperception increases with age
Interestingly female respondentgtween 18 and 30 years old show a negative perceptsiovef

x =-1.44) in comparison to males €-1.44) of the same group age, while males between 31 and 45
(x=0.43) andolder than 45 x=2.50) perceive the use sfow less positive than females aged
between 31 and 45x(=4.60) and older than 45<E4.40). The reason women might percesiaew

in a more positive way than meould be due tevomen facing anorefreneticdaily routine often

having to cope with more tasksan their male counterpartsoth inand outside theome

Table1l1l: Two-way ANOVA table for the perceived connotation index of use.

Source Type Ill Sum of Squares  Degree of freedom Mean Square F Sig.
Corrected
Model 251.057 5 50.211 2.90 0.02
Intercept 209.697 1 209.697 12.12 0.01
Gender 15.259 1 15.259 0.88 0.35
Age 146.713 2 73.356 4.24 0.02
Gender * Age 110.779 2 55.389 3.20 0.05
Error 969.153 56 17.306
Total 1497 62
Corrected Total 1220.21 61

2R Squared = .206 (Adjusted R Squared = .135)
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Figure52: Estimated means of the perceived connotatiasiayl by gender and age.

Concerningthe frequency olow usedto describe aspects and eveimteveryday life, Tablel2

shows that many respondehtginever or rarely heard the usestdwin many contexts. For example,
this is the case of fAFor doing something orig
or performanceso and ATo express a neglfofi ve
participants stated thdyad never heard or rarely used this adjective. However, for other contexts
such as fATo enjoy | ife without stresso, ATo pl
half theparticipants statethat they haaftenor always heard the usesibw. These patterns are also

confirmed by the means of these frequencies presented in the last column b2.table

This analysis was further explored performing a hierarchical cluster analysis to see whether it is
possible to kassify groups of people according to the frequency theyslose The dendrogram of

Figure 53 shows that a two clusters solution was identified. This is also confirmed by the
agglomeration schedule reported in Appengliwhere the last two coefficients show that the two
solution maximizes the distance between these two groups of participants (21.26%)13 able
illustrates that Cluster 1 consists of 48 participants and has a centroid of 1.26 (s=0.47), while cluster
two graups 162 respondents with a centroid of 2.01 (s=0.58). As respondents in Cluster 1 appear to
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adopt the ternslowmor e f or negative aspects | have | al
frequency userso (HNFU), whi | eslowrhocedoeits gositve p e d
aspects, and thus | have named them Ahigh posi
of the perceived connotation index of the HNFU cluster is negefed (77;5=2.77), while that of

the HPFU group is positiveaf3.14;5=4.28). The mean difference between HNFU and HPFU was
significant to the independent samptest (=3.91;d.f.=60;p=0.001) thus confirming the robustness

of this segmentation.

Table12 Usage fequencyfor slowin the Italian sample.

Items Never Rarely Sometime Often Always Mean

Wellbeing of people 18.6% 14.3%  25.7% 38.1% 3.30% 1.93

Rediscovery of local tradition: 21.9% 13.3%  28.1% 34.8% 1.90% 1.81

For doing something original or differer 27.1% 26.7%  30.5% 14.3% 1.40% 1.36

To enjoy life without stress 5.70% 3.80%  22.4% 56.2% 11.9% 2.65

To change lifestyle 11.9% 9.10%  28.6% 47.1% 3.30% 2.21

Action to protect the environmer 14.8% 19.0%  35.2% 29.1% 1.90% 1.84

To promote local good: 10.0% 12.4%  18.1% 48.6% 10.9% 2.38

To comment on economic negative events or pattt 17.1% 26.7%  37.1% 16.2% 2.90% 1.61
To comment on negative aspects of the technol 15.7% 23.3%  31.4% 27.1% 2.50% 1.77
To comment on negative sport eventperformances 27.1% 30.0% 26.2% 16.2% 0.50% 1.33
To express a negative judgement about pet 29.0% 25.2% 352%  9.5% 1.10% 1.28

Table13: Frequeng means of the use sfowin the Italian clusters.

Cluster 1 Cluster 2
Items (N=48) (N=162)
Wellbeing of people 0.83 2.26
Rediscovery of local tradition: 0.58 2.18
For doing something original or differel 0.71 1.56
Actions to protect the environmel 1.31 2.00
To enjoy life without stress 1.75 291
To change lifestyle 0.92 2.59
To promote local good: 1.21 2.73
To comment on economic negative events or patt 15 1.64
To comment on negative aspects of the technol 1.96 1.72
To comment on negative sport events or performai 1.85 1.17
To express a negative judgemahbut people 1.19 1.31

Finally, in the HNFU segment, the majority of respondents are male (56.3%) aged betwa&@n 18
(62.5%) with a degree (68.8%), while the HPFU cluggsrimarily female (52.5%) with a degree
(80.2%) and more or less equally distributed actiosslifferent age groupsdowever, none of the

differences highlighted between these two segments were significant to the chi square test.
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Figure53: Dendrogranfor frequency of the wordlowin theltalian sample
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4.3.2Perceived use of the wordglowin spoken English

A total of 118 native speakers &nglish took part in this surveyhere59.3% were female (40.7%

male), with 31.4% aged between 18 and 30, 22% between 31 and 45 and 46.6% older than 45. The
sample is bised in terms of education as 83.9% of participants declareitiga degree or post
graduatedegree andnly 16.1 %had ahigh schookducatioror lessOverall 31.4% statethat they

were ina modest or difficult financial situation, 55.9%ba goodsituationand 12.7%reportedan
excellent economic condition. Native speakers were distributed d&emgésh-speakingcountries as

follows: 61.9% from the UK, 21.2% from North America (US and &) and 16.9% from Australia

and New Zealand.

Similar tothe Italiansample several respondentge unable to indicate @erceived negativity or
positivity of slow, in the different domain®ven though all participants were native speakers. Figure
54 shows that, food (89%) and medicine (67%) are the first and last dojnstias we foundh the

Italian sample. This probably confirms the fact that first of all, tioev3$ood Movement is we

known internationdy and second, that sleaooking techniquegould also be used by several
respondentsOn the other hand, it seems thlmwmay not baisedmuchin the context of medicine.

The direction of the perceived use of thdjective appears to be quite high also in the remaining
domains. Differences are not relevant other than for sport (83%) and tourism (71%) which are

respectively higher and lower than the Italian sample.
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Figure54: Perceived use dflowin different donainsby native speakers of English
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Figure55illustrates the perception of the connotationsloivin the various domains. The error bars
of 't he ppercepiion ospwapercesvéd show that on average this adjective has a positive
connotation for food ¢fF1.04; s=0.82) and tourism ¢fF0.17; s=1.17), while it has a negative
connotation for societyaf-0.14; s=1.09), entertainmeniaf-0.49; s=1.05), medicine ¢F-0.549;
s=1.08), politics and economicaff-0.82;s=0.90), and sporiaf-0.96;s=0.87). The onsample t

test performed on the connotation sibw in these domains indicates that their means are all

significatively different from zero other than for t@m and society.
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Figure55: Error bars of the directiolor perceived use adflowby domainby native speakers of
English

Without consideringhe food and tourism domains, the connotatioslafv among native speakers
would have been absolutely negative. This might mean that the Italiam&spdsitively influence

the food and tourism sectors, which are closely linked to one anotligrglish speakingountries.
Thisfinding is in line with the internationalization of the Slow Food Movement (Fontefranceso and

Corvo, 2019).

Surprisingly also only 31.4% of nates speakers could express their opinion on the connotation of
slowfor all seven domains. Thus, considering the small difference with the Italian sample (29.5%),
this aspect seems to be related to o#fhement rathethan to the use of this word by natieenon

native speakers. For these participants, the index of the perceived general connotation of the word
slow was identified after obseing an acceptable al ue of t he Cr dronbthec h 6 s
performedtest of reliability. Considering that the theoretical scores of this index could have ranged
between14 and 14, results indicate that none of these participants rated dsnugketleynegative

or positive.The resultingrange of this index varies frori0 to +8 with an average e2.35 and

standard deviation of 4.12. Thus, on the average it seems that the segment of nativeageakers
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evaluatehe connotation oflowin all domains perceigthe use of this adjective in a more negative
than positie way. This result is diametricalopposed tdhe Italian sample, confirming thafowin

English speaking cultures is used imarenegative way.

Investigatinggender and ageye find female participants@=-2.90; s=3.91) perceiveslow more
negatively than male«-1.62;s=4.39), while older participant(-1.58;s=4.34) perceive it less
negatively than respondents aged between 30 ar&4580;s=3.55) andheyounger than 3@roup
(&-2.67;5=4.67). However, these differences @@t significant to the ANOVAwo ways,and

these results could be relatediie small sample size of native speakers.

Concerninghe usagdrequency oslowwhen describing something positively, Tahkeshows that

many respondents have never or rarely wused it
somet hing original or differentori éldl wo syfmbdm
| ocal goodsodo and nAct iomthanthalf offthe panticipards stateddhatitheyg o o
had never heard or rarely ussibw. Oonl vy, ATo enjoy I|ife withou
respondents stated that they had often or alwayssleedh a positive way. These patterns are also

confirmed by the means of these frequencies presented in the last column d#fitable

Tablel14: Usage fequency otlow of theEnglishsample.

Never Rarely Sometime Often Always Mean

Wellbeing of people 15.30% 16.10%  41.50% 27.10% 0% 281

Rediscovery of local tradition. 19.50% 28.00% 35.60% 15.20% 1.70% 2.52

For doing something original or differet 33.90% 31.40% 27.10% 5.90% 1.70% 2.10
To enjoy life without stres:  3.40%  7.60% 28.80% 52.60% 7.60%  3.53
Asynonymforfi e n v i r ofmemdg'h t 30.50% 28.00%  27.10% 11.00% 3.40% 2.29
Actions to protect the environmer 21.20% 28.80% 31.40% 18.60% 0% 2.47

To promote local good: 26.30% 27.10% 32.20% 13.60% 0.80% 2.36

To describe a community lifestyl 10.2%  19.5% 50.8% 19.5% 0% 2.80

This analysis was further explored performing a hierarchical cluster analysis to classify groups of
people according to how frequently they perceidsvin a positive way. The dendrogramfgure

56 shows that a two clusters solution was identified. This is also confirmed by the agglomeration
schedule reported in AppendB where the last two coefficients show that the two solstion

maximize the distance between these two groups of participant2¢4)33.1
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Tablel5illustrates that Cluster 1 consists of 41 participants and has a centroid of 3.33 (s=0.33), while
cluster two groups 77 respondents with a centroid of 2.22 (s=0.53). As respondents in Cluster 1 appear
to use the termslowmore positively than thoseinCluer 2, | have | abell ed
frequency positive userso (HFPU), while those
(LFPU). The mean of the perceived connotation index of the HFPU cluster is very close lafzero (
0.08;s=3.78), whilethe mearof the LFPU group is positivesf-3.44;5=3.88). The differencen
meansbetween HFPU and LFPU was significant to the independent saitgse(t2.48;d.f.=35;

p=0.01) thus confirming the robustness of this segmentafibis alsandicateghat a smalhumber

of native speakers has started to si®evmore in a positive way, but most of the native speakers
assign a negative connotatitmthis adjective

Tablel5: Frequeng meandor the use of slovin the English clusters

Segment 1 Segment 2
(N=41) (N=77)
Wellbeing of people 3.39 2.49
Rediscovery of local tradition: 3.41 2.04
For doing something original or differet 2.98 1.64
To enjoy life without stress 3.98 3.30
Asasynonymfoii gr e en o/ i e-fiiendly" 2.90 1.96
Actions to protect the environmet 3.34 2.01
To promote local good: 3.34 1.83
To describe a community lifestyl 3.32 2.52

Finally, the HFPU segmergmore than halfemale (61%) aged between-38 (53.7%) with a degree
(82.9%), while the LFPU clustéras slightly fewefemales (58.4%lbut slightly morewith a degree
(84.4%) anch similardistributionfor agecomparedto the whole sample size. However, none of the
differences highlighted between these two segments were significant to the chi square test

4.4 Conclusions

In this chapter, | have analysed connotations of the séowboth in Italian and in English. Theth
analysis was carried out using both a quantitative and qualitative approach. Quantitative analysis
allowed me to trace a general trend of the frequencis®wfboth in Italian and in English, as well
asidentifying the most frequent domains in eadtttee two corporaA qualitative analysis was used

to carry out a collocation analysis sibw both in Italian and in Englistparticularlyfocussing on

how new values of the worslow havedeveloped from the SFM in Italian. Finally, | attempted to
understand whether these were used in a similar way in Ermylisivestigatingvhether the SFM

might have had any influence on thee of the term inglish.



Regardng theltalian sample thediachronic and the collocational analysisstdw has shown that
usagecarries a positive connotation in all the analysed dond@ifR®od, Entertainment, Politics &
Economics, and Societyracing a general line between these domains, it emerges that the use of
slowis mostly associated to movements that derived from the SkEM {ourism, slow money, slow
book etc.).The diachronic analysis a&low has revealed not only an increase iagesbut also a
change in its meaning. As a matter of fact, from 18918%is no longer associatetith a dance or
music style, but also to semantic preferences linked to wellbeing and sustainabilisiqe.g.green
biodiversita, or terapeuticy. The positive connotation oflow in the Italian language is also
confirmed by the outcomes of Italignestionnaireespondenta/hereslowis perceived with a strong
positive connotation in the fields of food, tourism, society, and politics & econoftiese seems to

be a correlation between gender and iagéhe perception o$low. In fact, resultsshowthat older
people(> 46)of both geulers perceivelowin a more positive waygrobably due to the fact that they

feel the needo slow down from a busy work/life routin@ore than younger peopl&learwhile

young females (1:80) perceiveslow more negativelyitan males of the same agéis may be due

to socicecultural factors, as females might focus more on their career in their early adulthood, and
perceive slowness as waste of time, while ¢oisld behappeimg to men at a later stage (35).

Looking at theEnglishsample the diachronic study and the collocation analysis confirmsioat

has a variable connotation according to the contettause For example,with Food and
Entertainmentslowcan be used in a positive way if referring to social movements (i.e., slay rad
slow walk,or slow travel), or in a neutral way, if referring to a specific technique (i.e., slow roasting,
slow rhythm,or slow motion). In particular, the use sfow within the context of movements is
indirectly linked to the SFM, highlighting thevtrastto a frenetic lifestyle, anthcorporatingthe

new values oflow. In the domains of Society and Politics & Economics, there is no trace of a
diachronic change in the meaningstdw, and its connotation (positive, neutral and negative) seems
againto vary according to the conteX@emantic preferences slow vary from cooking to finance

and do not show a unique classification of meaning surroumidéngiord However, with regards to
slow movements (i.e., slow language, slow radiclow money), semantic preferencesloivhave

to do with the semantic fieldf wellbeing (i.e.,calm quiet and comprehensiye undescoringthe

i mplicit | i nAM Fgure5h pravides the readed with &visual representation of how
the values ofklow introduced by the SFM have influenced the connotations of slow in English.
Questionnaire results of Englisipeaking respondenssiowthat the wordslowis perceived with a
negative connotation in the domains of Society, Medicine, Politics & Economics and Entertainment,
while it is perceived positively in Food and TouridResultsfrom this sampleshow no correlation

between age and gender and the peimef slow.
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The questionnaire outcomes show that the use of the English loasleavid Italian has a positive
connotation and that it can be used in contexts related to environmental awareness and wellbeing.
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Chapter 5. Emotions and opinionstowards the Slow Art Day

5.1 Introduction

After having explored notions of slowness from a diachronic perspective in CHapterll now

focus on the specific case of the Slow Art Day event (See section 2.2.2). In particular, the aim of this
chapter is to look at how the Slow Art Day is presértethint he or gani zati onods
on the websites of museums that promote the event in Essglesiking countries® The chapter is
divided inthreeparts Frst | will explore how the event is promoted in the official Slow Art Day
organization blog and second, how Slow Art DEyAD) are promoted on the webpages of museums
that take part in the event, paying special attention to the year 2@@0aisalis theadoptedensto

analyse the evaluative lexicon used to promote the event as well as to highlight new values linked to
the concept of slowneshk the third parf this chapter| will explore the opinion of English and

Italian speakersegarding the perception d¢iie Slow Art Day Eventlooking atthe surveydata

collected (see sectidh4.]).

5.2The Slow Art Day Blog

Two analogous case studiedl be presentedin the first, | will show the distribution and the general
trend of thesemantt dimensionsrepresentingslow Art Day eventsfrom 2012 to 2020This will

allow me to provide a univocal definition of SAD which emerges from the senzmsiciated with
valuesthe eventl will subsequently explore the evaluative language (Martin and White 2006) that
has been adopted in each of the single dimeng®ees 3.3.2)

As explained in Section 3.3.&ye semantic dimensions were createrbughdifferent steps. First, |
generated a wordlist from the SAD blog corpus, then | selecteavdings that represented the
promotion ofthe SAD and groupedwords into three categoriesf Art, People and Occasion.
Obsewing the collocations of these selected words, | then classified them according terttaitis
preferenceand groupedthemtogether according to their common featurémally, | namel such
semantic preferences, in this case f@emantic dimensia avhich indicate the promotional aspects
tha best represerthe Slow Art Dayevent

In the second case study, | will focus on the general evaluative language psauotng SAD on

the webpages of specific museums, paying special attention to the year 2020. My discussion will be

followed by conclusionsBefore going into detail with the specifappraisafeatures in each of the

%0 Slow Art Day Blog available ahttps://www.slowartday.com/blogl.ast Accessed: 27.01.2020)



https://www.slowartday.com/blog/

six semantiadimensiongSee 3.3.2)dentifiedto representhe SADin the official Bog, | will discuss
the general trend of the developméenthe use and promotion of thi#ferentsemantiadimensions
in the SAD blog posts from 2012 to 2020.

Table 16below shows thgeneralstatisticsof thetagged dimensionsvhichwere calculatedising

the Statistics Tab on thdAM Corpus Tool.Table 16 gives details on the total number 1249
segments (fATot al Uni t s 0 aasdell asikhe jotal numaer of segnteatsy g e
tagged foreach dimension. It also provides details onr#lative frequency of each of the dimensions

in relation to the total number tdgsin the corpus. As we see, Economics (3.60%) is the dimension
that is mentioned the least, while Inclusiveness is the ondanedtthe most, with 391 segments

tagged anda relative frequency of 31.31%.

Table 16: Relative frequencies of the semantic dimensions tagged in the SAD blog corpus

Feature N Percent
Total Units 1249

DIMENSIONS N= 1249

Economics 45 3.60%
Education 256 20.50%
Inclusiveness 391 31.31%
Innovation 163 13.05%
Time 212 16.97%
Wellbeing 182 14.57%

Table 17shows the relative frequency of each dimension in relation to the number of segments that
were tagged for each year. So, for example, the percentage Bédhemicsdimension in 2012 is
obtained bydividing the number of segmeniis Economics in the year 2012 (N=1f8)y the total
number of tagged segments in the same year (N=207) anbytinemtiplying this by 100.

Table 17: Number of segments and relative percentage of each dimension per year
2012 2013 2014 2015 2016 2017 2018 2019 2020

Featu re N Percent N Percent N Percent N Percent N Percent | N Percent | N Percent | N Percent N Percent

DIMENSIONS | N=207 | N=174 | N=108 | N=28 N=91 N=97 N=73 | N=186 | N=275

Economics 13 | 6.28% | 10 | 575% | 8 | 7.41% | 1 | 357% | 3 | 330% |2 | 206% |3 | 411% |3 | 153% | 2 0.73%

Education
53 25.60% 34 19.54% 20 18.52% 8 28.57% 18 19.78% 26 26.80% 11 15.07% 36 18.37% 50 18.18%

Inclusiveness
42 20.29% | 59 33.91% | 39 36.11% | 6 21.43% | 21 23.08% | 28 28.87% | 24 32.88% | 56 28.57% | 116 42.18%




Innovation
30 14.49% | 19 10.92% 15 13.89% | 4 14.29% 15 16.48% | 10 10.31% | 3 4.11% 21 10.71% | 46 16.73%

Time 44 | 21.26% | 40 | 22.99% | 20 | 18.52% | 7 25.00% | 18 | 19.78% | 16 | 16.49% | 14 | 19.18% | 31 | 15.82% | 22 8.00%

Wellbeing

25 | 12.08% | 12 | 6.90% 6 5.56% 2 7.14% 16 | 17.58% | 15 | 15.46% | 18 | 24.66% | 49 | 25.00% | 39 14.18%

Figure B below provides a visual representation of the relative percentage of each dimension in
relation to the number of tagged segments per year. Therefore, the diachronic graph highlights the

frequencyof eachsemantic dimensiom its reported/ear.
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Figure B: Diachronic trend of dimensions in the SAD blog from 2012 to 2020.

Looking at the graph, we can see thatEconomicgdimension(related to the field of money, ticket
prices, volunteers etcds rarely mentioned in the SAD blog, thereby represergnognd 446 of the
semanticdimensions throughout all the years showing a slight decrease towards 2020. The
dimensions of Timérelated to taking time to relaime spent during the visit, et@hdEducation

(linked to concepts of empowerment and learnidgpspite showing different peaks over the years,
seem to be less frequent in 2020, with Time occuminly 8% and Education in 18%n the other

hand, thelimension of Wellbeingrelated to the gsitive effects that SAD has on its participamhtz$

been slowly increasingince2012 reaching a peak in 2019, which is followed by a suddemin

2020 (representing 14.18% of the dimensions mentioned the posts). Inndirakied to elements

of uniqueness and originalitygnd Inclusivenes@with reference to cevorking, accessibility, etc.)



emerge as the most frequent dimensions occurring in the blog over the years. Reference to Innovation
increased by 2% from 2012 to 2020 in the SAD blog, whittusivenesss the dimension mentioned

the most, representing 20% of the dimensions in 2012nanelsing to around 42% in 2020.

In the following subsections, | will explore in further detail how appraisal features reinforce the
purpose of each dimension. The dimension of Economics will nahllysedn detail, as there is
almost no evaluative lgmage to boost this ngurofit and volunteebased organization. For the
remaining dimensions, | will carry out both a quantitative and qualitative analysis, exploring first the
diachronic trendn attitude from 2012 to 2020, then the linguistic featuhesparticular,from a
guantitative perspective, | will firgiresengraphs and bar charts to show the increase and/or decrease
in the use of attitudsulcategories in thalifferent domainsover the years. From a qualitative
perspective, | will show in dail which adjectives and boosters are used in each of the dimensions.
Evaluative language will banalysedas a single block, without taking into account the diachronic
development of the dimensions, @spraisal featureBave notqualitatively changed odeveloped

over time.

5.21. Attitude in Education

In this subsection, | will explorthe sulkcategories of attitude in Education, which is one ofntlost
frequentdimensions of the SADN fact, one of the missions of this ngmofit organization is to
provide visitors with new tools and a different approach to look at art. Visitors are not only challenged
to introspectively engage with a piece of art, but also to discuss what thegldsereedvith other
visitors. Sharing their experience with other people should not only widen their point ofouew,
should also help build shared knowledge while creating a sense of community. Before going into
detaik about theappraisalfeatures used in thdomain of Education, it is worth noting that
Appreciation occurs much more frequently ti#efect, despite showing a drop in 2016 (frig 3).

This might bebecausgwhile tagging that specific year with the UAM Corpus Tool, there were no
specific combinabns involving evaluation and education. Moreover, the huge gap between
Appreciationand Affect is indicative of the fact thatelings (thea f f e c t sphereb) a

muchadescriptive features (thdeabirmgppr eci ati on sy
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Figure59: Diachronic distribution oAttitude in Education.

A closer look at thesubcategorie®f Appreciation showsus that composition is certainly the
subcategory that has been used the mosufg&p). This tells us thabrganization and how well it

is presenteds being highlighted the most abdhe SADeducatiomal aspectsAn increaseemerges

is in the assessment of the social valuation of education during the SAD starting from 2016, and of
reaction from the year 2018. What is the social usefulness of education in SAD? Did visitors like it?

Did it have an impact on them?
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Figure60: Diachronic distribution of Appreciation subcategories in Education.
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Figure61: Diachronic distribution oAffect in Education.

Concerning the specific distribution Affect, despite not showing a constant development of these
subcategories over the years, elemensatfaction remain constant, while security emerges for

the first time in 2019as illustrated in the graph in Fige61.

| will now show in greater detail how the authors of the blog create each of the subcatégbiees.
18 and Tablel9 provide us with a detailed overview of tverd formsthat haebeen used to evaluate
education in the SAD blodt is worth pointing outthat, for both categories of\ppreciationand

Affect, all linguistic features carry a positive connotation.

Table B: Linguistic features of Appreciation in Education.

Composition Amazing/immersive/interactive tool;
Seltorganized/brilliant/global/worldwide/international/
challenging/important/welplanned event;
clear/compelling/creative/ interesting design;
complex/unmediated conversations;
simple/contemplative/mwsiensory/slow/intense  digital
experience; collaborative drawing/engagemersctivities;
deeper; descriptive; direct engagement; diverse/w
audierce; dramatically higher; easily/eagg-follow,
exciting, great/good piece of art har:
immersive/meditative/energized/spirited; innovative; live




more powerful; most thoughtorthy/thoughtful; poetic;
quiet/still reflective/slow walking tours; rich; shhest
detailed

Reaction Wonderful/great/sublime/exciting/incredible/fantastic/suct
sful/relaxing/ unique/slow/soubuching/amazing
experience/event
Better/really nice/ meani n:
i nteresting/ exhi | apos#iefterrific
feedback; very mindful and peaceful; very well; unexpect
and surprising

Social Valuation New; important; mindful; calm; meditative; insightful;
relaxing; rewarding; keeper; so effective; more confidenc
t o e n g a gmeanmgful; Acéessible, inventive, and
communityoriented; thoughprovoking; very/truly
inspiring; eyeopening; sustainable

Table 19: linguistic features of Affect Education.

Happiness Joy, love, enjoy

Satisfaction Delighted; pleasednspired; surprised
Security Empowered

Inclination Deeply/deeper, slowly, actively

Moving on to the analysis of the linguistic features of each of the subcategofippretiation and
Affect, from the subcategories Appreciationn theEducatiordimensionTable 18) we can classify
further semantic fields that are used to describeatttivities linked to education and learning. First,

it is clear that the level of complexity of the activities is highlighted through the presence of
descriptive terms such aagaging, simple, challengingndcontemplativeSecond, there is a nuance

of collaboration,asvisitors learn about art throughlirect engageméndicollaborative drawing

and fiengagement activitiés SAD activities seem to suggest a form of experiential learning,
promoting a new way of gaining knowledge, through principles of inclusiveness, community building
and shared knowledge, achieved throegimplexor unmediatedconversations between visitors,
artists and curators. Third, wellness seems to come up under the realm of composition with the
description ofimmersive, meditativeenergized and spirited activities thatare again a new and
innovative way of learning. Moving onto the subcategory oftiea, the use of positive adjectives

emergeselated to the experience of learning through a new and innovative approach tott (i.e.



was amazing to learn/discuss al@puwVithin the specific aspect of learning, we find the semantic
fields of awe &mazing incredible and sublimg, newnessunexpectedsurprising and wellbeing
(mindful peacefu). The adjective$rom social valuation are related to empowerment (6gg i v e s
more confidena®, wellness (e.g.mindful meditativg, newness (e.gnew eyeopening thought
provoking and to elements of accessibility (eagcessible

Examples 56 58 below providesome instances of Appreciation in the context of Education.

6) The discussion after each exercise and at the end (we took twp\keraveryinspiring.

7) One part i cimgadngfulto exchangedouridrawing with a fartner, interp
ach otherés, then explain our owno.

8) araziigwh at you can realmokimghen youdr e

Allowing visitorsto not only gain new skills, but also leave the exhibition with positive feelings and

a high level of seltonfidence, the SAD proves to be valuable and useful from an educational
perspectiveEducation seems to be intertwined with the esions of wellbeing, innovation, and
inclusiveness: while learning, visitors acquire the skills of independence and empowerment, as well
as gaining a sense of wellbeing and relaxation.

A sense of wellbeing and relaxation can also be seen in the msutyed in Tabl&9, which shows

in detail the use of Attitude in Education, angarticular,the effects and feelings that learning has

on visitors during the SAD. As all the adjectives and adverbs carry a positive connotation, | named
the subcategorseleaving their positive type of classification (see Annotation scheme 4.2.3), hence
happiness, satisfaction, security and inclination. We can see that happiness and satisfaction share the
sense of wellbeing and pleasure from learning. Security, whidtated to the sense of confidence

and trust that a person has towards somettpnayides further suppoito the findingsalready
discussed in the social valuation of education, namely that SAD activities leave the visitor with a

sense of empowermetExample 59)

59) | feelrelaxedandempoweredavith a newtood how 6t o bed with a

Concerningnclination, adverbsuch asleeply slowly andactively, refer to the way visitors approach
the activities that are proposed for the event. | would like to pay particular attention to the adverb
slowly, which would normally be linked to notions of time, and that in this case is actually used as a

synonymtbof déwai |l 6, O6cl oselyd, or Oattentively



When learning about art during SAD, visitors seem to create a deep conrectibat they are
learning, they become active viewers, totally and actively engaging with the work of art they have in

front of them.

5.2.2 Attitude in Inclusiveness

In this subsection, | will explore the elements of attitude that are usedlirchhgivenessliimension

in the Slow Art Day blog. Before going into the details of the linguistic features however, once again
| will provide the reader with the generaliachronictrend of attitude in the dimension of
Inclusiveness. Appreciation is used more frequently than affeahant67% of cases (Fige 62).

On the other handyver the yearsiffect seems to be rarely used, despite shpwislight increase
between 2018 and 2020.
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Figure62: Attitude in Inclusiveness in the SAD blog.

Figure63 illustrates the diachronic trend of the subcategories of Appreciation over thewiears,
it emerges that neither composition, nor reaction and social valuation remain constant, reaching
various peaks antloughs However, the use of composition and abealuation has been increasing

since 2018, while reaction has been decreasing after reaching its peak in 2018.
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Figure63: Diachronic distribution of Appreciation in Inclusiveness.

Figure64 displaysthe diachronic distribution dkffect over the years. Happiness and security seem

to be the most frequent subcategories, while satisfaction and inclination show a steady increase from
2019 to 2020. Once again, adjectives belonging to each subcategory pasitive connotatiohat
havethereforebeen classified directly into their positive type (il@appiness, satisfaction, security,

and inclination).
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Figure64: Diachronic distribution oAffect in Inclusiveness.

Table 20 provides insight into the language used for each of the subcategorgxpciation

Positive adjectives appear throughout all the subcategories.



Table 20: Linguistic features of Appreciation in Inclusiveness.

Composition Multi-sensory/brilliant/glob#llocal event; new; great
thoughtful; wide audience; deep; easyfollow; mindful;
reflective; simple; compelling/accessible/poetic words

Reaction It was great/ delightful/re
invigorating; very well received; aniversal experience;
fabulously; higher

Social Valuation Accessible; communtyriented; new and varied; worldwide
shared experience; valuable; informative; encouraging

Looking closely at composition, it emerges that inclusiveness is conveyelg theough two aspects

of accessibility: I have | abelled the first
acces s(examples 686¢)6 O6Physi cal accessibilityad, i's m
event, namely its audience (havidespread it is, how many people it includes, nationalities, etc.);

its dimension (i.e., whether it large small, or virtual), an¢how important and reachable it is (i.e.,

global, virtual, accessiblgor local). Physical accessibility is also promoted in an implicit way
throughperiphrasis such dsnultisensoryexperience at hondereferring tothe Covid-19 pandemic

out break and the new solutions adopted vibeg mus e
organized during the SAD asasy tdollow, simple andaccessibleso that anyone can take piart

them. The simplicity of the activities is algudicated in the absenad complicated and difficult

jargon, in favour of simple language, whicltalso one of the core values of the SAD blog.

60) | guarantee it will put you in a good mood and show you some of the magicgibt@ilocal
Slow Art Day phenomenon.

61) We recommend that other Slow Art Day hosts considersthiple but powerful memory;
drawing exercise.

In terms of reaction, the response to the ewattit respect tanclusiveness is again positivieositive
reactionsemergeconcerning communitfpuilding activities, such as group discussions with other
visitors, artists, and museum curators (fig.is greatto have artists and spectators communicating

fit waswell-receivedacross social media, Alt wasdelightfulto see that participanesn g a goe d €
Inclusivenesalso emerges indirectlyn the SAD blog, (hence not through the description of the
accessibility of the event), by using questions which are directly addressed the readeiz.s t h e

experience of the Slow art dayigorating? @, or by using the imperative so that readens follow



instructions and be directly involved with the activity (ifi#gke your timé, fitake a deep breath

b e f o0, mateasing the level of engagement of the visitors/readers (Ravelli 2006: 70).

Social valuation focuses mainly on the usefulnesB®SAD in terms of community building, which
justifies the presence of modifiers such ascessible communityoriented and encouraging
(example 62)The global dimension of the SAD also helps to shape the importance of the event and

t o ma kakiabk for aideaudi enceo as wel |l as emphasi zini

feel ienmapuragihng @ be part of a communityo

62) Slow Art Day is amccessiblginventive andcommunityorientedopportunity that we
continue to look forward to each year.

Concerning the wayAffect is portrayed inlnclusiveness, the subcategories have been named
according to their positive type due the total high frequency of positive adjectives and adverds (Tabl
21).

Table 21: Linguistic features of Affect in Inclusiveness.

Happiness Fun; excited; loved; hugged each other; joy
Satisfaction Impressed; inspired; enriched; grateful
Security Active; not feel intimidated; included; relaxed; fe

like a part of slow art day beyond their immedie
circle; naturally

Inclination Mindfully, quickly, slowly, openly

Happiness and satisfactiggxample 63)include positive feelings deriving from learning through
discussion groups armbmmunitybuilding activities, such as the sense of excitement, @xgited,
fun, andjoy) and that of pleasure (i.@tateful impressé). The sense of enrichment and inspiration
deriving from activities of inclusiveness are once again linked to theesef empowerment the

education and sharirgovide theSAD participants.

63) | amextremely gratefufor the familyfriendly drawing progra@ my kids benefited more
than | did!




The subcategory of security deals with elements of calmtars, whichassess the level of
confidence that people experience in certain situations. In this case, participants are described as
fiactive cocreators, who dofinot feel intimidated by takingpart in activities, while feelingncluded

relaxed andpart of a communitywhile naturally engaging with new activitigExamples 649 65).

64) That connection helped thefieel a part of Slow Art Day beyond their immediate circl
appreciating the event as part of a universal experience overall.

65) Slow Art Day and All Stars project are working together to help more people how to leg
love ar® how to walk in a museum ambt feel intimidatedto approach art as if we wea#
includedbecause we are.

This confirmsonce morgthe feeling of empowerment that visitors have when engaging in discussion
activities where their opinion is considered valuable and important -gcrezting meaning and

interpretation of a piece of art.

5.23 Attitude in Innovation

In this section, | will explore the evaluative language that is adopted in the dimension of Innovation
in the SAD blog. Figur®5 shows the general trend of appreciation and affect in the dimension of
innovation from 2012 to 2020. It emerges that appreciation has been constantly and frequently
adopted over the years, while affect has been increasing since 2018, ai@spaeng indwer than

30% of cases.
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Figure65: Distribution of Attitude in Innovation in the SAD blog.

The subcategories of Appreciation fluceiatver the yearsHigure @&). Compositionincreased
sharply from2015before peaking 2018, while reaction and social valuation have berereasng
2018.
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Figure66: Diachronic distribution of Appreciation subcategorietimovation.

Figure67 provides details of the general distributionAdfect subcategories in Innovation. As
illustrated in Figuré7, Affect does not seem to be used frequently within the dimension of
Innovation. However, the subcategories of happiness, inclination, and security show a steady
increase from 2018, meaning tlias likely beingincluded more ofterSatisfaction on the other
hard, afterreachingsimilar pealsin 2012 and in 2019, seam be on the declini this dimension.
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Figure67: Diachronic distribution of Affect subcategoriesiimovation



Innovation groups together everything that deals with aspects of newness and originality of the SAD
event all over the worldTable 22 below shows the evaluative features used in the dimension of
Innovation.

Table 22: Linguistic features of Appreciationlrmovation.

Composition multi-sensor; different; creative; quiet; radical; private
online; asynchronous; sociahediabasel; interesting;
unmediated; diverse; meditative; deep; compl
compelling; poetic; closely; innovative; short

Reaction Wonderful/ welreceived idea/event; beautiful transitio
to virtual platforms; fascinating; a great privilege;
virtual; immersive; different; unexpected and surprisin
meaningful; creative; a great idea; thoughtful,
innovative and involved activities; werful; unique;
amazing

Social Valuation new; good; thoughprovoking; interesting; immersive;
different; powerful; important; opportunity; exciting,
rare event; truly inspiring; special; accessible; slow
potential

The subcategory of composition contains elements related to the digital world, asghasonous

online and sociatmediabasel (66). Such elements were more frequent in 2020, with the sudden
increase of online activities due to the pandemic, whichestggd museums to organize the SAD
event virtually, with the support of digital platforms and social media.

Concerningeaction(67), most evaluations are related to how the SAD strikes and has an impact on
visitors. Positive adjectives (i,ewonderfu] well-received or meaningful not only refer to the
innovative idea of SAD activities, in other words to the originality of dedicating time to connecting
with a piece of art and discuisg ideas with other participants, but also refer to the impact and
reaction of the use of innovative soemédia and technological platforms in the age of Cd¥d
(i.e.,Abeautifultransition tovirtual platform). The originality of the event alsmergs inits social
valuation, where innovative activities are targeteédmaspportunity or aspowerfulandinspiring
occasions to learn and to connect with(88). Once morethe different elementsre intertwined

with one another: innovation is linked to learning which triggers the development of useful skills that

lead to independence of thought and empowerment.

66) A number of organizations is experimenting wiiffierentformats, includingnlinesessions,
asynchonoustechniques, andociatmediabasedapproaches.

67) A Th e wandeduhthoughtprevokingandwell-received 0

68) To look slowly and to engage oneself with arttisiby inspiring experience.




Table 23 displaysa closeup of the linguistic featuresxpressingAffect within the dimension of

Innovation

Table 23: Linguistic features of affect in Innovation.

Happiness Love; very excited; joy
Satisfaction Surprised; inspired; gratifiedattentive; delighted; electrified
Security Without being compelled
Inclination Differently; powerfully; strongly
Once again, as visitorsod feelings and reacti

according taheir positive type (happiness, satisfaction, security and inclination).

Examples 69 and 70 provide two instanceAffect in the context of Innovation.

69) But afterwards, many of us shared how quickly the 10 minutes passkdvasarprisedwe
were by what we noticed, especially with

70) At Slow Art Day HQ, we arexcitedto see the Museum builtew programs based on th
success of its Slow Art Day initiative.

Thev si t or sd s e n svdleembracinghsengethihgunew and different is visible in the
positive feelings ofove and joybelonging to the subcategory of happiness.

In particular, the subcategory sétisfaction, seems to gather visitor feelings of awe related to the
innovative and creative events of SAD, suchsasprised, inspired, gratifi delighted,and
electrified These indicate the feeling of excitement that SAD visitors have vidmng new
activities. Elements of newness are also visible in the subcategory of inclination where the adverb
differentlyrefersto the new approach tart that visitors have towardstaallowing them to think

outside the box.

5.2 4Attitude in Time

C



Time is one of most constant dimensions that belong to the SAD (sé&8f-igow is time evaluated
in the SAD blog? Figur&8 shows how both the categories Afffect and Appreciationfollow a

fluctuatingtrend throughout the years.
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Figure68: Distribution of Attitude in Time in the SAD blog.

A closeup of the diachronic distribution of the subcategoriesppreciation, (Figuré9), shows
that compositionusal to describe Time has been increasing since 2019, while reaction, after
fluctuatingfrom 2013 to 2018s increasing. The social valuation of time, does not seem to be valued

much over the years, despite reaching peaksin2015 and 2019.
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Figure69: Distribution of Appreciation in Time in the SAD blog.



Concerning the diachronic distribution of the subcategoriesffect related to time Kigure 70),
happiness emerges as the subcategory that has been used tlikeaungistinconsistentlyover the

yeass, while inclination and satisfaction show an increase in use since 2019.
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Figure70: Distribution ofAffect in Time in the SAD blog.

Examining howTime is appreciated in the SAD blog (TaB® the connotations of composition in

relation to timeare not always fully positive.

Table 24:Linguistic features of Appreciation in Time.

Composition Slow and long; too long; simple; hard; not eas
dramatically higher

Reaction Wonderful; interesting; great; surprising; positive an
rewarding; slower, more involved viewing experienc
lovely

Social Valuation Insightful; new; important

Adjectivestoo long hard andnot easyefer to the challenge of looking afiece of art for more
than five minutes, which isdifficult skill to learn in the age of multitaskin@1).

Concerning the impact that spending tilmefore a piece of art has on visitors, the reaction is
extremely positivewonderful interesting surprising great etc.)(720 73). Spending time on a piec

of art is connected to elements of innovation and learning: by lo@tiagd dedicating time to



something, one discovers more details while experimenting something nefit {sesurprising what

you can see and lea)n This is alsatrue inthe social valuation of time, where one of the most
frequent adjectives isew (74). Again, dedicating time to loakg at art, one seasew important

details, as well as learning more about oneg@sidghtful). Therefore, the value of education is lidke

to that of time, where time is not only seen as the part of existence that is measured in seconds,
minutes and hours, but it also becomes a usefuinapdrtantskill in the age of multitasking, which

can be acquired through exercise.

71) The recommated 10 minutes of slow looking without discussion sézmriong
72) Wonderfulto take time to absorb and chat about artworks.

7 3 Wondiderfulandinsightfultime. It opens up the art world to spend time with others discus
the works.

74) (é€) hoence of blav loeking broughewaspects to the surface that only emery
over time.

As with all previous subcategories, those within the dimension of Time are extremely positive, hence

they have been categorized directly according to their positive type (@5ble

Table 25: Linguistic features of Affect in Time.

Happiness Enjoyed; loved

Satisfaction Always pleased; amazed; slowly
Security -

Inclination Mindfully, really

Happiness includes aspects of cheer and affection, and in particular the positive feelings of enjoyment
experienced by visitors when engagimigh artat length. This alsemerges irthe positive feelings

of the sense of pleasungléasedamazedl which aain links time and educatidii5s).

Attitude of interest is also assessed by the adsiely, which not only carries its connotation of
time, but it is also us gfidkeétnse tsowlylymmmkn faittseesns toOda t |

that timeintrinsically carries a meaning of precision and education: the tinoe®ne spends looking



at something, the more one sees and le&agardinginclination, adverbs such asindfully and

really againrefer to the way visitors approach art while slowitagvn (768 77).

75)fi | amazechat what | 6ve seen in twenty minut

76) Taking time taeally look at this seemingly simple painting, our visitors were surprised g
details they were able to pick out and discuss.

77) (€é¢) and this year we ar e s hi fnindfallgslow

down.

Reallyis connected téhe dimension of education, of learning and of seeing beyond the piece of
work, whilemindfullyis connected to theemantidimension oWellbeing. Slowing down becomes
a wayof not only of taking time to learn, to try something different, buatl$® related to a positive

feeling of relaxation and mindfulness.

5.2.5Attitude in Wellbeing

In this subsection | wilexploreAppreciation andiffect in the dimension ofVellbeing in the SAD
blog whereboth Appreciationand Affect have been atstantly used over the last eight years, with

Appreciationbeing used much more frequently (40% more) thHact (Figure71).
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Figure71: Distribution of Attitude in Wellbeing in the SAD blog.



Although they fluctuatecontinuouslyover the yearsreaction and social valuation have been
constant us over the time period Reaction has been increasing since 20R@ure 72), while

composition, after reaafg a peak in 2015, has been fluctuating around 25% since 2016.
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Figure72: Distribution of Appreciation in Wellbeing in the SAD blog.
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Figure73: Distribution ofAffect in Wellbeingin the SAD blog.

Figure73 illustrates the diachronic trend Affect in the dimension of Wellbeing. What we notice is

that from 2015 to 2020 the four subcategoried\théct are used almost equally, with happiness



showing a constant increase since 2018. Emotions related to inclination and satisfaction have also

been slowlyincreasing over the lavo or three years.

Composition provides insight intbow Wellbeing is evaluated in terms of Appreciation vitik

innovative activities connected Wellbeingthat wereorganized during the SAD (Tahke).

Table 26:Linguistic features of Appreciation in Wellbeing.

Composition Mindful; quiet; reflective; rich; immersive, still
contemplative

Reaction Wonderful/ great/sublime/multidimensional/really
nice/mindful event/experience; peaceful; fantastic;
heck of dot of fun; relaxed; heightened emotions;
immersive; fabulous; sodbuching; new

Social Valuation meditative; mindful; relaxing; rewarding; full;
spiritual; joyful; a respite; helpful; emotional and
intellectual; powerful and simple way to experienc
art; truly inspiring

In fact, for the SAD event some museums orgathizeysical activitiego help visitors slow down,

relax, and better engage with the work of art. Activities include yoga ses&ainslful breathing,

or sitting in front offirich landscapesin a quietspace to connect with nature or withiammersive

work of art. The adjectives used to describe such activities are connected to the semantic sphere of
peace and calm (e.gmindful still, and calm) which are essential characteristics to find inner

wellbeng and relaxatior{783 79).

The impact related to such activitissows thateactions include extremely positiagljectivesto
assess the wellbeing activities (i.&pnderful great sublime or mindful). The adjectivenew
reinforces the idea that innovation and wellbeing are intertwined, where certain activities are seen as

innovative(80).

With social valuationthe positive effects and social worthiness of such activities are highlighted
again by the positive elemenssich agpowerful emotional or intellectual The social worthiness of
wellbeing activities is not onlyjound inthe positive physical effects they leawsg(, relaxing or
spiritual) (see example 81put it alsoemerges irthe sense of empowerment that certain relaxation

techniques leave visitors, creatinghandfulandrewardingexperience.



78) Very mindfulandpeaceful joyfulé

79 The easyto-follow instructions involvedmindful breathing, slowooking, and streamfo
consciousness netaking which were welteceived across the board, with the Instagram
receiving 530+ likes.

8 0 pouliiouchingandrelaxing withanewb r eat h of freshness. 0

8) ésome part i spritpehexger'enct.ound it a

ConcerningAffect (Table Z), the feelings related to wellbeing are again extremely positive and

related to happiness and joy.

Table 27: Linguistic features of Affect in Wellbeing.

Happiness Love; happy; excited; awe and joy

Satisfaction Leisurely; entranced; mindful; lightened and
uplifted; gratified; peaceful; centered; moved

Security Comfortable; more relaxed; calm; at peace; ease;
empowered
Inclination Mindfully, really

Within the subcategory of satisfaction, pleasure is enhanced by positive feelings related again to
peace and relaxation, suchragdful, entranced, lightenednduplifted Security gathers elements

of tranquilityand qui etness that are reinf ocomferdbleby vi
calm atpeaceor eas®. Such feelings indicat@sense of ease that visitors have when engaging with

any of the SAD activitiepnce mordinking education with wellbing.

5.2.6 Summing upthe SAD Blog

In this first part otheanalysis] explored the evaluative language used to boost and describe each
of the semantic dimensions that were identified in the.l#\sgve have already seenTable 16
thesemantic dimensiortbat arementioned the mostathose of Inclusiveness (31.31%) and
Education (20.50%)lhis is agairseen irthe diachronic graph iRigure B, whichshows

however, an increase in the usdraflusivenessandinnovationon the blog over the last two year



Takinga closer look at these dimensions however, | noticedhbgare intertwinedand connected
to one anotherFigure 4 belowprovidesanexample of a tagged post from the SAD biog

illustratethe structure, content and dimensions of a.post

@ DIMENSIONS analysis for: October_2020/SAD_Blog_2020_October18.txt - g X

Coding  View Edit Options  Help << j zJ >>| Delete

This video playlist containing 26 short videos focused on art and math using walkSTEM methods.

This page containing the Create Your Own walkSTEM framework (click on the appropriate colorful tile for museums).

At Slow Art Day HQ we recently took part in a video call together with Drs. Koshi Dhingra and Paul Fishwick, Distinguished University Chair
of Arts, Technology, and Emerging Communication; Professor of Computer Science at the University of Texas at Dallas, both of whom have
great STEAM projects in store for the Dallas area. We are excited to be in discussion with these great minds on the connection between ST

EM and art, and see clear links to the Slow Art Day aim of getting more people discover the joy of looking at art in new ways.

¥ 1
We have loved learning more about art through a STEM lens, and will keep following talkSTEM'’s development.
— Johanna and Phil

Further links: local and state-wide press releases about talk STEM.

Selected DIMENSIONS| Gloss
dimensions economics
education
inclusiveness
innovation
time
wellbeing
Comment:

Figure Z: Tagged post from October 20RGBAD Blog Corpus.

Looking atFigure 74, we havean idea of how the semantic dimensions are intertwimiéd one
another. For examplelespite the genergegmenii We ar e exci ted to be ir
greatminds on the connection between STEM and art, and see clear links to the Slow Art Day aim
of getting more people discover the joy of looking art in new wagsng tagged as Educatiah
alsoincludes elements of inclusiveness (ifegtting more peop}a nd i n n o v acking@am  ( i
in new ways .)

While Fig. 74 is only oneexample ofthe 250 posts that were collectiedt the SAD blog corpus
results show thathe dimensions are intertwined in many way=or examplejn some cases,
Wellbeing is connected tdnclusivenessparticipants may actively take part (Inclusiveness) m
mindful and relaxing experience (Wellbeingh other casednnovationis linkedto education and
learning by experimenting art in a new way, participants may ledwut artand appreciaté in a
different way tharwhat they wereused toln some posts, Time Igked toEducation themore time

one spends looking at atthe moreonesees, and the more onlearns.



With regards tdAttitude and tahe evaluative language used in thesmanticdimensions, results
show that the subcategory of Appreciation is the onaghesed the most throughout all the
dimensions, suggesting that what is being highlighted is the specific expegtated to the SAD
rather than the feelings and emotions ofggh#icipants

With regards to Appreciatiomvaluative languagegged undefi ¢ 0 mp o & used t@cordirm

and boost the meanirmgnveyed ireach semantic dimensidror examplein the case of

Wellbeing adjectives such asnindful still, andcalm,are used to highlight the comfort and safety

of SAD activities in Educationadjectives such angaging, simple, challengingeinforce the

difficulties and positive points of learning in a new way, whilelfmtusivenessadjectivesuchas
easyandaccessibleonveytheidea of accessibilityin Innovation asynchronousonlineand
sociatmediabasedconvey the idea of newness and technalegyle in Time,too long, hard,

surprising, greagive different perspectives on the duration of the SAD diets/

In some cases, howevewvaluative language a g g e d u n d e risuBed o mpeacardéthe i o n 0
connectiorand link among theemantic dimensions. For example, in Educateajuative items

such asinexpecte@ndsurprisingare linkedto aspects of innovation, whiieemssuch asnindful
andpeacefulare related to the sphevéwellbeing. Wi t h regards to Areacti o
similar linguistic features, highlighting the positive imp#tat SAD activitiedhave on participants.
Eval uati ve | angua g e isussdahtoughaut afi dintensiorss ko baost thaisansea o n
of worthiness and utility of SAD activitieghile sometimesgainstressing the interconneciness

of the semantic dimensions.

With regads to Affect, results show thtte adjectives anddverbs used throughout the dimensions

are quite similar to one another. In particuthg evaluative language used in the subcategory of
Happinesss related to the sphere of excitemeag(,very excied happy, while for Satsfection,

adjectives throughout the dimensions ased to indicate the pleasure that pgyéintsexperience

during and/or after the SAD activities.¢, impressedpleasedor delighted. Adjectives such as
comfortable, more relaxed, includede used to convey security and sense of empowerment of

visitors,while adverbs such asally andmindfullyare used to convey inclination.

5.3 Slow Art Day event in museumwebsites

After exploing how the Slow Art Day is evaluated through each of the dimensiotise official
blog of the SAD organization, | will now explore how the event is promoted on the welgdlges
museumsdhat took part in the event.

Onceagain,texts were tagged accordirio the year and to the dimension that was being promoted

for the even{See Section 3.3.3However, this timegoncerningappreciation, bnly tagged appraisal



features that were directly linked to the SAD event, rather than all the evaluative latitatagas

present in the text3his allowed meto focus on the promotional strategies and evaluative language
used to target the evenithe initial ideato understand how the SAD is promoted and the language
used over the yeargas to compare theromotioral language foSAD in two blocks- a first from

2013 to 2019 and a second one focusing only on the year 2020. This would have allowed me to study
the changes in the use of appraisal for the promotion with the Slow Art Day and to see whether there
was any link with the outbreadf the Covid19 pandemicHowever, while looking at the different
linguistic features, it became evident that there was no change in the way SAD was being evaluated,
which is why | chose to analyse the evaluation of the tew#thout considering its diachronicity.
Nevertheless, | will dedicate an entire section to the specific promablamguage foSAD in 2020,

focusing on other elements, mainly related to the way participants are engaged in the event

Table B below provdes a visual representation of the relative perceatimgeachsemantic
dimensiontaggedn the SAD museum corpudisplaying the mostepresentativaspectso

promoe the eventFrom the tableywe notice thatnclusiveness ithe most frequent dimension,

with 118 tagged segmenishich correspondb 33.52%of all the references to the semantic
dimensions of the Slow Art Dagducation is the second most frequent dimension (22.30%), while
Time represents 13.07% of the tagged disin@ms in the corpus. Similar to the SAD blog,

Economics is the semantic dimension mentioned the least (9.09%)

Table B: Relative frequencies of the semantic dimensions tagged in the SAD museum corpus

Feature N Percent
Total Units 352

DIMENSIONS =352

Economics 32 9.09%
Education 82 23.30%
Inclusiveness 118 33.52%
Innovation 35 9.94%
Time 46 13.07%
Wellbeing 39 11.08%

Table D below provides detailed information on the distribution and relative percentage of each
domain per yeaggainprovidingthe number of tagged sentences (N) and corresponding percentage

in relation tothetotal number of segments per year.



Table 29: Number of segments and relative percentage of each dimension pen yearSAD
museum corpus

2013 2014 2015 2016 2017 2018 2019 2020

Featu re N Percent N Percent Percent Percent Percent| N Percent| N Percent| N Percent
DIMENSIONS N=7 N=9 N=16 N=6 N=25 N=54 N=106 N=115
ECOn0m|CS 2 28.57% 2 22.22% 18.75% 66.67% 12.00% 6 11.11% 7 6.60% 4 3.48%
Education

2 28.57% 1 11.11% 18.75% 0.00% 24.00% 15 27.78% 24 22.64% 26 22.61%
Inclusiveness

1 14.29% 2 22.22% 31.25% 0.00% 28.00% 16 29.63% 33 31.13% 51 44.35%
Innovation

1 14.29% 1 11.11% 18.75% 16.67% 20.00% 3 5.56% 8 7.55% 12 10.43%
Time

1 14.29% 2 22.22% 12.50% 16.67% 12.00% 7 12.96% 16 15.09% 12 10.43%
Wellbeing

0 0.00% 1 11.11% 0.00% 0.00% 4.00% 7 12.96% 18 16.98% 10 8.70%

What emerges from the data is that most dimensions are spread equally across the years, apart from
the dimension of Economics that reaches a peak in 2016, and Wellbeing, which remains below 20%
throughout all years (Figui). The peak ifEconomicss again representing the relative percentage

of the dimension during 2016 (Table 28he dimension ofnclusiveness is also quite interesting, as

it seems to have been increasing since 2019.

eeeceee 2CONOMICS education
= == nclusiveness == jnnovation
time wellbeing
100% -
80%
60% .
40% - '
20% -
0% .
2013 2014 2015 2016 2017 2018 2019 2020
Figure75: Distribution of the dimensions within tmeuseum webpages.

Examiningthe use of evaluative languaigepromotehe Slow Art Day on museum webpages shows

that Appreciation andffect do not show much difference in terms of frequency ofAigpreciation



is used 60% of the time to describe thergyevhile Affect around 40%thereforewe can sayhere

is not muchdifference inusagdrequency (Tabl&0).

Table30: Appreciation and Affect in museums that took part to the SAD from 2013 to 2020.

Appreciation Composition simple; global; free;volunteerrun; wide
range; new; calriving; long; relaxed

Reaction Exciting; positive; nice; fun, interesting;
very pleasant; special

Social Valuation Great; better; important; all ages; new anc
valuable; informative, eyepening; quality
time; rejuvenating; mindfulness; volunteel
run; appropriate

Affect Happiness Joy; love; excited

Satisfaction Slowly; intensively; more carefully;
focused; inspired

Security Relaxed; present; calm

Inclination more deliberately

| will start by describing the features of Appreciation of the Slow Art Day, how it is presented, its
description, what it is like, and the complexity of the evBagardingcompositiontakinga closer
look atglobal andsimple | realized that, when promoting the event, museums tend to use recurrent

formulas that are similan all website$82).

82) Slow art day is @lobal event with asimplemission: help more people to discover for themselves
joy of |l ooking art sl owlyd.

The simplicity of the SAD not only refers to thmissiord or to the® g cdaf thé event, but also in
some cases, to the 0desi gdnThisshouldl encdurage pebplertogdake f
part in the event and to feel involved while thénetact, beingis i mp | e 1§t is @ceessiblg n 6
andwithin reach toeveryone, personal backgroumdtwithstanding Accessibility is also indirectly
reinforcedin the use of the adjectivieee, as the event does not usually involveost, although
museums might include an entry fee to access the building. The importance of the event is highlighted
in the use oglobd, meaning that is well known and accessible around the waghin, to encourage

visitors to take part in the SAD event, elements of newness and&wet] are used to describe it



(i.e.,new calmliving, andrelaxed. Such elements are usually combimeth specific activities (i.e.,
firelaxeddiscussion), so that potential visitors do not feel intimidabgdthe event and might already

know what to expect on that day.

Concerning reaction, adjectives are extremely positive and can be categorized under the semantic
field of excitement (i.e.exciting interesting very pleasat) andspecial fun). In particularexciting

is frequently associatedith discovery suggestingo visitors that the SAD can be particular
experience and chanceto learn something new about art and about oneself, as wWielaasnga

new approach to art without necessarily being an art expert. Again, innovation and education seem
to be intrinstally linked to one another.

The social valuation of the event is enhanced by the positive assessment of thdimeasfyent in

a museum, as for example in sentences sudiitas:agreatway of spending a few houbsr fié a

much bettemway of doing art museums than the usual idle rambdad again, the social valuation

of the SAD is alsdound inelements of inclusiveness, specifying that ifiigpropriat® for all
individuals despite their age and educational background. Moreover ciabvaduation of the SAD
includes the semantic fields of wellness and innovation, whicim adjectives such asyeopening
mindfulandrejuvenating

Regardingaffect, happiness in mainly related to the sense of cheer and joy that visitors have when
taking part in the event or when learning about art in a new way. Once again, education is linked to
innovation and wellbeing. The adjectiexcitedis used to describe the sense of excitement of
museum curators in hosting the SAD event,(Gewe exiedat t he i def) of Qmet
the recuring formulas that appears on many museum websites promoting the eviiibis: Art

Day is aglobal event to encourage visitors to look at sidwlyo. | have to admit that the adverb
slowlywas again quite difficult to classify. What ddés look at something slowdyactually meafi

Does it mean to slow down yourself and to take time to look at art? Or does it mean to look at a piece
of art in detailOr do the two go together? Can it be used a synonyintefsivelypandor of émore
carefullyd? In this case, it was classified as interest, under the realm of satisfaction, together with
intensively morecarefully, andfocused Elements of interest aegjain linked to education, to a new

way to approach aend keepghev i s i léva of soacentration high. By looking at security the use

of relaxedandcalmare again linked to wellbeing (i,&enjoying our artworks will leave you feeling
relaxedandcalmo). With regards to inclination, visitors are encouragefiettgage with artnore
deliberately, againsuggesting a new approach to art, different from the usual naiveness that visitors
are usedto. Once more, the SAD seems to leave visitors with a sense of empowerment and

independence in the way they approach art.



5.3.1 Convergences and Divergences with the SAD blog

Both the SAD blog andhe SAD Museum corpus show that the most frequent semantic dimensions
highlighted in the texts are those of Inclusiveness, Education, and Time, while Economiches the
mentioned the least in both corpovdith regards to evaluative language, results shat in both

cases, Appreciation is the Attitude subcategory used the most, while Affect seems to be used with
less frequency. However, looking at evaluative language in more detail, we noticscsw@igences
anddivergences in the way subcategories areveyed.

StartingwithAppr eci ati on and mor e s iheSAD blogadjadtivesasnd wi t h
evaluative itemsre mostly usedb reinforce the contertdf the semantic dimensiom which they

have been taggewnhile in the SAD museum corpus,jectivesreinforce the promotion of the event

(i.e, simple, global, free In the museum corpysadjectives carry the content of each semantic
dimension (i.e.free= Economics), condensing it in one or two words and going straight to the point

in order toattractparticipants

fi Ractio seems to be conveyed in the same way in both corpigtaighting the positive effects

and impact that SAD evesihave on participants. However, in the SAD museum corpus, more stress
is put upon the semantic field of excitement and fun. This is probably due to the fact that one of the
aims of museums is to attract visitors, while the SAD blog objective is to inform pmd dé&ferent

Slow Art Day events around the world in detail while creating a network among museum curators

and participants/visitors.

With regards t o fiosthecSARHKIog ivcan ba specificdathe dimemdion in which

it has been tagge in the SAD museum corpus, there seems to be more stress on thetopoeality
relation. Again this may bea promotional strategy adopted by museumsricouragerisitors to

spend their free time in a useful, exciting, and innovative activity. Stre§sngportance on the
guarantee of the qualty i me spent i n SAD acti vi tdcecelier ahtiig

(Rosa 2003) that Western society is facing: dvea and leisure time needs to be worthy.

The subcategories of Affectn both corpra see theelements of happiness, cheer, inclination, and
security conveyed similarly, highlighting the positive feelings and emotions of participants taking
partin the SAD.

5.32 The representation of theSlow Art Day in 2020
As we have seen in the previous subsection, the evaluative language that museums use to promote

SAD has not changed over time, which is why it has been analysed wahalysingthe

diachronicity of the corpus. However, due to the pandemic in 2020, nusgtums were forced to



change their plans and organize a virtual SAD euenhake it accessible everyoneathome. In

this subsection| will look at the specific case study of prommgiof the Slow Art Day during 2020,
focusing on the linguistic stragees that museums adopted to convey inclusiveness and accessibility.
In order carry out my research, | considered thecsupus of the Slow Art Day Museum corpus,
which includes textfrom museums promoting the SAD event in 2020, for a total 19 textg&dd

tokens.

Results emerging from theeywordlist show thatthe mostrelevantword in the sukorpus isyou

with 176 occurrencedollowed by virtual with 22 occurrencedt is interesting to natthat the
personal pronougou appears in 9 position (245 hits) of the general wordlist of the whole SAD
museum corpus. However, out of these 245 hits, 69 of them are distributed between 2013 and 2019,
while 176 hits are concentrated in the year 2020, highlighting an increase irhasgse ofyouin

the SAD Blog isalsoquite hgh, with 381 hits in 28 position. Neverthelesgeneratinga keyword

list of the SAD 2020 blog postgpudoes not appear among the key elemébténg back tovirtual
andyou, these words are already indicative of the content of the 2020 slow muse@argub, alias
online activities.Youandvirtual were taken as a starting point to further investigate items related to
the 2nd person pronouryou, including your, our,andwe, andall adjectives related to the digital
world, including virtual, onlineandsocial A collocation analysis othesewords was carried out to
studyhowtheSAD eventwvas promoted i2020. As the evaluative linguistic features used to promote
the eventdid not reveal significant changes over time, in fastion,| will focus on how museums

that took part in SAD in 2020, engage with their audience through the virtual realm. | will do so by

looking at personal pronouns and adjectives belonging to titaldighere.

5.3.2.1 Addressing visitors: the use ofou.

Starting froman examinatiomf youused as a term of address, | sorted the collocatitmdifferent

blocks of examples according to the function of the sentence in which each instance of the pronoun
occurred. In the following set of example®u is followed by the modal verban, implying the
epistemic modality of someone being able to doetbimg. The use afanallows visitors to feel that

they are actively able to interact with the museum and with the activity that the institution is
proposing. The modal vedanindicates the ability of someone perform something. By using this
modal veb, museums are providing tools of empowerment to their visitors who can choose whether

to share their thoughts online (ExampB®) or to work at their own pace (Exam@s).

83)Youcans har e your thoughts what youdbve Seen
slowly in virtual realms.

84)Youcanview the three of Bessie Davidson.



85) Youcanwork at your leisure.

Sentences in the following two sets of exaraglen be classified as an exlitorm of interaction

that involves Ademandingo, which i s upascerdingby mi
to Ravelli (2006: 74)are actively expected to respond. This form of interaction can take place through
guestions or through commamnds Ravelli (2006:75) points out,ithi questions, visitors are asked

to answer actively, becoming effective participants of the text that they are reaxhngples86d

90 exemplify how museums question their visitors to elicit their engagement withcthwitias of

SAD. Such questions may be personal ones regarding their fedtixm®s§le87), andpreferences
(Example89), or general ones concerning the exhibitiBrgmple88).

On the one hand, despite engaging in a conversation with their visitasums remain in charge

of communication by being the ones to ask the
and to take up t he (¢ ibdemn/4).dOwn the diher hand, grreughestiofsa v e
visitors are dghehardlé aind fou ratkleenr bynder st andi ng

the museum.

86)As you come upon this piecghat doyouobserve about reaction to this work?
87)How doyoufeel?

88)What questions dgoustill have of this work?

89)Whatdid youlike best of slow art movement?

90)Did youknowyou can view the entire Crystal Bridge digitally?

The set of examples numberetb999 shows museims engaging with visitors through commands.
While ontheone hand the use of the imperatives elicits active responses from visitors, making them
feel involved, on the other, it reinforces the unidirectional role of the museum, which is characterized
byail ack of r e c ibigemd4).iHowewer, theRpaculiaritylcancerning SAD in 2020 is
that it takes place at home or irisafe spaaewhere visitors feel at ease in virtually viewing an art
exhibition or in taking part in a particular activityhi§ means that despite unidirectional instructions
from the museum, visitors may not feel overwhelmdenfollowing them. Moreover, visitors are
encouraged to become active-a@eators of meaning by either participating in the online group
discussion at the end of the activiby posting the event on social media, by leaving a comment, or
through a simple tentag containing the keywords of the event Beamples 98 and 99). Again,

|l evel s of involvement in these activities var
event accessible to anyofrem anybackground or personality. Engagement analvement are
alsocreatedoy the encouragemett take part in practical actives (Exampl84, 92, and93), where

visitors are guidedstep by stepon how to engage with a work of art. For the virtual SAD, museums



try to recreat@ situation thats smilar to the one thawould have normallytaken place in a museum

space, taking however advantagehafonlineenvironmentwhere participants can click or zoom on

an image, or decide to customize the activity according to what they have in their surroundings (see
Example97).

This also confirms Education as being one of the core values of SAD: learning about workoof art, n
matter what they are or howell-known they are. The rereation of the museum space is also
confirmed in Exampl®5, where one museum suggests visitors create their own gallery by printing
out works of art. This wo didnghonpantemiosiuatipripwshsre b | e
visitors would walk through an exhibitigrassing byvorksof artwhich have alreadgeen arranged

by themuseum curator. Again, one of the purposes of SAD is to allow visitors to engage with art in

a new and differenvay, and to learn to appreciatendactivelyengage.

91)Write downall the emotiongoufeel.

92)Draw a picture ifyoulike.

93)Closeyour eyes

94)Engageyour body and mind with specific artworks you find.

95)If youhave access to your own colour primakeyour ownin-home gallery.

96)Choosethe wall, shelves iryour home, photographs ipour books or artworks from
ICA collections

97)Locateartworks inyourimmediate vicinity that interest you.

98) Shareyour creation with us.

99)Shareyour experience on social media by using the hashtag #SlowArtDay2020.

5.32.2 Introducing themselves to visitors: the use ofie

Examining the collocations of the personal pronagit is mostly usednorinclusively) by the
museum to talk both about itself as an sopsti-t
while creatinga clear distinction withyou, namely the visitors, reconfirming their unidirectional role

(Zou and Hyland 2019)

In the following séof examples1003 102, museums introduce themselves and engage in a direct
dialogue with visitors. By referring to themselves in the 4istson plural, museums reduce the
distancebetween themselves atitkir audience and present themselves in a huedway, with
actual feelingsExamples100and 101). In Example102 the instruction given by the museum to
look at a piece of art for a certain amount of time is softené@vbyencourage which again creates

less distance while making visitors feeldr® use their time in autonomy and as they please.

100) Weare excited tde sharing a couple of worksth youto be participating in the Slo
Art Day.
101) Weare so pleasegbuhave choseto spendyourtime withush er e at é




102) Weencouraggoutospend5L 0 mi nut es é

In ExampleslO033 106, | have grouped all sentenogberemuseums inform visitors that SAD will

take place online due to Covi®. Surprisingly enough, out of the 19 museums present in the sub
corpus, only four of them were explicit linking the cause of the virtuality of the event to the
coronavirus pandemic, while other institutions simply informed visitors that the event would take
place online Apologizing to the audience for being virtuéixample 103), museums lower their
institutional role andcexposethemselves as a group of people rather than an unreachable institution.
Humanization of the museum institution is quite evidenEBxample 104, where there is a clear
distinction between the closure of the museum as a buildinghanapening of virtual interaction
between museum staff and visitors. This is reinforced agathéjuxtaposition betweemuseum
andwe, where visitors get the idea that behind the institution, there are actual people working for
themto make art more accessible. Examples105and 106, we groups together both visitors and
museum curators, placing museums and visitors at the same lefaadt, Ithisinclusive useof we
symbolizes the common situation of lockdown and isolation that everyone is experiencing during the
pandemic. Inexample 105 theroles are quite clear: in the first part of the sentemeéncludes
museum curators, artistacvisitors sharing the same social situation, while in the second part of the
sentenceye refers to the museum which invites visitofyquo) to take part in the virtual event,

reconfirming the institutional role of power of the museum.

103) Weare so sorryvec a n 6t woelto theonmuseum.

104) Due to t he mmanefiomid stopcdromavitusgeewanted tdring the
event toyou.

105) While we cannot be togethém galleries at this timayeinvite youto join usonline
connecting with anmore deeply.

106) Asweare inlockdown peopl e can see artwork (digi

5.32.3 Promoting SAD in the virtual realm.

I will now explore the use of #linguistic items belonging to the semantic field of the digital world
and consider how they have been used to promote the evéntanmples1070 112 some of the
sentences contain the lexical itemgual andonline. Once againanimperative form Exampes

1070 111) is used to invite visitors to take part in the SAD event.

Bothvirtual andonlineare used to specify the modalitijthe event tailkag place, carrying an intrinsic
positive evaluation on the AcomplThaepodsifildy off Mar t

joining SAD virtually means not only that the museum has the technological affordances to organize



such an event digitally, but it also implies that it is accessible to anyone with an internet connection.
Themuseum tours and events are advertised as if they were to take place in the real world, with the
only difference thavirtual andonlineare used to specify ttigital nature of the event. Before the
pandemic, museums would have advertised the everd lyyisng 6 j oin us for a
duringthepandemic t he modi fi er Ovirt ua bftheeventtakdpmaeed t o
The modality of the event in fact, seems to be the only change in SAD in 2020, as its core values have

remainel the same.

The only reference to a sort of parallel world is giveBxaamplel07, with fivirtual realn®, implying

a whole different dimension of communication. The use of digital support in the SAD activities may
seem slightly paradoxical, consideringaththe event was initially founded with the intention of
making people slow down, relax, engage with art for a long tame,disconnedrom the outside

world and from multitasking. However, inclusiveness is also one of the SAD core principles, and
throuch thevirtual world, the event becomes accessible to anyone withfaoennection. Example
110also shows a (possibly) unintentional pun with the wernect on the one hand it refers to the
modality through which visitors connect to the event, whildglee other hand, it refers to the close

connections that visitors may have with art when taking part in SAD.

107) Today we meet in theirtual realm.

108) Join us for avirtual slow art day!

109) Take avirtual tour of some of the greatest museums through Google Adtsat.
110) Join usonlinein connecting with art more deeply.

111) Focus on what you can see while looking abatine

112) Shannon will lead aonlinediscussion.

To conclude, in the last set of exampl&$3 116), | haveconsidered he use of the i
referring both to social media{ample116) and to social distancind 13 114, 115, which is the

physical distance that people should keep between one another to prevent the spread of the virus.
Even though in most casesuseums participating in SAD have not explicitly referred ¢wi@-19,

they have sometimes implicitly mentioned social practices related to the pandemic, such as that of
social distancing and washing hands. Examfl@clearly shows how digital platformsmcdecome

a place offisocial belonging during this particular moment dgfsocial distancing This is also
confirmed in exampl&14, wherean online community that is easily accessible from home fills the
void created by social distang&@nce more, the ides involvement and community building are one

of the core principles of SAD, which is why social distancing has been compensated by activities that

are accessible to anyone with an internet connection.



113) Check oudigital extension for our secorftbor community spadk a place to foster
socialbelongingduringsocialdistancing

114) While socialdistancingkeeps us from celebrating Slow Art Day together, in the |CA
galleries, we invite you to try Slow Art Day from home.

115) If you do choose to take a walk, remember to prasicgal distancingand to wash
your hands before going outside

116) Share your experienc&ngocialmediaand dondt f orget to|l tag

The sense of belonging to the SAD community that is accessible to anyone online confirms the fact

that inclusiveness remains one of the core dimensions of SAD.

Overall, in relation to the characteristicsstdwin the representation of the SAD in the virtual
world, it appears thatatherthan highlightinghe peculiarities and benefits of sloaoking at202Q
museumsre promoting the originality and innovation of @anline Slow Art evenihile giving

participants the possibility &éarning about art and being able to slow down.

117) Inthese uncertain times, it's importanstowdownand focus on the
present.

118) Slow ArtDayis a global event with a simple mission to help more peopls
discover for themselves the joy of looking at and loving art.

119) A tour will be offered at 11:00 AM in which participants will gather with
Museum docent to observe five works in 45 minutesstiade experiences ang

discuss insights gained througlow looking

Example 117 showisow encouraging participants to slow down and take their time to partigipate

the SAD event can bdeeyduring the contextof Covid 9 ( Ain t hese uncertain
cases howeveslowis used to describer mention the slow looking activities that museums have
organized (119), or to promote the event by using a fixed formula (118) which wasrtakehé

About Us page of the SAD official blog.

5t Slow Art Day About Us page available https://www.slowartday.com/about/



https://www.slowartday.com/about/

5.4 The Slow Art survey

What follows ardurtherresults of the Slow Art survesome ofthe perceptions aflowwere already
outlinedin Chapterd. The same survey also asked respondents to reportheatlinabits regarding

museums, and their opinions and willingness to watch and appreciate art in a different way.

54. 1 Re s p o n ddemmograpbic chamacteristics and museum visit habits

In this (sub)section will present the results of the Italian and the English native speakers of the Slow
Art survey. | will discuss these resultgst comparing the participanés sociedemographic
characteristics and their museum wigjthabits and then their opinions amdlingness toseeand
appreciate art in a different way. The number of Italian respondents who took part in this survey was
240, whilethe numberof English speakers was 118he Italian participantswvere split equally
between males and females, with 45.8f them aged between 18 and 30, 25% between 31 and 45
and 29.2% older than 4 terms of educatiqry6.2% of participants declardthvinga degree or
postgraduatadegree and 23.8% were educatetthahigh schoolevelor lower, 28.8% stated hang

a modest or difficult financial situation, 63.7% a gaddationand 7.5%eportedexcellent economic
conditiors. Participants wergeographicallyistributed across Itplas follows: 61.2% from Northern

Italy, 16.3% from Central Italy and 22.5% from $wern Italy and Islands.

The number of English native speakers who took part in this survey was 118. Of the 118 participants,
59.3% were females (40.7% males), with 31.4% aged between 18 and 30, 22% between 31 and 45
and 46.6% older than 4B.total 31.4% statechavinga modest or difficult financial situation, 55.9%

a goodsituationand 12.7% an excellent econorsituation Native speakers were distributed across
Anglo-Saxon countries as follows: 61.9% from the UK, 21.2% from North America (US anda}anad

and 16.9% from Australia and New ZealaBdth samples are biased in terms of education as 83.9%

of participants declaredavinga degree or pogjraduatedegree and 16.1 % were educatethat

high schoolevel or lower.

Table31 compares museum motivation and habits of English and Italian speakers. All respondents
had visited a museum at least once in their life, more than half of therodstsicheap (English
50.8% and Italians 54.2%), but the motivations to visit these eximbibf these two groups are
different and significant to thetest as illustrated in table 3. The majority of respondents (English
80.5% and Italian 70%¢*=4.48; p=0.034) visit museums to see a specific exhibition. However,
Italians (80.8%5?=21.71;p=0.001) appear to be moattracted forentertainments reasons thiue

English (57.6%)yet theEnglish mordor learning about the past (English 65.3% and Italians 48.8%;
¢*=8.68;p=0.003) and cultural reasons (English 85.6% and Italians &5%i.08;p=0.001).



About 80% of participants do not visit museums more than four times in a year and more than 60%
said theyspend between two and four hours for each visie snall differerces observed between
English and Italian speakers were not significant tosthest, while this test was significanith
regards to how thesevo groups prefer to visit museum&=7.48; p=0.024). English speakers
(75.4%) prefer to visit museums @gompanymorethanspeakers oftalian (60.8%), who also like to
bealone (32.1%)norethan English speakers (20.3%).

Table31: Motivations and habits of museum visg.

Italian English G p-value
Motivations and habits (N=240) (N=118) value
Motivations:
- To see a specific exhibition or displa Yes 70.0% 80.5% 4.48 0.034
No 30.0% 19.5%
- For entertainment: Yes 80.8% 57.6% 21.71 0.001
No 19.2% 42.4%
- For culture: Yes 35.0% 85.6%  81.08 0.001
No 65.0% 14.4%
- Toacquire knowledge about the pas Yes 48.8% 65.3% 8.68 0.003
No 51.2% 34.7%
Visiting habits:
- Frequency of visit: Less than twice a year 39.6% 46.6% 1.67 0.434
Three or four times a year 39.2% 35.6%
More than four times a year 21.2% 17.8%
- Time spent visiting: Less than two hours 24.6% 31.4% 4.15 0.126
Between two and four hours 70.4% 60.2%
More than four hours 5.0% 8.4%
- Visiting mode: Alone 32.1% 20.3% 7.48 0.024
With friends or family 60.8% 75.4%
In agroup 7.1% 4.3%
Use of facilities:
- Guide: Yes 36.3% 20.3% 9.36 0.002
No 63.7% 79.7%
- Audio-description: Yes 68.8% 50.8% 10.86 0.001
No 31.2% 49.2%
- Library:  Yes 8.7% 22.0% 12.24 0.001
No 91.3% 78.0%
-Book: Yes 40.0% 69.5%  27.52 0.001
No 60.0% 30.5%
- Reception: Yes 62.9% 35.6%  23.77 0.001
No 37.1% 64.4%
Purchasing habits:
- Books: Yes 33.7% 44.9% 4.21 0.04
No 66.3% 55.1%
- Souvenirs: Yes 39.6% 55.9% 8.54 0.003
No 60.4% 44.1%

- Café/Restaurants Yes 22.9% 73.7% 85.34 0.001



No 77.1% 26.3%

Furthermore, both sampldsclare theyiseservicesuch as a guide and library less used than audio
descriptions, books and receptiolsthis casesignificant differences between English and Italian
speakers can be observed. For example, English speaiikedessuse ofguides (English 20.3%
and Italans 36.3%¢*=9.36;p=0.002), audio descriptions and recepfiacilities (English 35.6% and
Italians 62.9%;>=27.52;p=0.001)compared tdtalians and this might be related to the fact that
Italians need more help with the languaggpecially when they visit museums abroad. Itajians
the other handjse museuribrary servicedess(English 22% and Italians 8.7%;23.77;p=0.001).

In terms of purchasing habits, the number of English speakers buying items in museums is higher
than Italians ands significant for books (English 44.9% and ltalians 33.%64.21; p=0.04),
souvenirs (English 55.9% and Italians 39.@%8.54;p=0.003) andafé/restaurants (English 72.7%
and ltalians 40%¢*=22.9;p=0.001).

5.4.2 Respondent attitudes towards Slow Art Day

In relation to the third section of the questionnaire where participants were asked totaaswer
questonHave you ever hear d o fandfiHawe yot &vkrdeard bfthe d mov
ASl ow Art day o0 ? dieaboa 8080loftltalians draR X of Englesh speakers were
familiar with the Slow Food Movement and its traditional values such as supporting local
communities, organic food and ethical production, more than 95% of respondents stated that they
did not know about the Slow Art Day. Thuke majority of participants formed their attitudes
towards Slow Art Day on the spdior example, byeadingtheinformation providedvith the

online questionnaire (see section 3.4?Ihis is asomewhasurprising result, given that in the
corporaanalysedSlow Art day is presented as a global and international event happening on the
same day all over the worl@onsequentlythe SAD organization might considegw waysof

reaching different audiencesndcreatinggateways with schools, universities and cultural
associations that could hgipomotethe eventDespiteregularlyadvertising the events ahe SAD

blog, not all museumparticipatingin the event advertise it on their website antly afew Italian

andUK museums take pairt the event each yedt would be interesting to extend thervey to
participants irother European countries to see whether #reyacquaintedith the SAD and fid

bridges of communicatiobetween the United States, where the SAD staaied other countries.

In addition, despite thesocicdemographicanalysis of participant attitudes in each sample not
showing any significant correlation to the ebquare testcomparingthe opinions of English and

Italian speakers shainteresting differences. TabBdindicates that these differences are significant

52 According to psychologists, attitudes towards an object can be either expressed on existing information
stored in memory or formed on the spaseddn cues provided at time of the evaluation. These two ways of
expressing and/or forming attitudes have ioated two schools of thoughts: 1) the file drawer model (mental
files stored in memory) and the temporary construction of attitiege( and Wanke, 2016



to theetest for all items other thafiBy learning new ways to look at art, | feel empoweéradd

fiwhen | visit museums, | prefer to be independent and be free to leave whenever | want



Table32: Comparison of Slow Arbay opinions between English and Italian speakers.

Evaluations by native speakers Italian sample (N=240) English sample (N=118) G>-test
Disagree Neutral Agree Disagree Neutral Agree G>-value
Items (p-value)
For me, it is an exciting and original way | 0.83% 60.17% 47.88
visit a museum 9.17% 90% 11.02% 28.81% (0.001)
For me, it is more about the experience itself, rat| 20% 20.90
than just visiting a museun 30.42% 49.58% 3.39% 27.12% 69.49% (0.001)
0.83% 66.10% 36.99
It gives me a new framework to look at & 7.92% 91.25% 7.63% 26.27% (0.001)
For me, it is educational, fun, interesting, eygening 2.08% 10.80
and informative at the same tim 14.17% 83.75% 4.24% 27.12% 68.64% (0.005)
For me, it is a new and valuable way to rea 1.25% 71.94
see art. 4.58% 94.17% 9.32% 33.05% 57.63% (0.001)
By learning new ways to look at al 4.57
| feel empowered 6.25% 20.83% 72.92% 9.32% 28.81% 61.86% (0.102)
It is agreat opportunity to talk to experts and to the arti 1.25% 13.09
themselves. It gives me a new framework to look al 8.33% 90.42% 5.93% 16.95% 77.12% (0.001)
| prefer to visit museums by myself 19.58% 49.19
complete freedom 41.67% 38.75% 5.08% 16.95% 77.97% (0.001)
| believe one should visit museums ij 21.25% 43.22% 8.15
spontaneous way 49.17% 29.58% 11.86% 44.92% (0.015)
When | visit museums, | prefer to be indepeng 7.08% 58.47% 4.25
and be free to leave whenever | wa 32.92% 60% 13.56% 27.97% (0.119)
| believe, the entry fee will be more expeng 8.09
than for traditional museums 25.83% 39.58% 34.58% 12.71% 47.46% 39.83% (0.017)




As expected, participants expressed more positive judgments on the first seven items (positive
statements) and more negative evaluations on the last four(itegative statements) For example,

more than 90% of Italian participanéxpressea very positive attitude towards Slow Art Day in
terms of being an exciting, new, original, and valuable way to visit a museum as well as being a great
opportunity to tak to experts and to artist®n the other han@bout &.86% of English speakerfglt

more positivelyaboutother aspects such as the experience of the Slow Art Day rather than just
visiting a museum because of the simultaneous educational, fun, interestirapeeysy and

informative aspects linked to the possibility of talking to experts and artists.

Such esults are in line with the semantic domains that were identified to classify the promotional
elements of the SABAD is promoted as an event where it is possible to learn about art (hence,
Education) in an innovative and new way (hence, Innovation apdriexce), while having fun
(Wellbeing) and sharing ideas with other people (community building and Education). Again, all
these values and dimensions are implicit in the adjesloxethat precedeart day. When

approaching SAD for the second time, pap@nts might already be aware of the connotations and
meanings thaslowimplicitly carries. Participants are aware of approaching museums in a different

way and to learn about art through activities and discussions.

Regardinghe negative aspects of Sléwt Day, in both groups more than 58%pafrticipantgprefer

to be independent and free to leave whenever they, whotit 78% of English participants prefer to

visit museums in complete freedom, while in both groups mogteafespondents believe or are
uncertain about the fact that Slow Art Day can be expensive and that one should visit museums in a
spontaneous way. This an important result twonsiderbecause the linguistic analysis of the SAD
indicates that the economic dimension is rarely mentiagheddimension of economics is mentioned

in 32 of the 52 texts belonging to the SAD slow museum corpus, and irntb 266 texts belonging

to the SAD blog. With regards to the SAD blog, the dimension of economics is described from the
point of view of theSAD eventorganizrs highlighting the fact that it relies on volunteesile the

SAD slow museum corpus, refeoes economics by stating tifeee natureof the event to everyone

or, in some cases, to participants who have specific mussmbershipNot mentioning lhat the

event des not have aost nor statingthe price ofa possiblemuseum membership might be
intimidating to new participants. The survey reveals that an important aspect in promoting the Slow
Art Day involves being transparent and clear about the price that people have to pay for enjoying this
new wayof appreciang art. Additionally, issues related tihev i s i freemlomdwdien taking pairt

SSincef or sever al positive statement s, res gantiee nt s
initial 5-point Likert was collapsed to afint Likert scale (Disagree, Neutral and Agree).
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SAD are not directly mentionash the blog nor in the museum websites. It seems that visvithrs
have tofollow alongwith an organised activity which maminishthe pleasuref just wandering
around galleries and stpjng togaze in front of whatever work of drappens tattract them. Maybe
museums taking pairt the event could make more explistatementsegarding timeestimatinghe

total time of each activity as well as makirnigclear that visitors are free to leave at any ttimey

wish.
= Italians speakers English speakers
100%
.2=31.97p=0.001
75%
58%
50% 42%
25%
0% o
Yes No
Willingness to participate in Slow Art Day

Figure B: Willingness to participata Slow Art Day.

Finally, Figure B illustrates the willingness to try a Slow Art D@ot during theCovid19 pandemiy

if slow art museums were immediately available to respondents. Italians (85.4%) appear to be more
willing to try the experience of the Slow Art Day than English speakers (58.4%). This difference was
significant to the chsquare tesif=31.97;p=0.001),andhere againthe willingness otach sample

to participate,was not affected by the soeilemographic characteristics thfe participants.This

result might be linked to the perceived positive connotation of the wordvetioeih emerged from
thediachronic analysis of this adjective in the Italian culture and to the fact that the culture and notions

of slow movements/ereintroduced in Italy an@ was quite soméme ago.
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55 Conclusions

In this chaptet have explored how the Slow Art Dés/promoted both on the official Slow Art Day

Blog and on museum webpagédter having set out the aims and objectives of this wralpthen

divided my results in three sections: the first focussing on the SAD blog, the second on the museum
corpus, and third on the survey results outlined in section 3.3,2 generated aordlist from the

SAD Blog corpus and, starting from the most frequimas| then carried out a collocation analysis
which allowed me to organize and sort results sikosemantic dimensions linked to the Slow Art

Day. Economics, Education, Inclusiveness, Innovation, Time, and Wellb&inigta analysis was
carried out umg both a quantitative and qualitative approach. Quantitative analysis allowed me to
trace a general trend of the frequencies ofsgr@antiadimensionsof the representation of SAID

both corpora throughout the years, as weitlastifying the most frqguentdimensionsn each of the

two corpora. Qualguanttative analysis instead, was used to carry out the exploration of evaluative
language (based on Martin and White 2006) in both corpora. In particular, | focused on how appraisal
is used to ehance ad promote the different dimensiookthe representation of the eventhie SAD

blog, and how it is used to promote the SAD event in general on different museum webpages, with a

particular focus on the year 2020.

Results fronthe SAD blogshowthat the representation of Slow Art Deynot only related to time

and art, as the name of the event seems to suggest, but also to other values and semantic dimension
such as education, inclusiveness, wellbeing, and innovation. Theslmwdn fiSlow Art Dayo,

carries a series of other mearsrigat participantsvisitors,and museum curatoese already aware

of whentaking part at the event.

Outcomes from my quantitative analysis of the SAD blog have shown that the most frequetitsema
dimensions metioned in the posts are those of Inclusiveness (31.31%), Education (20.50%) and
Time (16.87%).The appraisal analysis of thtextshas shown that dimensions are intertwimgth

one another. In particular, looking at the Attitude outcomes of these dgorehowesthat from a
guantitative perspectivippreciation ishe mostdominantsubcategorywith a relative frequency of
72,99% of the tagged evaluative items, while Affect representetha&ining27,01%

From a qualitative perspective and with regards to Appreciation, reshtis/that composition is

used to boosihe meaning of each semantiicnension ie., long for Time; challengingandsimple

for Education mindful for Wellbeing free for Economics new for Innovation andaccessibleor
Inclusiveness). However, in some cases, composiipectives and evaluativeemsemphasizehe

interconnectionamong the dimensiongor example the evaluative itermew usedin Education
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carrieselements omeaning linked tannovation. Elementsfahe subcategory aéaction are similar
throughout all the dimensions, underlining the positive effect that SAD activities have on their
participantsWith regards toacial valuation evaluative language is used to both emphdbk&ealue

and worthines of each dimensiorgs well as to reinforcthdr intertwinement. For example, in
Innovationactivities are desdsed  a sinspiriagoccasiortolearna r t 0 , thé @vento lieartning
andeducation RegardingAffect, evaluative language shown to beused similarly throughout all

the dimensions. However, happiness (39.96%) and satisfaction (30.41%) remain the most frequent
subcategories, confirming thdeathat participantsexperiencea sense of cheer and reward &afte

taking patt in a SAD activity.

Results emerging from the SAD museum cormwealthatthe dominant dimensions are those of
Inclusiveness (33.52%), Education (22.30%) and Time (13.07%), confirming the findings from the
analysis of the SAD blog corpus. Again, similar to the SAD blog outcomes, Apprecighi@sents
almost 60% othe Attituce items that were tagged in the corpus, while the remaining 40% is Affect.
From a qualitative perspectivand withregards to Appreciation, for example, evaluative items that
were classifiedinderii ¢ o mp o geigtsimple gobal, free) implicitly carry the meaning of the
dimensions that represetite SAD Economics, Inclusivenessr Innovation As for reaction,
adjectives and items are linked to the semantic field of fun and excitement, which are functional to
the promotion of the eveandto encourag visitors to take paiin the SAD activities.

Similar to the SAD blog, social valuation groups adjectives and evaluative fteyatherthat
highlight the worthiness of the eveagainlinking different semantic dimensions together. Hoare

what seems to differ from the blog, is thatthis caselexical items such agluable gréatway to
spend t i ongualifytime@réphasize the importance and the centrality of time. Again, this
might bebecausemuseums are addressing the event to potential visitors who live in-patast

world where time equals money or any type of value. Therefonglalsingimportanceon thevalue

of time, museumsre suggesting that SAD activities provide visitors with something more than a
different way to spend their free time: SAdovidesparticipants the opportunity to learn, relax and
create a network with new people.

Looking in depthatthe promotion of the SAD event during the year 2020, results generated from the
keywords lisshowthat the most frequengpresentativedems of the 2020 museum corpusareual
andyou In fact, due to the pandemic outbreak, cultural institutions were forced to carry out their
activities virtually. A detailed lookat the promotion of the2020 eventshowsthat what is most
highlighted is the virtuahatureof the eventMuseums encouradeparticipants to experiendée

possibility offislowingdow® , t h e o preang,understahdingra fearmgabout art from
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home. The use gfouhelps to creatkess distance in a historical moment where social distance seems
to be the only opon. It also helpgarticipans feel as though they aractively parcipatingand co-
creators of the SAD event.

To conclude, lie outcomes of the questionnaire show that most visitors, despite not being initially
aware SAD, have positivegtitudes towards taking part in the SAD event expressing their interest in
both learning about art and trying a new experience where they can actively engage with art,

confirming the positive evaluation resulting from the blog and website appraisalignalys
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Chapter 6: Conclusions

The purpose dthis study was to explore the new values of slowness in the fast world Weirrge

in now, specificallylooking attheshades oflowboth from a linguistic and a sociological perspective.

My initial hypothesis was (SFMawi t Reitsnifigeo8l ow
slogan might havdone more thaintroduce the English loanwosdowinto the Italian language, but

also influencethe connotationsof the wordin English, bringing a new positive connotation and
meaning to this adjective.investigatedwhether and how new values sibw are encouraged in

certain cultural spaces, such as those of muséuasswethe folowing research questions:

- Since it first entered the Italian language, has the meaning of theslsardhanged?

- How do both English and Italian speakers use and perceive thaltemim their respective
language?

- Which values does the Slow Art Day evgnomote?

- Which linguistic options are adopted in the promotion of Slow Art Day events by museums
and organizefd

- How do Italian and English visitors potentially perceive Slow Art Day?

A review of the literature oslow, museum communication and bloghpwedgapsin knowledgeto

be identified and helpedet my work withinthe context of previous researchtartingwith the
definition of slow and moving to its new meaninm relation to the SFMI realized thatdespite

having influenced other analogous movements, the W@ has never been analysed from a
linguistic point of view. $hneider (2008) argues thaithin the context of SFMslow clearly refers

to the set of valudsked tot h e mo v e meohfit gdboso ds,| ocgl aena needitmstbvddwa i r o .
is extremely relevanh the context othefi s oc i al accelerationo (Rosa
now facing. In particular, new uses sfow are coherent with théintentional sociableceleration

(Rosa 2003: 17) thawestern society needs orderto take a brak from the busy lifestyle we are
emersedn. Social acelerationis also visible in leisure time, argecificallyin the context ofart

and museumswhere people spend le$gah10 seconds in front of a piece of arhis has led tohe
creation of the Slow Art Movemerdimed atencouragng museum visitors to engage with art for
longer and to take pairt interactive activities thanayhelp them learmore about art while relaxing

and meeting new people.

Museum communication has been analysed from many perspectives, focusing on the role of visitors
and of museum institutions, as well as looking atdé&&iledmeanings conveyed through museum

texts, tke use of style, grammatical voices, and lexical choices (Ravelli 2006). Lazzeretti (2016)
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argues thamuseum communicatiois intertwined with different forms of communication such as
those ofart, mediacommunicationand promotional discourskinvestigatedhow the promotion of
Slow Art fitsinto the context of Museum communicati@iogs have become an important space for
selfpromotion and for the creation gfoupidentity (Davies and Merchant 2007, Myers 2010, Luzén
2012) which is whytheanalysis of th&low Art Dayofficial blog is fundamentab tracing eements

of seltpromotion anccommunitybuilding.

My research questions led me to develop directions ofesearh. First, | carried out a diachronic
analysis of the worglow both in Italian and in English, after which | examimre&at i ve speal
perception of the wordlow in spoken Italian and in spoken English. Second, | investigated the
promotion of the Slow ArDay event and how museum visitors respond to it. For both these

investigations, telied oncorpus linguisticsnethodologyand survey data

More specifically, to investigate the diachronic uselofv| collected two diachronic corpora, one
made up of texts collected from the Italian newspapebtampg19632019) and one of texts from
the British newspapéeFhe Guardian(19892019). Through the collocation analysisstdw, | was
able to create diffent semantic preferencessddwin both Italian and English, and analyse where
my word of interest carried positive connotations and whéthso, how) its meaning has changed
in English since the beginning of the Slow Food Movement. In other wordd, tbewse oflowin
Italian T a word originally loaned from English have influencedhe word usagén English, its

language of origin?

Formy secondesearchHocus, | collected two corpora, one made up of posts from the Slow Art Day
blog, and anotherdm museum websites that advertised the event on their webpages. As a starting
point, semantic dimensions weadentified in the representation of the SA®get an idea of what

the SAD wanted to promote. Within such dimensions, evaluative lexicon \aasreed with the

support of Martin and Whitebés (2005) appraisa

My findings from bothresearchfoci were then integrated with the outcomes of an online
guestionnaire that was administered to speakers of Italian and English. The aim of the questionnaire
was to analyse the perceived value of the connotatiosl®wfin Italian and in English, as wedls

howthe Slow Art Day was received by respondents.
- Since it first entered the Italian language, has the meaning of thesleardhanged?

Regarding Italianmy results show that since 1989 and the introduction of the Slow Food Movement,
not only has th&nglish adjectiveslowbegun to be used in Italian, buh#s also expanded to a range
of domains and regularlgarries a positive connotation. The meaninglofvimplicitly carries the
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ethical values that were first promoted by Petrini in 1989, naetkigs, wellbeing and environmental
awareness. Moreover, while the waldw wasinitially f ol | owed by i ts I talie
owing to the fact that it needed to be explained, in more recent articles, there was no longer a
translation or referemcto Petrini when citinglow, meaning that Italian has acquired the word in
everyday language. Therefome Italian slowseems to refer to time in a positive way, as a different
lifestyleapproach to, taking time to understand things properly, to learn, to cook, toamakeavel.

It is also used to describe environmental awareness.

The same cannot be said for the uselofvin English, where the diachronic study of the word
throughThe Guardiancorpus of articles, shows thdtis still used with its negativand neutral
connotationswhile the positive connotations introduced with the SFM are still rather limitefbto
selected aspects of the slow movement in genkl@vever, wihin the context of movements
stemmingfrom the SFM slow not onlycarries theositive connotations, but is also connected with

the semantic preference of wellbeing and environmental awareness. In particular, slow movements
are always described as a soamnifestation or statement against the-fete and accelerated life
around usTherefore, theise ofslowin its positive connotationsonnected wittmovements and food

was taken fromthe new meanings attributed to the English loanwordhe Italian Slow Food
Movementas acontrastwithfastand fAf ast f oodo

How do both English and Italian speakers use and perceive thestewrin their respective

language?

Questionnaire outcomeshowthat, in Italian, most participants have used or have heard the word
slowin different contextsThe most positively perceived domain is that of Food, protdindyo the
influence of the Slow Food Movememtowever slowis perceived positively in other contexts such
Entertainment, Society, and TourisRegading English slowis perceived positively in the domains

of Food and Tourism, while negatively in those of Entertainment, Medicine, Politics & Economics,
Society, and Sport3.his provides additional suppocbnfirming the influence of the SFM on other
analogous movemengs.g, Slow Tourismpr Slow Walking).Thereforeslowis perceived positively

in the domains of Food and Tourism both in Italian and Engtishfirming findings from the
diachronic analysidn fact,slowshares the same meanindothdomainsan both languages argn
potentially generate similar phraseological combinationmoth languages

- Which values does the Slow Art Day event promote?

Within the specific context of Slow Art Day, the adjecthlew, used to define a special eveaiteady

carries new meanings other than that of ti6h@w, does not refer to a long and boring day staring at
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art, but it i mplies 6sl owi ng dacedaverydaytlife.Klheng a
adjectiveSlowi n A Sl ow Art Dayo implicitly carries wi
dimensions that were identified when analysing the related corpora. In this cslo@xheans
dedicating time taeally look at art (Time and Education), to learn somegmew (Education and
Innovation), to meet people, to share thoughts (Inclusiveness), to relax, and to connechvatid s
innerselfand with the piece of art (Wellbein@tudyingthe promotion of the event revealed the use

of positive language within eadi the six semantic dimensionsathwere initially identified as core

aspects of the representation of the event.

- Which linguistic options are adopted in the promotion of Slow Art Day events by museums

and organizers?

Attitude analysisof the evaluativednguage adopted inoth the Slow Art Day blog andn the
museunwebsiteghatadvertised the event onlinevealedhat Appreciation is theost represented
subcategory. Museums, in particular, adopt a more concise and direct language when promoting the
eventand the evaluative items adopted implicitly refer to the semantic dimensions that best represent
the SAD €.g, freefor Economicspr mindfulfor Wellbeing)

Additionally, outcomesfrom both corpora show thagvaluative languagdagged underthe
subcategory of composition is used to either reinforce the meaning e@tinsemantic dimension

of the SAD event, or to emphasize the interdisciplinary nature of the event. Reaction is used similarly
throughout all dimensi@) undescoringthe positive effectsf the SADon participants. As for social
valuation, evaluative languags used to emphasize the worthiness (ew, useful, insightfulof

each dimension as welb highlightingheir interconnectiorHHowever, in the museum corps®cial
valuationseems to highlighthe value of quality and time (i.e&aluable. This mght be indicative of

time as a key issyavhich, in a faspaced world, equals money. Therefore, museums are suggesting
thatby taking time and slowing down engaging WBAD activities visitorsearnquality-time which

equals learning, creating, sharimgdmeeting new peopl ConcerningAffect, outcomes revedhat
evaluative language is used similarly throughout all the dimensiotgirming the sense of
happiness and satisfaction that visitexperienceafter a SADactivity.

What is most interesting in the specific focus on the 2020 museum case study is that the promotion
of the SAD eventrevealsa heightened perception of the need to involve the participants in a digital
event. During the Covid9 pandemic outbreak, museums focused on the digital aspgbet ®fent

rather than on the values of the SAfdich as Time, Education, and Wellbeirlj seems that the
pandemic has changed our rhythm, forcing us to slow down and put @ stapbusy and frenetic

lifestyle. In some way Covid19 has also changed our relationship with technologies, which have
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become an essential and indispensableprmafiding access tourcommitments, events, or activities
that wouldotherwisebe out of reachThe 2020 case study halsoshown that kements of originality
are highlighted together with those of inclusivenédsestudy of the personal pronoyauconfirms
the centralrole and active engagemehtinvolvementof participants in the SAD virtual events.
However, thisalsoc onf i r ms t h ethddrgdevelbpedbly Vat Dijk (2@08):00nly people
with a good internet connection and a technological device were able to taketparSAD virtual

event, suggesting that slow movements are still quite elitist and exclusive.

- How do Italian and English visitors potentially perceive Slow Art Day?

Unfortunately, outcomes from the questionnaire show that the majority of pdmpleltalian (90%)

and English speakers (62%gre not awarthatthe Slow Art Dayexists This isin slight contradiction

with the internationakcopeof the eventorganizersboast.The questionnaire sample was slightly
biased, meaning that most of the participants heidlaschool or university degree. The fact that so

few people knew about SAD irgdites a failure in theommunication channels used to promtbie

event: it seems that the Slow Art organization has direct contact with museum curators, but not with
visitors, and not all museums promote the event on their website. In this contextasiarmatould

be taken to promote the event to kindergartens, schools, cultural institutions, and city cobisils
could be done by taking advantage of social networkgsefohology channelfielpingdisseminate

the eventto include more people from different social backgroundsking art inclusive and

accessible to a wider audience.

Overall, my work hadilled a gap in literature by not only analysing the diachronic change of the
meanings of the worslowboth in Italian andn English,but also by providing specificanalysison

the promotion of the benefits of Slow Art DdYesults from my work shoWwow a loanword can be
recontextualized and 1®manticisedn a host languageget come toinfluencethe meaningof the

word in its language of origin. In this specific casteidy and within the context of Italian, thanks to
the SFM, the loanwordlow has been carrying a positive connotation and new meanings related to
the field of wellbeing and sustainability. Neveemings olowhave influencd theEnglishlanguage,

but only in thecontexts related tthose ofslow movementgourism, and foodWithin the context of

Slow Art, questionnaire results have shown that mesiondents (95%yere not aware of the SAD
event, meaning that both blog and museums should work on the promotion of theesgdnito
expand it out of theinnercircle.Moreoverr espondent sd results sugges
issues regarding the SAD activities.d, price, time,or freedom of leaving at any time), might

encouage new visitors to take parttime event.
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Thelimits to my study must be acknowledgexlichas the educational background bias among the
guestionnaire responderdad the fact that | focussed mostly on promotional discourse in museum
communication, while aspects aft discoursehave not been considerdeurther researclon this

topic could be carried dwby investigatingpeopld s p e r c etlpeimpartanse ofaslovahess and

of slowing down in other contexts such as the effects of the pandemic outlo@dkg at how
technology has changed our relationship with slowmaesswith the various slow movemenis
addition,the analysisof the SAD Blog and Museunwebpagesould be expanded by carrying out a
multimodal analysis of the webpagts explorewhether and ifimages help convey the idea of
slowness. Further lines afvestigation could be alsexploredin terms of slow discourséooking

into the introduction of other/new elements in language related to slowness and that may support the
need of HAsoci al d eFmadly, iewouald be intar@sting tB fahaeav charthé€ls3and.
ways to promote slow art to different audiences mmlividuals to make art and taking time for

oneselfmore widelyaccessible.
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Appendix 1. English Questionnaire

SECTION I: Perception of the adjective slow in spoken English

Are you a native speaker of English?

Yesc Noc

The adjectiveslowis commonly used to define something happening without much speedi(e.g.

sl ow drivero), ornfisloonetdht mggohmggage) ayl t( ei. g.al so
such as describing someone who is not quick at learningfiesgl ow | earner ), or so
little action (e.g.it her e are sl ow passages in which | itt

slow seems to carry positive connotations when associated to social movementldge.d-ood
movement) or to environmental issues. The following questions are related to the use of the word
slowwithin movements.

Have you ever heard or used the wsla@vin a positive way?

Yesc Noc

Have you ever heard or used the waldw to define something else other than expressing
doing/expressing issues related to time?

Yesc Noc

The wordslow is used in several domains. We would like to know when using or hearing the word
slow in differentdomains whether you perceive it negatively or positively.

Very Negatively| Positively Very | do
Negatively Positively | not
know
Food c c c c c
Entertainment c c c c c
Politics and Economics c c c c c
Society c c c Cc c
Medicine c C c c c
Sport c c c C c
Tourism c c c o c
Other (please specify)
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In which of the following contexts are you more likely to use the wtma@when associated social

movementsr when describing something positively?

Very Unlikely Likely Very I do
Unlikely Likely not
know
Wellness c c c C c
Rediscovery of local traditions C C c c c
To express something original a c c c C c
different
To conduct a stredsee life C C c c c
To support the environment C C c c c
As a synonym | c c c c c
Aenvi r ofnrmeenntdally ¢
To promote local goods C C c c c
To describe a community lifestyle c c c C C
Other (Please specify):

SECTION II: Museum visiting habits

The objective of this section is to collect information about the visiting habit of museum participants.

Have you ever visited a museum?

c Yes ¢ No (Go to Section IV)

Do you think that you will visit a museum in the next two years?
c Yes ¢ No (Go to Section IV)

How often do you visit museums?
c Less than twice a year
c Three or four times a year

¢ More than four times a year

When you visit a museum how much time do you spend there?

¢ Less than two hours
¢ Between two and four hours

¢ More than four hours

When you visit a

museum do

c Alone ¢ With family or friends
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Why do you visit museums? (Please tick all thoghat apply)
c To see a specific exhibition or display

¢ For entertainment

¢ For education / culture

¢ To acquire knowledge about the past

c Other (please specify)

When you visit a museum, which facilities do you use?
¢ Guided tour

¢ audio description

c Book shop

c Research facilities

¢ Reception

c Other (please specify)

Do you think that museum entrance fees areé?

(¢}

Very expensive

(@)

Quite expensive

(@)

Quite cheap

(¢}

Very cheap

When you visit a museum, do you make any of the following purchases? (Please tick all that
apply)

¢ Books from the museum shops

¢ Souvenirs from the museum shops

¢ Food and drinks at café and/or restaurant

SECTIONIIl: Parti ci pant s 6 tanpeiofrsiovoant in@onatve approcaehps.
The scope of this section is to understand pe
Have you ever heard of the ASI ow food movemen

c Yes c No
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The Slow Food Movement was founded in Italy to contrasttheope g of t he f i r st

Italy, back in in 1989. The Slow Food Movement sets a paradigm of new values, or better traditional
values, within a context of globalization and capitalism. The slogan of the Slow Food Movement is

Abuono, puwhiohemgaust édgpod, c¢clean and fairo,
food and ethical production.

6%

Slow Food®

Over the years, the values promoted by the Slow Food Movement were taken as an example and
began to be applied to other fields as well. Thithes case of Slow Media, Slow Tourism, Slow
Money, Slow Housing and many others.

Have you ever heard of the ASIlow Art dayo?

c Yes ¢ No

A
S’

Slow Art Day

Studies have revealed that on average people spend 8.7 seconds in front of a work of art. This has led
museum curatarto create a Slow Art Day, in other words an entire day dedicated to making time to
learn more about art. As a matter of fact, the main mission of the Slow Art Day is to help people to
discover and embrace for themselves the joy of looking and lovinghertSlow Art Day is a global

event that takes place once a year in many museums around the world. The day dedicated to Slow art
is usually organized in two phases:

1. Participants are asked to look at five works of art for ten minutes each. They asl§eldeo
look at details, take notes or draw what they see.

2. Participants will meet and talk about their experience. Sometimes, discussions may be
monitored by museum curators, other times they simply consist of a flow of spontaneous
thoughts. In some cas, artists may be invited as special guests to take part to the discussion,

214



We would like to ask your opinion on the following statements regarding the way in which Slow Art
Museums operate as described above. For each of the following statemeatepprass your level

of agreement or disagreement:

Statement Strongly | Agree | Neutral | Disagree | Strongly
Agree Disagree

It is an exciting and original way t
visit a museum. C C c c c
It is more about the experience itsg
rather than justisiting a museum. C C c c c
It gives me a new framework to look
art. c c c c c
It is educational, fun, interesting, ey
opening and informative at the sar C c c c c
time.
It is a new and valuable way to rea
see art. c C c c C
By learning new ways to look at art|
feel empowered. c c c c c
By discussing my perceptions of
work of art with other people, | broads c c c c c
my point of view.
It is a great opportunity to talk t
experts and to the artigfsemselves. C C C C C
| prefer to visit museums by myself
complete freedom. C c c c c
| believe one should visit museums i
spontaneous way. c c c c c
When 1 visit museums, | prefer to |
independent and be free to leg c C c c c
whenever | want.
The entry fee will be more expensi c c c c c
than for traditional museums.
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If slow art national museums were available to you tomorrow, which statement would best

reflect your intention to visit a slow art museum?

c | will definitely be visiting a slow art museum within the next 12 months.

c | will probably be visiting a slow art museum within the next 12 months.

(@)

(@)

SECTION IV T Sociodemographic characteristics of visitors
Please indicate your sex

c c c
Female Male Prefer not to say

Please indicate your age group:

C Cc Cc Cc
Under 18-30 31-45 46-65
18

What is your highest completed educational qualification?

c c c
Secondary educatio Postsecondary educatior  University
(GCSE) (A-Levels or equivalent)
Nationality
Australian c
British c
New Zealander c

Other (Please specify)

How would you describe the income situation in your household?

c c c
Difficult Modest Comfortable
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Appendix 2: Italian Questionnaire
SEZIONEIl:L6utili zzo dlewnebadigggeitalianay o

In italiano il termine inglesslowé utilizzato in diversi contesti e le seguenti domande sono inerenti
al suo utilizzo nel parlato.

Ha mai sentito la parokslowin italiano?
Sic Noc

Negli ambiti indicati nella prima colonna, quale connotazione pdssiow?

Molto Negativa | Positiva Molto Non

Negativa Positiva | lo so
Cibo c c c c c
Intrattenimento  (ex: spettacol C c c Cc c
musica, cinema, danza, eventi, e
Politica ed Economia C C C C C
Societa c c c c c
Medicina c c c c c
Sport C c C C [
Turismo C C C C C
Altro (per favore, specifichi)

In quale dei seguenti contesti ha sentito utillzzare piu spesso la gang?a

Molto Raramente | Qualche Molto Non

raramente volta Spesso | lo so
Benessere della persona c C C c ¢
Riscoperta dell¢radizioni C C c c c
Fare qualcosa di diverso c c c c c
originale
Godersi la vita senza stress c C C c c
Cambiare modo di vivere C C c c c
Azioni per difendere c c c c c
| 6ambi ent e
Promozione di prodotti locali c C c c c
Esprimere negativamentg c c c c c
eventi/andamenti
del |l economi a
Criticare  aspetti  negatiy c c c c Cc
nell ambito d
Commentare  negativamen c c c c c
andamenti di eventi sportivi
performance sportive
Esprimere un giudizio negativ c c c c c
Su certiaspetti di persone
Altro (Per favore specifichi):
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SEZIONE II: Abitudini riguardanti le visite ai musei
Ha mai visitato un museo?

c Si ¢ No (Si veda la sezione 1V)
Visitera un museo nei prossimi due anni?

c Si ¢ No (Siveda la sezione IV)

Quanto spesso visita i musei?

c Meno di due volte all danno
cTra |l e tre e | e quattro volte all éanno

c Pi 2 di quattro volte all béanno

Il n media, quanto tempo passa all dédinterno di

¢ Meno didue ore

c Trale due e le quattro ore

¢ Piu di quattro ore

Quando visita un museo, preferisce essere...?

¢ Dasolo ¢ Con famiglia o amici C in gruppo

Perche sceglie di visitare un museo? (Puo essere selezionata piu di una risposta)
c Pervisitare una mostra specifica

c Per divertimento

¢ Per cultura

¢ Per acquisire conoscenze sul passato

c Altro (in tal caso, specificare)

Quando visita un museo, di quali servizi usufruisce?
¢ Guide

¢ Audio-guide

c Librerie

¢ Strumenti di supporto alla ricerca

¢ Reception

c Altro (in tal caso, specificare)

Ritiene che il prezzo del biglietto di ingresso sia...:
¢ Molto caro

c caro

C economico

¢ Molto economico
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Quando visita un museo, solamente acquista uno o piu dei seguenti articoli? (Pud essere
selezionata piu di una risposta)

c Libri dal negozio del museo
¢ Souvenirs dal negozio del museo

¢ Cibo e bevande dal bar o dal ristorante

SEZI ONE 11 1: Val ut azildmeacdeltlt @apiomieomei e part
innovativi utlizzati durante Slow art day

Ha mai sentito parlare del movimento dello Slow Food?
c Si ¢ No

Il Movimento dello Slow Food é stato fondato nel 1989 in Italia come protestampeastare
I'apertura del primo Mc Donald's a Roma. Il Movimento dello Slow Food rispetta i valori

tradizionali, senza perdere | a propria carica
capitalismo e la globalizzazione hanno il sopravvento. Laasialgl Movimento dello Slow Food e
"buono, pulito e giusto" e si mostra a favore
km 00 e dell e produzioni etiche.

(6%
Slow Food®

Nel corso degli anni, i valori promossi dallo Slow Food sono stati presi come esamspe in altri
campi, dando origine a movimenti analoghi, quali lo Slow Media, lo Slow Tourism, lo Slow Money
e molti altri.

Ha mai sentito dello Aslow art dayo?
c Si c No

o

Slow Art Day

Gli studi hanno rivelato che in media le persone passano circa 8,7 secamti ddwn'opera d'arte.
Questo ha permesso ai curator.i dei mus e i di
del |l 6arte slow0), ovvero una giornata dedicat
Art Day e infatti quella di aiutarle persone a scoprire autonomamente la gioia di guardare e di amare
I'arte. Lo Slow Art Day € un evento internazionale che si svolge una volta all'anno in molti musei di
tutto il mondo. La giornata dedicata allo Slow Art Day € solitamente organizzaia fagl:

Durante la prima fase, i partecipanti sono invitati a soffermarsi su cinque opere d'arte per circa dieci
minuti ciascuna, stando attenti ai dettagli, prendendo appunti e, in qualche caso, disegrarelo cio
vedono.
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Nella fasesuccessiva, i partecipanti si incontrano e discutono insieme della loro esperienza e di cio
che li ha maggiormente affascinati. Le discussioni o sono condotte dai curatori del museo in
presenza degli artisti invitati in qualita di ospiti o sono libere. Manca mai un ricco buffet o una
tazza di the.

Per ciascuna delle seguenti affermazioni, esprimere un livello di preferenza:

Statement Concordo | Concordo | Indifferente | Discordo Discordo
fortemente fortemente

E un modo originale d
visitare un museo. c c c c c

La considero pit
undesperien c c c c c
che una vera e propr]|
visita museale.

E, allo stesso tempt
educativo,  divertente c C c C c
interessante, stimolan]
ed informativo.

E un nuovo modgd
interessante d c C c C c
approcciar g
Grazie a questo nuov
modo di g uq c c c c c
mi sento emancipat*
Confrontando le mig
opinioni S c c C C c
déarte con
allargo il mio punto di

vista.

Preferisco  visitare

musei in manierg c C c C C
autonoma.

Slow Art Day sembrd
suggerire

corretta e ¢ c c c c
approcciar g
Credo che le persor
debbano visitare wu| C C c c c
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museo in maniera liber:
senza essere indirizzati
Quando visito un muse(

preferisco essere libel C c c c c
ed andare via quang

voglio.

Sicuramente il bigliettc c c c c c

di ingresso sargiu caro
rispetto  al prezz(
standard.

Se i musei aderissero alle attivita dello Slow Art a partissero da domani, quale delle seguenti
affermazione rispecchia meglio la sua opinione a riguardo?

¢ Sicuramente partecipero ad un evento di slow art nei prossimi 12 mesi.

¢ Probabilmente partecipero ad un evento di slow art nei prossimi 12 mesi.

¢ Probabilmente non partecipero ad un evento di slow art nei prossimi 12 mesi.
¢ Sicuramente non partecipead un evento di slow art nei prossimi 12 mesi..
SECTION IV 7 variabili socio-demografiche del visitatore

Per favore, indichi il suo sesso:

c c c
Donna Uomo Preferisco non
specificare

Per favore, indichi la fascia di eta in cui rientra:

c c c c c
Inferiore a 18-30 31-45 46-65 Oltre
18 65

Qual e il livello di istruzione piu alto che ha ottenuto?

c c c c
Terza media Diploma di scuola Laurea Magistrale o
superiore o liceo triennale dottorato
Nazionalita
Italiana c

Altro (si prega di specificare)

Come descriverebbe |l a situazione finanziari a
c c c c
Difficile Modesta Tranquilla Benestante
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Appendix 37 Agglomeration schedules

Table D: Agglomeration schedule of the frequency of usslofvof Italian respondents.

Cluster Combined Stage Cluster First Appears
Cluster 1 Cluster 2 Coefficients Cluster 1 Cluster 2 Next Stage
1 27 182 .500 0 0 17
2 107 152 1.000 0 0 140
g 75 117 1.500 0 0 48
4 70 210 2.500 0 0 110
5 85 209 3.500 0 0 49
6 54 173 4.500 0 0 33
7 91 144 5.500 0 0 76
8 49 133 6.500 0 0 32
9 16 87 7.500 0 0 119
10 76 86 8.500 0 0 91
11 21 201 10.000 0 0 166
12 29 198 11.500 0 0 122
13 32 196 13.000 0 0 100
14 72 190 14.500 0 0 80
15 129 188 16.000 0 0 56
16 104 187 17.500 0 0 81
17 27 183 19.000 1 0 103
18 78 180 20.500 0 0 37
19 147 178 22.000 0 0 35
20 140 177 23.500 0 0 36
21 161 163 25.000 0 0 34
22 24 160 26.500 0 0 65
23 132 149 28.000 0 0 136
24 23 141 29.500 0 0 100
25 97 134 31.000 0 0 107
26 121 125 32.500 0 0 103
27 41 111 34.000 0 0 79
28 64 102 35.500 0 0 93
29 11 95 37.000 0 0 61
30 4 52 38.500 0 0 92
31 5 45 40.000 0 0 91
32 49 156 41.667 8 0 123
88 53 54 43.333 0 6 150
34 83 161 45.167 0 21 93
&5 147 151 47.000 19 0 84
36 118 140 48.833 0 20 111
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37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
58]
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77

78
79
30
99
93
71
55
146
100
68

75
85

98
135
96
119
38
74
20
33
57
63
11
66
40

18

34
10
65
62
175
13
25
19
36
30
50

113
205
200
194
189
176
167
148
127
69

100
145
203
197
185
179
164
138
129
123
116
112
101
92
77
58
37
24
22
135
96
85
207
193
191
153
130
122
91
59

50.667
52.667
54.667
56.667
58.667
60.667
62.667
64.667
66.667
68.667
70.667
72.917
75.250
77.750
80.250
82.750
85.250
87.750
90.250
92.750
95.250
97.750
100.250
102.750
105.250
107.750
110.250
112.750
115.250
117.750
120.583
123.417
126.333
129.333
132.333
135.333
138.333
141.333
144.333
147.333
150.333
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76
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48
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165
113
69
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143
67
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167
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153
82
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118
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106
114
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145
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90
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144
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78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
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95
96
97
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99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118

78
41
72
44
20
68
147
20
143
150
136
115
25

64
105
42
99
56
61
28
23
14
103
27
41
55
34
97
18
93
70
23

75
10
36
15
48

169
165
128
104
146
206
158
142
192
172
171
159
137
76
89
83
204
199
114
79
73
71
32
26
147
121
195
56
108
139
31
106
72
118
35
120
82
162
155
80
66

153.500
156.667
159.833
163.000
166.250
169.583
173.000
176.450
179.950
183.450
186.950
190.450
194.117
197.867
201.700
205.667
209.667
213.667
217.667
221.667
225.667
229.667
233.667
237.667
241.717
245.817
250.150
254.550
258.967
263.467
267.967
272.633
277.367
282.176
287.010
291.860
296.776
301.776
306.776
311.776
316.776
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13

84
26

97
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110
127
85
145
102
167
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124
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147
131
172
154
158
142
164
152
105
159
170
111
146
158
136
175
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157
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155
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135
173
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160
130
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132
151
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120
121
122
123
124
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126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159

16
84
47

49
11
90
46
44
63
40
13
25
12
170
57
23
27
11
90
34
78
50
19
44

62
14
43

131
53

47
49

93
57
75
64
61

33
208
110

29

65
150
184
109
202
154

67

36
181

48
174
143
157
132

60
168

38
107
124
105

98

30

68
136
115

51
170
126

14

99

74

46
186

88

97
103

84

322.026
327.526
333.026
338.526
344.181
349.881
355.881
361.881
367.964
374.131
380.298
386.498
392.831
399.164
405.664
412.164
418.771
425.386
432.019
438.686
445.436
452.269
459.269
466.769
474.519
482.269
490.336
498.586
507.086
515.586
524.419
533.252
542.127
551.027
560.056
569.123
578.206
587.306
596.456
605.656
614.906
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50
32
61

81
60
63
72
90

59
111
103
124
125
106

78

77

74
127
122

70
101

33
118
121
123

92
109
134
113

93

98

o o o o o
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133

146
96
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102
120

185
159
152
144
153
137
138
154
143
160
177
190
165
185
149
156
169
179
183
174
170
168
166
181
164
162
180
151
171
177
169
176
191
178
186
198
181
194
173
188
187



160
161
162
163
164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200

10
81

42

21
20
18
23
28
43

81

53

21
18
20
19

11
28
12
10
42
11

13

57
10

21

63
94

175
44
25
50

119
78

131
34
55
17
75
90
41
70
40
47
27
62
93
15
18

166
16
49
61
64
23
43

12
81
20
11

42
19
57

624.275
633.775
643.414
653.081
663.581
675.247
686.947
698.676
710.442
722.814
735.369
748.719
762.069
775.440
788.874
802.350
816.228
831.061
846.661
862.729
879.484
896.609
914.180
932.639
951.383
971.585
992.053
1013.219
1036.488
1060.871
1087.152
1113.931
1142.188
1171.759
1207.559
1243.451
1279.853
1319.603
1360.257
1402.044
1443.944
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114

144

95
47
11
85
108
135
99
147
91
112
161
163
150
148
166
168
167
142
177
137
170
132
160
164
183
172
130
165
162
175
156
186
192
191
154
182
178

128

71
143
131
141

54
140
149
139
105

157
138
104
110
129
152
136
145
155
116
179

119
153
159
158
169
171
151
173
185
174
180
188
193
187
181
194

186
174
192
175
187
191
178
180
179
189
184
190
189
192
194
193
202
182
200
183
195
199
199
188
201
193
195
198
196
204
202
197
196
197
200
203
204
206
201
203
206



201
202
203
204
205
206
207
208
209

P W A PO

28
53
10

21
13

1491.322
1544.313
1607.025
1672.777
1762.567
1860.000
1970.208
2209.126
2683.124

198
190
199
196
201
197
205
204
206

184
176
195
189
203
200
202
207
208

205
207
205
208
207
209
208
209
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Table30: Agglomeration schedule of the frequency of usestidw of native speakers respondents

Cluster Combined Stage Cluster First Appears
Stage Cluster 1 Cluster 2 Coefficients Cluster 1 Cluster 2 Next Stage

1 101 111 .000 0 0 15
2 9 93 .000 0 0 18
8 13 90 .000 0 0 37
4 24 82 .000 0 0 17
5 77 81 .000 0 0 61
6 4 80 .000 0 0 16
7 97 118 .500 0 0 19
8 79 116 1.000 0 0 41
9 83 105 1.500 0 0 20
10 61 103 2.000 0 0 43
11 21 91 2.500 0 0 41
12 53 57 3.000 0 0 45
13 45 50 3.500 0 0 22
14 36 37 4.000 0 0 40
15 85 101 4.667 0 1 73
16 4 68 5.333 6 0 23
17 24 56 6.000 4 0 21
18 9 18 6.667 2 0 47
19 59 97 7.500 0 7 78
20 17 83 8.333 0 9 55
21 24 52 9.167 17 0 88
22 26 45 10.000 0 13 75
23 4 41 10.833 16 0 52
24 19 117 11.833 0 0 75
25 112 115 12.833 0 0 84
26 84 96 13.833 0 0 29
27 46 89 14.833 0 0 83
28 39 88 15.833 0 0 51
29 63 84 16.833 0 26 89
30 31 74 17.833 0 0 48
31 48 73 18.833 0 0 49
32 47 70 19.833 0 0 50
&8 34 69 20.833 0 0 99
34 3 66 21.833 0 0 72
85 58 65 22.833 0 0 63
36 12 28 23.833 0 0 64
37 13 75 25.167 3 0 65
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38
89
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
7
78

87
23
36
21
10
32
49

42

31
48
30
15

23
21
17

16

62

44

11

30

12

13

87

11

36

20

19

62
33

108
104
92
79
67
61
54
53
43
114
99
51
47
39
40
38
22
109
113
110
107
94
86
77

58
31
76
100
30
95
64
17
48

85
32
26
106
72
59

26.667
28.167
29.667
31.167
32.667
34.167
35.667
37.167
38.667
40.250
41.917
43.583
45.250
46.917
48.617
50.450
52.350
54.267
56.267
58.267
60.267
62.267
64.267
66.267
68.588
70.921
73.255
75.671
78.171
80.838
83.517
86.267
89.017
92.017
95.017
98.150
101.400
104.667
108.000
111.333
114.750
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66
53
71
54
81
74
100
62
85
62
64
71
63
79
73
96
83
70
72
92
77
81
76
69
68
67
91
103
79
109
99
85
94
103
98
104
90
93
102
80
97












